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Introduction
 
2014 is set to be a good year for the travel money market, as improving financial confidence means that people are more willing to spend money travelling abroad on holiday and are more relaxed in spending money while there. The industry is expected to become increasingly competitive, as providers look to gain from the upturn in consumer sentiment. 

However, despite improvements in consumer confidence, most people still have a cautious mind-set when spending, looking for deals and the best value for money. The recovery is still in in its early stages, and spending is still well short of pre-recessionary levels. Brands that have positioned themselves as representing value for money are therefore likely to benefit the most from growth in the market.

This report examines the main issues and developments affecting the travel money market. It provides analysis of overseas holiday trends, credit and debit card spending trends and the key market drivers. In addition, there is analysis of overseas spending and a forecast showing the expected growth over the next five years. Mintel’s exclusive consumer research provides insight into attitudes towards foreign currency, payment cards and pre-paid travel cards.

Abbreviations
ATM
Automatic Teller Machine 
E-CRM
Electronic Customer Relationship Management
EHIC
European Health Insurance Card
EU
European Union
FX
Foreign Exchange
GDP
Gross Domestic Product
IPS
International Passenger Survey
JGFR
John Gilbert Financial Research
Ltd
Limited 
M&S
Marks & Spencer
NMR
Nielsen Media Research. For further information, please contact nmr.communication@nielsenmedia.co.uk
ONS
Office for National Statistics
PIN
Personal Identification Number
PLC
Public Limited Company
SME
Small/Medium Sized Enterprise
SMS
Short Message Service
STV
Scottish Television
UK
United Kingdom
US
United States
VAT
Value Added Tax
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