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Natura overcomes boycott and sees its shares rise
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Social networks that favor dynamic video content, such as
Instagram and TikTok, have greater potential in the
Northeast
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Parents are potential target for brands on TikTok

Figure 18: Social media usage, CHAID analysis, Brazil, August
2020
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LinkedIn may lose space to other social networks when
recruiting young Gen Z professionals

Figure 20: LinkedIn usage, by generation, Brazil, August 2020

Figure 21: McDonald’s recruitment campaign
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Foodservice stands out in terms of direct purchase via
social media

Figure 22: Purchase of a product directly from social medig,
by product/brand category, Brazil, August 2020
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Snapchat users are the most likely to interact with brands
on social media

Figure 24: Categories interacted on social media, by social
media users in general and Snapchat users, Brazil, August
2020
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to customers on November 26, 2020
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» Advertisers on YouTube must offer products and content
relevant to Gen Z while protecting their personal data
Figure 32: Perceptions and attitudes towards brands on
social media, by generation, Brazil, August 2020

» Twitter may be the best social media for brands to take a
stand on political and social issues
Figure 33: Perceptions and aftitudes towards brands on
social media, by social media usage, Brazil, August 2020
Figure 34: Magazine Luiza promotion
Figure 35: Retweets announcing the influencer who will take
over Vivo's Twitter account

ATTITUDES AND HABITS ON SOCIAL MEDIA

» Despite criticism, social networks have the potential to
promote inclusion
Figure 36: Attitudes and habits on social media, Brazil, August
2020
Figure 37: Facebook campaign

* More realistic content is key to engaging skeptical users
Figure 38: Attitudes and habits on social media, CHAID
analysis, Brazil, August 2020
Figure 39: Amaro campaign

» Funny and original content can boost DE consumers
engagement with brands and products
Figure 40: Types of interaction with brands/products, by
socioeconomic group, Brazil, August 2020
Figure 41: Some Netflix effects available on Instagram

Figure 42: A Fazenda competition

CHANGES IN BEHAVIORS ON SOCIAL MEDIA

* Immersive experiences in the gaming universe can
compensate for limited in-person activities among
Generation Z
Figure 43: Changes in behaviors on social media and social
media usage, by generation, Brazil, August 2020
Figure 44: Ruffles Porto campaign

 Live-streaming events with a more realistic approach is
paramount for BPC brands
Figure 45: Changes in behaviors on social media, by
interaction with BPC products/brands on social media, Brazil,
August 2020

Figure 46: Honest's live-streaming in partnership with Amazon
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Figure 47: Post with the announcement of the addition of

Mary Alberti to the Rare Beauty mental health council
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