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This report looks at the following areas:

+ The impact of COVID-19 on restaurant ordering, takeout and delivery “Virtually all restaurants

* How restaurant takeout and delivery will fare in a recession became takeout and delivery

» How restaurants can improve their off-premise business . .

providers overnight as a result

This Report was written June 9-June 23, 2020. of COVID-19, and the ones
that had made prior
investments in off-premise
business are unsurprisingly
weathering the storm the best
thus far."
- Jill Failla, Senior

Foodservice Analyst
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RESTAURANT ORDERING, PICKUP AND DELIVERY

Off-premise purchases don’t make up for dine-in losses
during COVID-19

Figure 25: Restaurant ordering, pickup and delivery — NETS,
June 2016, September 2018, September 2019 and May 2020
Pickup service is the most popular way to order food during
COVID-19

Figure 26: Restaurant ordering, pickup and delivery,
September 2019 and May 2020

Gen Z drives delivery growth

Figure 27: Restaurant ordering, pickup and delivery, by
generation, May 2020

White consumers are most likely to order from restaurants
directly

Figure 28: Restaurant ordering, pickup and delivery, by race
and Hispanic origin, May 2020

About a fifth of digital delivery orders were spurred by
COVID-19

Figure 29: Restaurant delivery ordering online first-time status,
May 2020

Third-party ordering is even higher than digital delivery
services overall due to COVID-19

Figure 30: Restaurant third-party ordering first-time status,
May 2020

Curbside is most prevalent method of restaurant pickup
Figure 31: Restaurant curbside pickup, May 2020

DELIVERY FREQUENCY, MOTIVATIONS AND BARRIERS

Half of delivery users are ordering delivery more frequently
than usual

Figure 32: Change in delivery frequency, May 2020

Men aged 35-54 are driving increased delivery frequency
Figure 33: Change in delivery frequency, by gender and age,
May 2020

White and Hispanic consumers are driving increased
delivery orders

Figure 34: Change in delivery frequency, by race and
Hispanic origin, May 2020

Convenience remains top delivery motivator during
COVID-19

Figure 35: Restaurant delivery motivators — NET any rank, May
2020
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Older consumers are ordering more delivery to support
local restaurants

Figure 36: Restaurant delivery motivators — NET any rank, by
age, May 2020

Concerns of catching COVID-19 are leading deterrents to
delivery service

Figure 37: Restaurant delivery barriers — NET any rank, May
2020

PICKUP FREQUENCY, MOTIVATIONS AND BARRIERS

Pickup frequency has not increased quite as much as
delivery frequency during COVID-19

Figure 38: Change in pickup frequency, May 2020

Men aged 35+ drive increased pickup frequency

Figure 39: Change in pickup frequency, by gender and age,
May 2020

White consumers are much more likely than counterparts to
report increased pickup

Figure 40: Change in pickup frequency, by race and Hispanic
origin, May 2020

Consumers are ordering more pickup to support restaurants
Figure 41: Restaurant pickup motivators — NET any rank, May
2020

Young men are ordering more restaurant pickup for a
convenient treat

Figure 42: Restaurant pickup motivators — NET any rank, by
gender and age, May 2020

Similar to delivery, top pickup deterrents are fears of
catching COVID-19

Figure 43: Restaurant pickup barriers — NET any rank, May
2020

DELIVERY INTEREST BY OCCASION AND SEGMENT

Dinner and lunch are top of mind for delivery occasions
Figure 44: Delivery interest by occasion — NET any restaurant
segment, May 2020

Gen Z drives delivery service in off-peak dayparts

Figure 45: Delivery interest by occasion — NET any restaurant
segment, by generation, May 2020

Black consumers are most interested in morning delivery
service

Figure 46: IHOP email, “Enjoy the 4th Weekend and Get Late
Night Delivery from IHOP,” July 3, 2020
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Figure 47: Delivery interest by occasion — NET any restaurant
segment, by race and Hispanic origin, May 2020

Lunch delivery is most top-of-mind for LSRs, while dinner is
most top-of-mind for sit-down restaurants

Figure 48: Delivery interest by occasion and segment, May
2020

Figure 49: Email from Red Lobster, “A Letter from CEO Kim
Lopdrup about Mother’s Day,” May 12, 2020

Figure 50: Panera Bread’s email, “Good Eating All Day with
Free Delivery, Too!” May 15, 2020

Young, Black and Hispanic consumers drive fast food
delivery business

Figure 51: Delivery interest for fast food restaurant segment —

NET any occasion, by select demographics, May 2020

OFF-PREMISE BEHAVIORS

Online ordering adoption has longest lasting potential after
COVID-19

Figure 52: Off-premise behaviors, May 2020

Older consumers are the most excited to dine out, but
they're also the most unlikely to do so until it's safe

Figure 53: Off-premise behaviors, by generation, May 2020
Figure 54: Future activities, by generation, June 2020

Most first-time online delivery users will not continue using
the service post COVID-19

Figure 55: Off-premise behaviors, by restaurant delivery
ordering online first-time status, May 2020

Third-party delivery first-timers are more likely than regular
online delivery first-timers to continue using delivery

Figure 56: Restaurant off-premise behaviors, by third-party
ordering first-fime status, May 2020

OFF-PREMISE ATTITUDES

Delivery service won't be restaurants’ silver bullet during the
pandemic

Figure 57: Off-premise attitudes part |, May 2020

Figure 58: Off-premise aftitudes part Il, May 2020

Men are more willing to order delivery during recession,
pay third-party delivery fees

Figure 59: Off-premise aftitudes, by gender, May 2020
Grocery delivery service is greatest threat among young

consumers
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Figure 60: Restaurant off-premise attitudes, by generation,

May 2020

« Consumers of color demand more delivery innovation
Figure 61: Restaurant off-premise attitudes, by race and
Hispanic origin, May 2020

» Curbside pickup users want the service to be contactless

Figure 62: Restaurant off-premise attitudes, by curbside
pickup usage status, May 2020
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* Data sources

e Forecast

« Consumer survey data

« Consumer qualitative research
« Direct marketing creative

» Abbreviations and terms

» Abbreviations

+ Terms

APPENDIX - THE MARKET

Figure 63: Total US revenues and forecasted sales ranges of

restaurants and eating places’, by segment, at inflation-
adjusted prices, 2014-24

APPENDIX - THE CONSUMER

Figure 64: Restaurant third-party ordering first-time status, by

gender, May 2020

Figure 65: Restaurant delivery ordering online first-time status,

by gender, May 2020
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Since 1972, our predictive analytics and
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