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Figure 22: Smartphone brand ownership, by age, February
2020
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Cultural differences in Apple iPhone ownership
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Apple and Samsung also dominate the tablet market
Demographic differences are similar to smartphones
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Figure 26: Tablet brand ownership, by age, February 2020
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connected
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February 2020

Smart speaker market is driven by Google and Amazon

Figure 28: Smart speaker brand ownership, February 2020
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USAGE OF COMPETING ONLINE PLATFORMS

Amazon is dominating the online retailer market
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Figure 36: Mobile app ordering: McDonald’s vs Starbucks,
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Figure 37: Foodservice mobile app usage, by age, February
2020

Figure 38: McCafé Mobile Order and Pay | Singing, March
2019

Figure 39: Starbucks Canada Instagram Post, February 2020
Online grocery orders are much slower to take off

Figure 40: Online grocery orders, February 2020

CONSUMER PERCEPTIONS OF TECH BRANDS

Apple, Amazon and Microsoft have distinct brand positions
Figure 41: Correspondence analysis — symmetrical map —
brand characteristics, February 2020

Figure 42: Microsoft Instagram Post, February 2020

The Google brand has some contradictory meaning for
consumers

iPhone owners’ brand perceptions are similar to most
consumers’

Figure 43: Correspondence analysis — symmetrical map —
brand characteristics, Apple iPhone owners, February 2020
Younger consumers have some different opinions about
brands

Figure 44: Microsoft brand characteristics, by age, February
2020

Figure 45: Google brand characteristics, by age, February
2020
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BRAND LOYALTY AND PRODUCT ECOSYSTEMS

* Many consumers want to have tech devices from the same
brand
Figure 46: Prefer to have tech devices all from the same
brand, by smartphone brand, February 2020
Figure 47: Prefer to have tech devices all from the same
brand, by age, February 2020

» Most consumers think their smartphone brand is the best
Figure 48: Think smartphone brand is the best on the market,
by smartphone brand, February 2020

* Maijority of consumers purchase their smartphone brand
again
Figure 49: Current smartphone is the same brand as previous
one, by smartphone brand, February 2020

BRAND COMPETITION IN THE TELECOM SECTOR

* Rogers, Bell and Telus all have similar market position
Figure 50: Mobile network provider for smartphone, February
2020
Figure 51: Mobile network provider for smartphone, by
household income, February 2020
Figure 52: Mobile network provider for smartphone (select),
Chinese Canadians vs overall, February 2020
Figure 53: Fido advertisement, February 2020
Figure 54: Fido advertisement, November 2019

» Koodo, Virgin, Fido, Freedom and Vidéotron make up the
next tier
Figure 55: Mobile network provider for smartphone, Quebec
vs rest of Canada, February 2020
Figure 56: Mobile network provider for smartphone, 18-24s vs
over-25s, February 2020
Figure 57: Freedom Mobile advertisement, April 2018

« Consumers are loyal to their mobile network providers

EVALUATING TECHNIQUES TO BUILD TECH LOYALTY

* Smart speaker promotions are used to create product
ecosystems
Figure 58: Have a smart speaker | did not pay full price for,
by financial situation, February 2020
Figure 59: Amazon Instagram Post, December 2019

« Four in five consumers have a Gmail account
Figure 60: Smartphone brand ownership, by Gmail usage,
February 2020
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Figure 61: Tablet brand ownership, by Gmail usage, February
2020

- Amazon Prime leverages free shipping to create brand
loyalty
Figure 62: Smart speaker brand ownership, by Amazon Prime
subscription, February 2020
Figure 63: Tablet brand ownership, by Amazon Prime
membership, February 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

* Consumer survey data

« Consumer qualitative research
+ Correspondence analysis

* Abbreviations and terms

« Abbreviations

e Terms
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