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This report looks at the following areas:

« The impact of COVID-19 on consumer behavior and the beer market “The COVID-19 pandemic has

+ COVID-19 impacting economic recession recovery accelerated two trends that

» Higher priority for physical and emotional health drives innovation .
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opportunities

 Beer brands’ actions and campaigns during the pandemic Brazilian beer market before

the crisis: the migration from

Beer is a category that has been significantly impacted by the social isolation .

: : on-premise to at-home

measures — although brands and retailers offer several options for at-home i
consumption, beer is mainly associated with social settings, which are not consumption and the

happening in the short term. In the medium and longer term, the category will preference for better quality

begin to recover, not necessarily because of the lockdown loosening measures beers consumed in smaller

but because of at-home consumption of other types of beer rather than

o : . A vantities.”
traditional, such as craft beer and private label beer. Even with the economic 9

recession forecast to last for the longer term, Brazilians will continue to prefer - Laura Menegon, Food and
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Figure 1: Short-, medium- and longer-term impact of
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Physical, but not social isolation

Figure 2: Skol campaign “Happy Hour Virtual com Skol”
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MARKET DRIVERS

Decrease in alcoholic drink consumption is a global trend
Worsening of Brazil’s economic crisis reduces household
income, impacting nonessential categories

High dollar may impact the cost of beer production

Fear of contamination can negatively affect craft beers

KEY PLAYERS - WHAT YOU NEED TO KNOW

Ambev keeps leading the market but competition grows
Beer brands launch campaigns to remain present in the
routine of consumers during the pandemic

Non-alcoholic beer can be an alternative for those who
have reduced consumption of regular beer

Identification with the local community can determine the

success of a beer brand

MARKET SHARE

Ambev keeps leading the market, but competition grows
Figure 3: Leading companies’ retail sales share of beer, by
volume — Brazil, 2018-2019

Figure 4: Leading companies’ retail sales share of beer, by
value — Brazil, 2018-2019

MARKETING CAMPAIGNS AND ACTIONS

Heineken runs a global campaign aimed at helping bars
during the COVID-19 pandemic

Figure 5: “Back the Bars” campaign

Brahma promotes livestreaming events to raise money for
institutions in need

Figure 6: Brahma's campaign

Ambev produces alcohol gel and donates to hospitals and
institutions in need

Brahma donates barley for bread production to poor
communities

Heineken launches non-alcoholic beer in Brazil o expand

consumption occasions

WHO'S INNOVATING?

Non-alcoholic beer can be an alternative for those who
have reduced consumption of regular beer

Figure 7: Markets with the highest percentage of launches of
non-alcoholic beers®, 2017-19

Production-related sustainability claims can help build

customer loyalty
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Figure 8: Top 3 most used sustainability claims in beer
launches in the five countries with the highest number of
launches, 2017-19

CASE STUDIES

+ Bira 91 grows thanks to the connection established with its
customers
« Crate Brewery turns customers into partners to grow

Figure 9: Crate Beer crowdfunding campaign

THE CONSUMER - WHAT YOU NEED TO KNOW

* Low-carb beers may be an option in restaurants

» Without sports events, brands look for other solutions to
remain present in the consumers’ routine

» Private labels can boost consumption of craft beers

« Seasonal beers with innovative flavors can attract
consumers

» Returnable packaging can influence the purchase decision

* Pure malt beers generate high interest among consumers

PURCHASE VENUE

- Beverage delivery services can win new customers post-
COVID-19
Figure 10: Purchase venue - Brazil, February 2020
Figure 11: Zé Delivery promotions — Brazil, June 2020
Figure 12: Capunga promotions — Brazil, June 2020

+ Campaigns in supermarkets can boost the sale of pure malt
among women
Figure 13: Purchase venue, supermarkets, by gender - Brazil,
February 2020

* Low-carb beers may be an option in restaurants
Figure 14: Interest and willingness to pay more, healthy
attribute, among consumers who drink beer in restaurants —
Brazil, February 2020

CONSUMPTION OCCASION

« Without sports events, brands look for other solutions to
remain present in the consumers’ routine
Figure 15: Consumption occasion — Brazil, February 2020
Figure 16: Budweiser campaigns during the COVID-19
pandemic — Brazil, June 2020
Figure 1/: Brahma campaigns during the COVID-19 pandemic
- Brazil, June 2020
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Figure 18: Heineken campaign during the COVID-19
pandemic - Brazil, May 2020

« Beers with relaxing properties can attract women
Figure 19: Beer purchase and consumption, by gender —
Brazil, February 2020

+ Organic beers can boost consumption at out-of-home
events
Figure 20: Interest and willingness to pay more, organic, by
consumption occasion - Brazil, February 2020
Figure 21: Exclusive beer developed by Colorado brewery in
partnership with Jodo Rock festival — Brazil, 2018

CONSUMPTION FREQUENCY

» Private labels can boost consumption of craft beers
Figure 22: Consumption frequency, craft beer — Brazil,
February 2020

» Natural ingredients can aid sales of pure malt beers
Figure 23: Consumption frequency, several times a week —
Brazil, February 2020

« Beer mixed with other alcoholic drinks in refillable format
may attract young consumers
Figure 24: Consumption frequency, beer mixed with other
alcoholic drinks, by age group — Brazil, February 2020

CONSUMPTION HABITS

« Seasonal beers with innovative flavors can attract
consumers
Figure 25: Consumption habits — Brazil, February 2020

» Beers with botanical flavors can please beer connoisseurs
Figure 26: Interest and willingness fo pay more, botanical
flavor, among those who are drinking more beer in general

than last year — Brazil, February 2020

ATTITUDES AND BEHAVIORS TOWARD BEER

* Returnable packaging can influence the purchase decision
Figure 27: Atffitudes and behaviors toward beer - Brazil,
February 2020

« Standard beers can work with different textures to attract
consumers
Figure 28: Atftitudes and behaviors toward beer, selected
answer — Brazil, February 2020

Figure 29: Budweiser campaign
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INTEREST AND WILLINGNESS TO PAY MORE

» Pure malt beers generate high interest among consumers
Figure 30: Interest and willingness to pay more — Brazil,
February 2020
Figure 31: Petra campaign — Brazil, November 2018

> Young adults are interested in non-alcoholic beers
Figure 32: Interest and willingness fo pay more, zero alcohol,
by age group - Brazil, February 2020

APPENDIX — ABBREVIATIONS

« Abbreviations

APPENDIX - MARKET SIZE AND MARKET SHARE

* Market size
Figure 33: Retail sales of beer, by value and volume — Brazil,
2014-19

* Market share
Figure 34: Leading companies’ retail sales share of beer, by
volume - Brazil, 2018-2019
Figure 35: Leading companies’ retail sales share of beer, by
value — Brazil, 2018-2019
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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