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This report looks at the following areas:

As vast numbers of consumers are still uncomfortable dining indoors, people
will respond well to operators that offer outdoor dining facilities throughout all
seasons as /5% of consumers are happy to eat/drink in a heated outdoor
seating area.

Underlying consumer demand for out-of-home leisure experiences such as
eating out remains strong. However, COVID-19 has had a devastating effect on
the foodservice industry with sales expected to be cut by more than half in
2020. Prior fo the national lockdown that was announced on 4 January 202],
most pubs, restaurants and coffee shops were already closed for dine-in trade
for an indefinite period of time due to local tiered restrictions, with businesses
only able to offer takeaway food/drink. This latest development adds greater
uncertainty for operators and will undoubtedly result in more closures.

The long-lasting impact on the economy represents a key threat fo the industry
moving forwards, as those hit by unemployment or changes to their financial
security will cut back on discretionary expenditure. Meanwhile many people will
remain hesitant to visit hospitality venues due to concerns about tfransmission of
the virus, at least until a vaccine is widely distributed.

However, Mintel is optimistic about the long-term prospects for the sector and
there are clear opportunities for operators to benefit from consumers’ desire to
support local in the aftermath of the pandemic. Pubs and cafés/coffee shops
are viewed as being a valuable part of local communities, and more
consumers will be keen to visit these establishments regularly once they feel
safe to do so. Operators can tap into this goodwill by emphasising their use of
local suppliers and by developing their own initiatives to help run or sponsor
community evenfts.

» The impact of COVID-19 on the foodservice market.

reports.mintel.com

“For years, pubs and coffee
shops have been vying with
one another in ruling the high
street, and with more
consumers staying at home
since the start of the
pandemic, a fundamental
human need for community
unlocks the opportunity for
both to respond and give
consumers a sense of
belonging.”

- Trish Caddy, Senior
Foodservice Analyst — 6
January 2021
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- Consumers’ participation in eating out and how this has been impacted by
the pandemic.
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> The recession’s impact on foodservice
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* Foodservice plummets in 2020 due to COVID-19
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* VAT cut helps to keep operators afloat
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Figure 32: Repertoire of restaurants visited for eat in or
takeaway, September 2020

MOST POPULAR TYPES OF PROMOTIONS

The power of ‘free’
Figure 33: Types of promotions, September 2020
Older generations require traditional discounts
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* Younger generations want deals, not discounts
« The foodservice business of doing good

= Anticipation keeps younger consumers coming back

EATING OUT BEHAVIOURS

* COVID-19 has changed the way consumers eat out
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« Consumers getting used to eating outdoors
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Figure 35: Eating Out Review — CHAID — Tree oufput,
September 2020
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PERCEPTIONS OF VENUES

« The strength of pubs and coffee shops in communities
Figure 40: Perceptions of foodservice venues —
Correspondence Analysis, September 2020

* The negatives of fast food outlets
Figure 41: Perceptions of foodservice venues —
Correspondence Analysis, September 2020

» Healthy perception strongest for sandwich shops

* Casual dining restaurants in a weak position

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

« Abbreviations

« Consumer research methodology

* CHAID Methodology
Figure 42: Eating Out Review — CHAID — Table output,
September 2020
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« Correspondence analysis methodology
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Eating Out Review: Inc Impact of COVID-19 - UK - December 2020
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now


	Eating Out Review: Inc Impact of COVID-19 - UK - December 2020
	Report Price: £2195 | $2995 | €2600
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – Key Takeaways
	Market Size and Forecast
	Market Drivers
	Companies and Brands – Key Takeaways
	Launch Activity and Innovation
	The Consumer – Key Takeaways
	Impact of COVID-19 on Consumer Behaviour
	Annual Changes in Eating Out Participation
	Usage of Food Outlets
	Usage of Restaurants
	Most Popular Types of Promotions
	Eating Out Behaviours
	Perceptions of Venues
	Appendix – Data Sources, Abbreviations and Supporting Information

	About Mintel


