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This report looks at the following areas:

> The impact of COVID-19 on consumer behavior and the apparel sector,
with a particular focus on casual fashion

- Consumers’ approach to buying clothes in a down economy

¢ Types of comfortable clothing items, including athleisure types, people are
wearing more frequently

< Consumers’ attitudes toward workwear

Consumers’ desire for comfort, the explosion of versatile activewear and the
relaxation of work and social dress codes have all played a role in today’s
casual clothing lifestyle. It began before the COVID-19 pandemic but has only
been propelled by the pandemic in 2020 and will outlast the virus for the
foreseeable future. Casual clothing items are primarily the only type of clothing
consumers are buying right now, bringing significant challenges to the apparel
sector in general. Retailers need to tout their existing casual pieces and,/or
consider expanding product assortfments fo include more casualization. In the
future, even when there are more occasions to dress up for, consumers will not
want to be confined in their clothing and conftinue to seek comfort, versatility

and function.
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“Sweatpants, hoodies and
other comfortable clothing
items compose the uniform of
choice during the COVID-19
pandemic as consumers are
confined to their homes. The
reality is, though, that this
casual approach to fashion
has been trending for some
time and will outlast the
pandemic as well.”

- Diana Smith, Associate
Director - Retail &

eCommerce
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« Employees want to decide for themselves how to express
their personal brands at work
Figure 40: Expectations for the future of work attire, by

gender and age, August 2020
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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