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“The COVID-19 outbreak will have little overall impact on
the value of the oral care category which was already in
decline before the pandemic.”
- Emilia Greenslade, Junior Research Analyst, 16
July 2020

This report looks at the following areas:
•
•
•
•
•
•
•

The impact of COVID-19 on the oral care market
How the market will fare post-COVID-19
The value of individual segments and brand performance in 2019
Launch activity opportunities for 2020
Usage of oral care products and factors influencing purchase in the last 12 months
Consumer interest in oral care products and ingredients to drive value
Trial and purchase of oral care products

While the category has shown value decline in recent years, consumer interest in new ingredients and
formats can drive product repertoires. 38% of oral care users have not used but would be interested in
using specialised day and night products, while 24% would be interested in oral care products with
probiotics/prebiotics.
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As the category was in decline even before COVID-19, the pandemic is expected to have little impact.
Consumers were streamlining their routines in 2019, buying brands on promotion and switching to
own-label brands already – all behaviours that are expected to continue in the years ahead.
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The oral care category sees little impact from COVID-19
Figure 16: Expected impact of COVID-19 on oral care, short, medium and long-term, 3 July 2020
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Colgate enjoys high levels of trust
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Colgate enjoys highest levels of trust
Figure 64: User profile of Colgate, June 2020
Listerine is seen as effective
Figure 65: User profile of Listerine, June 2020
Corsodyl benefits from differentiation
Figure 66: User profile of Corsodyl, June 2020
TePe is a trusted brand
Figure 67: User profile of TePe, June 2020

The Consumer – What You Need to Know
Consumers pay attention to oral care during the pandemic
The eco-trend is growing, down to product formula
Opportunities for natural ingredients in oral care
Oral care can tap into beauty trends
Reach out to consumers online and via social media
Keep focus on product quality in a recession

Impact of COVID-19 on the Oral Care Consumer
Consumers stockpiled essentials in the initial weeks
Figure 68: Extremely worried about exposure to COVID-19/coronavirus, 28 February-9 July 2020
Purchase of oral care sees temporary shift to online
Figure 69: Changes in shopping habits since the COVID-19 outbreak, 2-9 July 2020
Greater emphasis on oral health with limited access to dental care
Healthy habits become a bigger priority following COVID-19
Figure 70: Changes in priorities since the outbreak of COVID-19, 7-14 May 2020
Hygiene remains a top concern
Figure 71: Behaviours relating to grocery shopping and product packaging, 18-24 June 2020
Consumers turn to products to promote mental wellbeing
Figure 72: Reasons for doing certain beauty and personal care activities more often as a result of the COVID-19/coronavirus outbreak,
May 2020
Interest in own-label will rise in a recession
Figure 73: Changes in financial situation since the outbreak of COVID-19, 2-9 July 2020

Usage of Oral Care Products
Electric toothbrushes catch up with manual versions in 2020
Figure 74: Usage of toothbrushes in the last three months, 2018- 20
Flossing risks being seen as non-essential
Figure 75: Usage of other oral care products in the last three months, 2018-20
Increase in usage of mouthwash in 2020
Usage of whitening kits remains low despite interest in whitening
Figure 76: CHRŌM glitter toothpolish Instagram post, 2020

Interest in Oral Care Products
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Strong interest in eco-friendly formulas
Figure 77: Interest in oral care product innovations, May 2020
On-the-go innovation must focus on hygiene
Diversify through specialised time-of-day products
Sensorial elements can intrigue

Interest in Ingredients in Oral Care Products
Ingredient transparency appeals
Figure 78: Interest in oral care ingredients, May 2020
Natural whitening ingredients capture highest interest
Figure 79: Interest in oral care ingredients, by age, May 2020
COVID-19 will drive interest in immune health
Tap into the niche but growing oral microbiome trend

Factors and Habits Impacting Appearance of Teeth
Smoking and poor dental hygiene are top concerns
Figure 80: Ranking of factors negatively impacting the appearance of teeth, May 2020
Tooth staining and damage are equally concerning
Teeth stain concerns could grow with high rates of coffee drinkers
Life stage has an impact
Figure 81: Selected factors negatively impacting the appearance of teeth, by any rank, May 2019
Oral care habits outrank products used
Figure 82: Ranking of habits which positively impact the appearance of teeth, May 2020
Toothbrushes hold the greatest sway
Stepping away from basic routines with flossing

Trial and Purchase of Oral Care Products
In-store discovery is essential
Figure 83: Trial and purchase of oral care products, May 2020
Offer consumers more transparency on scientific claims
Figure 84: Trial and purchase of oral care products, May 2020
Authentic reviews appeal to 16-24s
COVID-19 shifts engagement online

Purchase Drivers for Oral Care Products
Price leads purchase drivers…
Figure 85: Purchase drivers for oral care products, May 2020
…but quality closely follows
Provide easy-to-use products for the over-55s…
…and easy access to dental advice
Greater interest in healthy formulas following COVID-19
Tap into price/product and eco-concerns
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Figure 86: Eco-friendly and ethical purchase drivers for oral care products, by age, May 2020

Appendix – Data Sources, Abbreviations and Supporting Information
Abbreviations
Consumer research methodology
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