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This report looks at the following areas:

» The impact of COVID-19 on consumer behavior and feminine hygiene and
sanitary protection products

 Impact of recessionary spending on mainstream feminine care brands

< Opportunity for brands to step in as experts in feminine health and hygiene

« How stacking purposeful benefits can drive the category forward

US retail sales of feminine hygiene and sanitary protection products are
estimated to increase by 3.5% in 2020, outpacing year-over-year category
growth since 2015. In the past several years, the feminine care industry has
welcomed many up and coming brands that have shaken up quality standards
and consumer expectations. Ingredient tfransparency, use of sustainable and
natural/organic materials, concern about plastic consumption and purpose-
driven brands are top-of-mind for category users. Being a category that
caters to younger, female consumers, key players that have implemented fresh
perspectives on period care are driving market growth.

are subject to change due to currency fluctuations.

“The feminine hygiene and
sanitary protection category
is in a moment of growth and
evolution. Consumer
expectations are extending
beyond functional needs,
challenging key players to
offer eco-friendly packaging,
natural/organic materials and
ingredient transparency at
affordable price points.”

— Andrea Wroble, Senior
Research Analyst, Health and
Wellness
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* Vaginal hygiene concerns support hygiene product market
Figure 35: Unmet feminine hygiene needs, by product usage,
June 2020
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Figure 36: Unmet feminine care needs, by age, June 2020
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by household income, June 2020
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