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•• How the COVID-19 outbreak impacts consumer behaviors and the ice
cream products market and ice cream parlors

•• How the market will fare the post-COVID-19 slowdown
•• Consumers’ ice cream behaviors and usage of products
•• Launch activity and consumer interest in innovation
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Figure 1: Short, medium and long term impact of COVID-19 on
ice cream, April 2020

• Opportunities and Threats
• Consumers have health problems but want indulgence to

cope with anxiety
• Price is a barrier for 43% of consumers
• Private labels can offer more ice creams as snacks
• Foodservice is forced to adapt now, but has to start thinking

about the longer term
• Impact on the ice cream market
• While online grocery shopping has not surged, local store

visits have increased
• Brand actions during the pandemic will be remembered at

the store shelf
• How the crisis will affect ice cream’s key consumer

segments
• Supermarkets can win more young consumers who have

been forced to migrate away from street vendors
• Brands can help parents to make healthy ice cream treats

at home
• How a COVID-19 recession will reshape the ice cream

industry
• With unemployment rates forecasted to rise, informal jobs

might increase
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• Ice cream can be an option for immunity-boosting food
• COVID-19: Brazil context

• Impact of COVID-19 in Brazil
• New laws and incentives
• COVID-19 worsens Brazil’s economic situation
• Growing incidence of diabetes should increase demand for

sugar-free products

• Unilever and Nestlé account for more than 50% market
share

• Partnerships bring the Extend My Brand concept to the ice
cream market

• Plant-based ice creams have space to grow
• Salt &amp; Straw stands out for supporting local producers

• Unilever and Nestlé dominate the market
Figure 2: Shares in the ice cream retail market, by volume –
Brazil, 2017-18
Figure 3: Shares in the ice cream retail market, by value –
Brazil, 2017-18

• Ben & Jerry’s launches new flavor in partnership with Netflix
Figure 4: Netflix & Chill’d campaign – Brazil, January 2020

• Rochinha partners with a soccer stadium to launch themed
flavor

• Kibon makes partnerships for summer
• Fini launches ice cream range inspired by its products
• Chiquinho launches shake in partnership with Mondelez

Figure 5: Chiquinho Sorvetes #ShakeMixVibes campaign
featuring Maisa & Luan Santana

• No additives/preservatives ice creams can be marketed as
healthy snacks
Figure 6: Launches of ice creams with healthy* claims – top 5
countries, 2017-19

• Plant-based ice creams have space to grow
Figure 7: Launches of ice creams by subcategory – global,
2017-19
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• Salt & Straw stands out for supporting local producers
• Van Leeuwen’s success is based on high quality ingredients

and Instagrammable look

• Brands that support local communities gain loyal customers
• Supermarkets can absorb demand from young consumers
• Permissible indulgence can boost consumption frequency
• Organic ingredients appeal to women
• High fat content is a barrier
• Non-melting ice cream can boost consumption out of home
• Bubble tea flavors can appeal to Brazilians

• Brands that support local communities gain loyal customers
Figure 8: Ice cream purchase – Brazil, February 2020

• Freeze pops can draw inspiration from the juice category

• Ice cream parlors need to innovate during the isolation
period
Figure 9: Ice cream purchase venue – Brazil, February 2020

• Supermarkets can absorb demand from young consumers
Figure 10: Ice cream purchase venue, street vendor, by age
group – Brazil, February 2020

• Permissible indulgence can boost consumption frequency
Figure 11: Consumption frequency – Brazil, February 2020

• Soft serve ice creams can be offered for consumption at
home
Figure 12: Consumption frequency, by children living in the
household – Brazil, February 2020

• Organic ingredients appeal to women
Figure 13: Consumption occasions, to satisfy a sweet craving,
by gender – Brazil, February 2020

• Ice cream with relaxing ingredients can appeal to young
consumers
Figure 14: Consumption occasions, to relax while doing
something stressful, by age group – Brazil, February 2020
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• Satiety ingredients can attract young consumers
Figure 15: Barriers to eating more often, it doesn’t satisfy my
hunger, by age group – Brazil, February 2020

• High fat content is a barrier
Figure 16: Barriers to eating more often, high in fat, by children
living in the household – Brazil, February 2020

• Non-melting ice cream can boost consumption out of home
Figure 17: Attitudes and behavior toward ice cream – Brazil,
February 2020

• Ice cream can position as an affordable dessert in
restaurants
Figure 18: Attitudes and behavior toward ice cream, ice
cream is cheaper than most other desserts, by purchase
venue – Brazil, February 2020

• Ice cream with probiotics can attract women
Figure 19: Consumption and interest in innovation, ice cream
with probiotics, by gender – Brazil, February 2020

• Bubble tea flavors can appeal to Brazilians
Figure 20: Consumption and interest in innovation, ice cream
with Brazilian regional flavors – Brazil, February 2020

• Market size
Figure 21: Retail sales of ice creams, by value – Brazil, 2014-19
Figure 22: Retail sales of ice creams, by volume – Brazil,
2014-19

• Market share
Figure 23: Shares in the ice cream retail market, by volume –
Brazil, 2017-18
Figure 24: Shares in the ice cream retail market, by value –
Brazil, 2017-18

BARRIERS TO EATING MORE OFTEN

ATTITUDES AND BEHAVIOR TOWARD ICE CREAM

CONSUMPTION AND INTEREST IN INNOVATION

APPENDIX – ABBREVIATIONS
APPENDIX – MARKET SIZE AND MARKET SHARE
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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