
This report looks at the following areas:

As vast numbers of consumers are still uncomfortable dining indoors, people
will respond well to operators that offer outdoor dining facilities throughout all
seasons as 75% of consumers are happy to eat/drink in a heated outdoor
seating area.

Underlying consumer demand for out-of-home leisure experiences such as
eating out remains strong. However, COVID-19 has had a devastating effect on
the foodservice industry with sales expected to be cut by more than half in
2020. Prior to the national lockdown that was announced on 4 January 2021,
most pubs, restaurants and coffee shops were already closed for dine-in trade
for an indefinite period of time due to local tiered restrictions, with businesses
only able to offer takeaway food/drink. This latest development adds greater
uncertainty for operators and will undoubtedly result in more closures.

The long-lasting impact on the economy represents a key threat to the industry
moving forwards, as those hit by unemployment or changes to their financial
security will cut back on discretionary expenditure. Meanwhile many people will
remain hesitant to visit hospitality venues due to concerns about transmission of
the virus, at least until a vaccine is widely distributed.

However, Mintel is optimistic about the long-term prospects for the sector and
there are clear opportunities for operators to benefit from consumers’ desire to
support local in the aftermath of the pandemic. Pubs and cafés/coffee shops
are viewed as being a valuable part of local communities, and more
consumers will be keen to visit these establishments regularly once they feel
safe to do so. Operators can tap into this goodwill by emphasising their use of
local suppliers and by developing their own initiatives to help run or sponsor
community events.

•• The impact of COVID-19 on the foodservice market.
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– Trish Caddy, Senior
Foodservice Analyst – 6
January 2021

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

/reports.mintel.com//display/store/989912/


•• Consumers’ participation in eating out and how this has been impacted by
the pandemic.

•• Ways that brands can adapt their foodservice business to reach more
consumers who are staying at home.

•• The impact of COVID-19 on consumers’ eating out decision making
process, with a focus on promotional activities.

•• Consumers’ perceptions of foodservice venues.
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2017-20
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Figure 5: Restaurants and food outlets visited for takeaway/
delivery, 2017-20
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• The recession’s impact on foodservice

• Foodservice plummets in 2020 due to COVID-19
• Recovery stems from restructuring and resilience
• VAT cut helps to keep operators afloat
• Opportunities to cater to remote workers
• Brexit’s impact on foodservice recruitment
• Brexit’s impact on British producers and grocers

• Impact of COVID-19 on foodservice
Figure 9: Expected impact of COVID-19 on foodservice, in
short, medium and long term, 6 January 2021

• Foodservice plummets in 2020…
Figure 10: Forecasted value of the UK foodservice market, at
current prices, 2015-25

• …but recovery will start in mid-2021
Figure 11: UK central forecast value sales for the foodservice
market, at current prices, 2015-25

• Market drivers and assumptions
Figure 12: Key drivers affecting Mintel’s market forecast,
2015-25 (prepared on 30 November 2020)

• Lessons learnt from the last recession
Figure 13: UK eating out market size and forecast, 2008-13

• Forecast methodology
• COVID-19: Market context

• VAT cut helps to keep operators afloat
• National Living Wage to rise with inflation
• Pubs in upper tiers must serve substantial meals
• The implications of relaxed takeaway regulations
• Impact of obesity strategy on promotion
• Opportunities to cater to remote workers
• Impact of Brexit on foodservice
• Recruitment

Figure 14: Occupation, by employment status, July 2018-June
2020

• Menu prices
• Supply chains

Figure 15: Food attitudes, February 2019 – September 2020
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MARKET SIZE AND FORECAST

MARKET DRIVERS
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• COVID-19 has forever changed foodservice
• Dark kitchens help operators expand food delivery
• Outdoor dining provides a lifeline for restaurants
• Crossing over to retail expands accessibility

• COVID-19 has forever changed the foodservice industry
• Home delivery

Figure 16: McCain Foodservice’s Next Level Delivery Ranges
• Dark kitchens
• Drive-thrus
• Outdoor dining

Figure 17: Outdoor dining in London’s Chinatown, August 2020
• Touch-free
• Contact tracing
• Social media
• New occasions
• Substantial meals
• Retail

Figure 18: Example of restaurant-branded ready-to-heat
meals, as seen in Singapore

• Eating out becomes less of a priority…
• …but underlying demand remains strong
• Takeaway comes to the fore…
• …fuelled by QSRs offering takeaway, delivery and drive-

thrus
• Britons warm up to outdoor dining
• Community spaces: pub and coffee shops

• Spending and saving during COVID-19
Figure 19: Trends in what extra money is spent on, July 2017 -
October 2020

• Britons warm up to outdoor dining
Figure 20: Comfort level going out to eat, 25 June - 19
November 2020

• Britons access food through delivery
Figure 21: Takeaways/home delivery spending expectations
over the next month, 16 April - 19 November 2020

COMPANIES AND BRANDS – KEY TAKEAWAYS

LAUNCH ACTIVITY AND INNOVATION

THE CONSUMER – KEY TAKEAWAYS

IMPACT OF COVID-19 ON CONSUMER BEHAVIOUR
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• COVID-19 fuels Britons appetite for takeaways
Figure 22: Overall eating out usage, 2017-20

• The enduring appeal of pub restaurants
Figure 23: Restaurants and food outlets visited for eat-in
meals, 2017-20

• QSR takeaway venues the crutch in pandemic times
Figure 24: Restaurants and food outlets visited for takeaway/
delivery, 2017-20

• COVID-19 fuels Britons appetite for fast food takeaways
Figure 25: Annual changes in food outlets visited, September
2019 – September 2020

• Cafés and coffee shops the most popular eat-in outlets
Figure 26: food outlets visited for eat-in occasions,
September 2020

• Fish and chips and kebab takeaways fuel Britons
Figure 27: food outlets visited for takeaway occasions,
September 2020

• Promiscuous consumers fuel food outlet visitations
Figure 28: Repertoire of food outlets visited for eat in or
takeaway, September 2020

• Bumper year for restaurant takeaways amid COVID-19
Figure 29: Annual changes in restaurants visited, September
2019 - September 2020

• Eating in pub restaurants is part of British lives
Figure 30: Restaurants visited for eat-in occasions,
September 2020

• Chinese and curry houses backbone of the restaurant
takeaway segment
Figure 31: Restaurants visited for takeaway occasions,
September 2020

• Loyalty is hard-earned in the age of the promiscuous
consumer
Figure 32: Repertoire of restaurants visited for eat in or
takeaway, September 2020

• The power of ‘free’
Figure 33: Types of promotions, September 2020

• Older generations require traditional discounts

ANNUAL CHANGES IN EATING OUT PARTICIPATION

USAGE OF FOOD OUTLETS

USAGE OF RESTAURANTS

MOST POPULAR TYPES OF PROMOTIONS
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• Younger generations want deals, not discounts
• The foodservice business of doing good
• Anticipation keeps younger consumers coming back

• COVID-19 has changed the way consumers eat out
• Deposits and tickets to deal with no-shows

Figure 34: Eating out behaviours, September 2020
• Building trust with COVID-19 communications
• Consumers getting used to eating outdoors
• The value of customer data

Figure 35: Eating Out Review – CHAID – Tree output,
September 2020

• The ‘demonisation’ of HFSS’ impact on eating out
Figure 36: Healthy food factors, February 2019 - September
2020

• The impact of consumers’ food attitudes on eating out
• Taking food safety for granted

Figure 37: Food attitudes, April 2016 – September 2020
• Embracing meat-free concepts
• Exploring healthier alternatives

Figure 38: Example of a fortified meal replacement drink, by
Soylent

• Matching drinks with food
Figure 39: An example of food and drink pairing, by
Wagamama

• The strength of pubs and coffee shops in communities
Figure 40: Perceptions of foodservice venues –
Correspondence Analysis, September 2020

• The negatives of fast food outlets
Figure 41: Perceptions of foodservice venues –
Correspondence Analysis, September 2020

• Healthy perception strongest for sandwich shops
• Casual dining restaurants in a weak position

• Abbreviations
• Consumer research methodology
• CHAID Methodology

Figure 42: Eating Out Review – CHAID – Table output,
September 2020

EATING OUT BEHAVIOURS

PERCEPTIONS OF VENUES

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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• Correspondence analysis methodology
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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