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Introduction
 
The travel insurance market has become an increasingly competitive market to operate in. Price comparison and discount websites are allowing consumers to access the cheapest deals. This has led to a fall in gross written premiums from £706 million in 2011 to an estimated £702 million in 2012, despite an increase in sales from 26.2 million to 26.4 million policies written. Medical inflation abroad has also placed pressure on insurers, with the cost per medical claim rising from £393 in 2006 to £594 in 2011. Insurers will need to lower these costs if they are to continue to offer cheap policies and stay profitable.

Mintel’s consumer research shows that 83% of people see insurance as ‘essential’ when travelling abroad. Therefore, the potential market for the sale of travel insurance products is likely to expand as the number of overseas holidays starts to increase. However, insurers must proceed with caution. FSA regulation of travel insurance sold through packaged accounts may highlight policies that have been mis-sold, which may create negative publicity. Also, some 39% of consumers don’t trust that their insurer will pay out on a claim and 69% agree that policies have too many exclusions and too much small print. Insurers need to improve the customer experience to improve these negative perceptions.

This report provides insight into consumer attitudes and behaviours towards travel insurance. The report examines whether consumers see price or quality of cover as more important, as well as how and why they purchase travel insurance. In addition to Mintel’s exclusive consumer research, the report also analyses the key travel insurance providers, offering company profiles, brand research as well as analysis of the market size and distribution trends.

Abbreviations
ABI 
Association of British Insurers
AIG
American International Group
BIBA 
British Insurance Brokers’ Association
EAJ
Emergency Assistance Japan
EHIC 
European Health Insurance Card
EU 
European Union
FSA 
Financial Services Authority
GBTS
Great Britain Travel Survey
GWP 
Gross written premiums
IPS
International Passenger Survey
MBO 
Management buy-out
M&S 
Marks & Spencer
ONS
Office for National Statistics
PR 
Public relations
RBS
Royal Bank of Scotland
RSA
Royal & Sun Alliance
TGI 
Target Group Index. For further details concerning this information, including data regarding readership patterns of users/purchasers and details of brands, please contact Daniel Flynn (Daniel.flynn@kantarmedia.com 020 8433 4081) at Kantar Media.
UKTS
United Kingdom Travel Survey
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