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This report looks at the following areas:

* The impact of COVID-19 on multicultural young adults and the foodservice
industry.

* How the recession will impact multicultural young adults and their
spending on foodservice.

* How multicultural young adult diners feel about foodservice providers from
a health perspective and their demands for those providers.

 The types of restaurants that multicultural young adult diners anticipate
visiting throughout and after the pandemic.

“The COVID-19 pandemic has
had an outsized effect on
multicultural young adult
populations, both
economically and from a
health standpoint. This has
affected how they judge
foodservice providers, and to
even be in contention for their
dollars, the baseline
requirements for restaurants
are to keep customers safe
and provide economic value.
- Mike Gallinari, Travel &
Leisure Analyst
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Young adults are shying away from sit-downs
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adults — Nets, by race and Hispanic origin, July 2020
Figure 30: Foodservice venues patronized among young
adults, by race and Hispanic origin, July 2020
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Figure 32: Dine-in restaurant visitation among young adults,
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Coffee and tea shops enjoy repeat business, but face
competition

Figure 34: Coffee/tea shop visitation among young adults, by
race and Hispanic origin, July 2020

Black diners frequent independents when able

Figure 35: Independent restaurant visitation among young
adults, by race and Hispanic origin, July 2020
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PREFERRED CUISINES

Preferred cuisines often mirror diner’s heritage
Figure 36: Cuisines preferred among young adults, by race
and Hispanic origin, July 2020

MISSING THE DINING EXPERIENCE

Young diners miss normalcy

Figure 37: Features missed about the dining experience
among young adults, by race and Hispanic origin, July 2020
Diners seek full menus

Figure 38: Menu options missed about the dining experience

among young adults, by race and Hispanic origin, July 2020

REOPENING DESIRES

Diners believe safety lies in sanitation

In consumers’ own words...

Figure 39: Sanitation features wanted among young adults,
by race and Hispanic origin, July 2020

Changes now will carry through post-pandemic

In consumer’s own words...

Figure 40: Experiential features wanted among young adults,
by race and Hispanic origin, July 2020

Contactless pickup is here to stay

Little difference in priorities based on background

Figure 41: TURF Analysis — Restaurant/cafe expectations
among young adults, July 2020

FOODSERVICE TECH

Ordering ahead is popular, and apps are the future

Figure 42: Desired ordering tech among young adults, by
race and Hispanic origin, July 2020

Foodservice brands have an opportunity to be tech leaders
Figure 43: Desired in-establishment tech among young adults,

by race and Hispanic origin, July 2020

ATTITUDES TOWARD FOODSERVICE

Young adults support local eateries and express their
identity through food

Figure 44: Attitudes about foodservice and identity among
young adults, by race and Hispanic origin, July 2020
Authenticity matters

Figure 45: Attitudes about authentic cuisine among young
adults, by race and Hispanic origin, July 2020

Lunch breaks are getting a tough break
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Figure 46: Attitudes about dayparts among young adults, by

race and Hispanic origin, July 2020

* Eateries must keep cleanliness and service in mind
Figure 47: Attitudes about service among young adults, by
race and Hispanic origin, July 2020
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Since 1972, our predictive analytics and
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