
This report looks at the following areas:

•• Building a better CSR image with arts and crafts themes and activities
•• Handmade arts and crafts bring new opportunities in the gifting market
•• Lifestyle brands should use arts and crafts crossovers to stimulate in-store
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“The arts and crafts industry is
emerging as a new type of
leisure activity in China. To
further increase consumer
involvement, brands can
position arts and crafts
projects as facilitators of
personal and social gain, such
as making crafts projects as a
way to learn new skills,
celebrate unique moments,
experience local culture, as
well as voice ethical
sentiment.”
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• Merchandising handmade products a great opportunity

• The majority are explorers rather than experts
Figure 23: Arts and crafts activities participation in the past 12
months, any participation and participated six times or more,
October 2019

• Participation varies by gender and age
Figure 24: Arts and crafts activities participation in the past 12
months, any participation, by gender and age, October 2019

• High earners are passionate about crafting
Figure 25: Arts and crafts activities participation in the past 12
months, any participation, by income and education,
October 2019

• Foreign enterprise employees are passionate about niche
crafting
Figure 26: Arts and crafts activities participation in the past 12
months, any participation, by company type, October 2019
Figure 27: Selected arts and crafts activities participation in
the past 12 months, any participation, by company type,
October 2019

• Arts and crafts participation varies in different city tiers
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Figure 28: Selected arts and crafts activities participation in
the past 12 months, any participation, by city tier, October
2019

• Arts and crafts participation varies in different regions
Figure 29: Selected arts and crafts activities participation in
the past 12 months, any participation, by region, October
2019

• Arts and crafts target families with kids
Figure 30: Arts and crafts activities participation in the past 12
months, any participation, by family structure, October 2019

• Arts and crafts crossovers to improve brand experience
Figure 31: Cross table of types of arts and crafts activities
participated in the past 12 months, by type of arts and crafts
activities participated in the past 12 months, October 2019

• Although hobby is the most mentioned reason, there are
also other motivations
Figure 32: Main participation reasons for arts and crafts
activities in the past 12 months, October 2019

• New skills acquisition and celebrating special moments in
life trigger younger consumers’ interest
Figure 33: Selected main participation reasons for arts and
crafts activities in the past 12 months, by age, October 2019

• Dads are more likely to see arts and crafts as an
enhancement of parent-child relationship
Figure 34: Main participation reasons for arts and crafts
activities in the past 12 months, by family structure, October
2019

• Lifestyle has an influence on what consumers look for in arts
and crafts
Figure 35: Main participation reasons for arts and crafts
activities in the past 12 months, by company type, October
2019

• 18-24s are most likely to use them for gifting
Figure 36: Usage of the handmade arts and crafts products,
October 2019

• Opportunities for brands’ CSR campaigns

• Douyin already ranks as the second most mentioned
channel after WeChat

MAIN PARTICIPATION REASONS

USAGE OF HANDMADE ARTS AND CRAFTS

INFORMATION CHANNEL
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Figure 37: Information channels for learning about arts and
crafts activities, October 2019

• Xiaohongshu also triggers younger male consumers’ interest
Figure 38: Information channels – Xiaohongshu, by gender
and age, October 2019
Figure 39: Photography tutorial content found on Xiaohongshu
Figure 40: Information channels – family/friends/colleagues,
by age, October 2019

• Invest in niche sites to add incremental audience reach
Figure 41: Cross table of information channels for learning
about arts and crafts activities, by information
channel, October 2019

• Streaming is important for niche activities
Figure 42: Cross table of information channels for learning
about arts and crafts activities, by type of arts and crafts
activities participated in the past 12 months, October 2019

• A growing business in the leisure market
Figure 43: Attitudes towards arts and crafts activities, by
gender and age, monthly household income, and education,
October 2019

• Experience matters more to consumers
Figure 44: Selected attitudes towards arts and crafts
activities, October 2019

• Developing a personal style rather than simply mimicking
Figure 45: Selected attitudes towards arts and crafts
activities, October 2019

• More look for inspiration from Chinese rather than Western
culture and heritage
Figure 46: Selected attitudes towards arts and crafts
activities, October 2019
Figure 47: Cross table analysis of attitudes towards arts and
crafts activities, by type of arts and crafts activities
participated in the past 12 months, October 2019

• Online makes learning convenient
Figure 48: Selected attitudes towards arts and crafts
activities, October 2019
Figure 49: Cross table analysis of attitudes towards arts and
crafts activities, by participation reason, October 2019

• Only 23% think smartphones are as good as specialist
cameras for photography

ATTITUDES TOWARDS ARTS AND CRAFTS ACTIVITIES
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Figure 50: Selected attitudes towards arts and crafts
activities, October 2019
Figure 51: Attitudes towards arts and crafts activities, by
gender and age, and family structure, October 2019
Figure 52: Selected offline photography coaching sessions by
Apple

• A strong interest in handmade products
Figure 53: Interest in purchasing handmade articles, October
2019

• Handmade products target younger consumers
Figure 54: Interest in purchasing handmade articles – have
bought or have not bought but interested in buying, by age,
October 2019

• Sales strategy could be varied based on city tier
Figure 55: Interest in purchasing handmade articles – have
bought or have not bought but interested in buying, by city
tier, October 2019

• Higher interest in arts and crafts
Figure 56: Attitudes towards arts and crafts activities, by
consumer classification, October 2019
Figure 57: Arts and crafts activities participation in the past 12
months, participated six times or more, by consumer
classification, October 2019

• Experiencing local culture and socialising trigger
Mintropolitans’ interest
Figure 58: Selected main participation reasons for arts and
crafts activities in the past 12 months, by consumer
classification, October 2019

• Mintropolitans could help promote Chinese local culture
Figure 59: Selected attitudes towards arts and crafts
activities, by consumer classification, October 2019

• Mintropolitans value sharing the experience and personal
style through crafting
Figure 60: Selected attitudes towards arts and crafts
activities, by consumer classification, October 2019
Figure 61: Attitudes towards arts and crafts activities, by
consumer classification, October 2019

• Methodology

INTEREST IN PURCHASING HANDMADE ARTICLES

MEET THE MINTROPOLITANS

APPENDIX – METHODOLOGY AND ABBREVIATIONS
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• Abbreviations
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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