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Adspend on pension products continues to decline
Figure 31: Total advertising expenditure on pensions and retirement income solutions, by sub-category, 2008-12
DWP is the top pensions advertiser in the year to August 2012
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The press accounts for the largest share of pensions adspend
Figure 33: Proportional distribution of adspend on pensions and retirement income solutions, by media type, 2010-12
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CHANNELS TO MARKET
Key points
IFAs generate the largest share of SIPP business…
Figure 35: New insured SIPPs premiums, by sales channel, 2009-11
…while non-intermediated sales are still rare, but growing
Figure 36: New non-insured SIPPs premiums, by sales channel, 2009-11
Platform revolution
ASSET OWNERSHIP AND INVESTMENT APPROACH
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Survey background
SIPP investors tend to be wealthy
Figure 37: Wealth profile of SIPP investors versus prospects, by level of investable assets, July 2012
There are around 7.6 million UK adults with investable assets of £50K+
Ownership of savings, investments and pensions
Figure 38: Pensions, investments and other assets held, by SIPP investors and prospects, July 2012
Just over two fifths of SIPP investors favour a self-directed approach
Figure 39: Approach to investment management and decision-making, by SIPP investors and prospects, July 2012
INVESTOR ATTITUDES AND BEHAVIOUR
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Around a quarter of investors say they arranged their SIPP directly with their provider
Figure 40: Method of arranging SIPP, by level of investable assets, July 2012
Just over half are making monthly contributions to their SIPP
Figure 41: Amount contributed to SIPP per month, by asset level, July 2012
Most investors keep a regular check on their SIPP’s performance
Figure 42: Frequency of monitoring SIPP performance, by asset level, July 2012
One in seven are dissatisfied with their SIPP’s performance
Figure 43: Level of satisfaction with SIPP performance, by asset level, July 2012
The top three selling points of a SIPP are tax benefits, greater control and choice of investments
Figure 44: Most liked features of a SIPP, by asset level, July 2012
IMPACT OF EXTERNAL FACTORS ON INVESTMENT BEHAVIOUR
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Ongoing concerns over the eurozone crisis and domestic economy have made SIPP investors more cautious
Figure 45: Impact of economic downturn and eurozone crisis on investment attitude/approach, by SIPP investors and prospects, July 2012
A third of SIPP investors say that they are worse off than a year ago…
Figure 46: Current financial situation compared to 12 months ago, by SIPP investors and prospects, July 2012
…but there is greater optimism looking forward
Figure 47: Financial wealth expectations over the next 12 months, by SIPP investors and prospects, July 2012
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Wealth accumulation is the top financial goal for SIPP investors
Figure 48: Financial goals over the next 12-18 months, by SIPP investors and prospects, July 2012
A fifth of SIPP investors expect to add to their pension savings over the coming year
Figure 49: Assets expect to buy, sell or maintain over the next 12 months, by SIPP investors and prospects, July 2012
APPENDIX – DEFINITIONS OF RELATED PENSION PRODUCTS
Figure 50: Types of private pension provision, UK
The decumulation or ‘at-retirement’ market
Figure 51: Overview of the annuity and retirement income market, 2011


