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 Eurospin launches premium private label

Source: Mintel 24-11-2022


Eurospin, the Italian discounter, launched a new premium private label, ‘Amo Essre Eccelente,’ devoted to high quality Italian products. Its new private label will offer tradition, quality and excellence in taste according to the retailer.

The assortment will include dairy, desserts, dressings, dry and filled pasta, sauces and gravies, cured meats, preserves and festive specialities. MAny products in the assortment are PDO, PGI and TSG certified. Eurospin said this is to meet the demands of customers who pay attention to the origin and processing of raw materials, but also maintain convenience.


“Eurospin is still the number one discount supermarket in Italy, although Lidl is slowly closing in on it each year. A clear trend we’ve seen in the past year is the growing share of discounters as households squeezed by the cost of living crisis look to save money on their grocery bills by either doing all of their shopping in this type of store or doing more of it: research for our forthcoming report Supermarkets – Italy, 2023 shows that Eurospin shoppers (those that do their main or secondary shop with the brand) are significantly more likely than average to agree that the rising costs of living are causing them to shop at discounters more than they used to.

One strategy for helping customers deal with the cost of living crisis is for retailers to encourage them to switch to buying their own label ranges and many retailers have invested heavily in recent years in this area and this is borne out by research for our upcoming report, which finds that Eurospin shoppers are significantly more likely than average to agree that the rising costs of living are causing them to buy more own label products than they used to.

The launch of this new premium range addresses two clear objectives. To increase the choice of own label products available to its customers but also to reach out and increase its appeal to customers of mainstream supermarket brands who like the idea of shopping at a discounter but would also like the option of buying some quality products rather than just basic, austere, cheap items. In doing so, it may encourage shoppers to spend a higher proportion of their grocery shopping budget with Eurospin, since our research also finds that discounters are much more likely to be used for secondary shopping rather than for a main shop. For more details see the upcoming report, Supermarkets – Italy, 2023.”




