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This report looks at the following areas:

» The impact of COVID-19 on Black consumers’ automotive purchasing
process

* How Black consumers will approach automotive post-COVID-19 slowdown

* What automakers can do to cultivate loyalty while purchasing is delayed

* Which segments of Black consumers present the most opportunity

This Report explores what factors drive Blacks fo purchase a specific car or
from a specific automaker over others, as well as their attitudes, habits, and
preferences surrounding the automotive industry. The Report also includes an
analysis of Mintel Trend Drivers influencing Black consumers’ behaviors in
regards to loyalty in automotive.
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recession periods show that
new car sales plummet when
the economy contracts.
Meanwhile, Black consumers
are also disproportionately
impacted by job losses and
experience greater financial
insecurity relative to the total
population.”
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Analyst
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region, 2018
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The cost of vehicle ownership

It's all about the money
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* Trend Drivers help explain what Black drivers want

Figure 23: Mintel Global Trend Drivers

DRIVING LOYALTY BEHAVIORS

- Assembling the automotive loyalty jigsaw puzzle
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Men buy with their hearts
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Figure 35: Black consumers’ reasons for switching auto
brands, by gender, December 2019
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Figure 36: TURF analysis — brand switching moftivators,
December 2019

Methodology

BLACK CONSUMERS AND CAR CULTURE

Car is an extension of self

Figure 37: Black consumers’ attitudes tfoward car culture,
indexed to total, December 2019
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Figure 38: Black men’s attitudes toward car culture, index to
total males, December 2019

Kids are (luckily) the future

Figure 39: Black consumers’ attitudes toward car culture, by
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Figure 40: Reasons for switching brands, Black vs White,
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CLASSIFYING CAR OWNERS

Brand value is in the eyes of the buyer

Figure 41: Black consumers’ loyalty in automotive attitudinal
segments, December 2019

Brand ambassadors

Brand Loyalists (24%)

Figure 42: Brand loyalty determinants, by consumer segment,
December 2019

Automotive Enthusiasts (20%)

Figure 43: Brand loyalty determinants, by consumer segment,
December 2019

Disloyal detractors

Disengaged Drivers (29%)

Figure 44: Brand loyalty determinants, by consumer segment,
December 2019

Disillusioned Experts (27%)

Figure 45: Brand loyalty determinants, by consumer segment,
December 2019

BRAND IMPACT ON BLACK CONSUMER LOYALTY

Black buyers need to know that they're being heard
Figure 46: Attitudes toward automotive loyalty — automaker/
brand relations, Black vs White, December 2019
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» Performance is vital, but brand has some equity
Figure 47: Attitudes toward automotive loyalty — brand value,
Black vs White, December 2019

APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

« Consumer survey data

« Direct marketing creative
» Abbreviations and terms

+ Abbreviations

APPENDIX - MARKET OVERVIEW

Figure 48: How consumers paid for their most recently
acquired vehicle, by race, Black indexed to all, October
2018-December 2019

Figure 49: Length of finance plan or lease for their most
recently acquired vehicle, by race, Black indexed to all,
October 2018-December 2019

Figure 50: Black consumers’ attitudes toward automobiles —
NET: any agree, by gender, October 2018-December 2019

APPENDIX - DRIVING LOYALTY BEHAVIORS

* Four Pillars of Automotive Loyalty

APPENDIX - THE CONSUMER

Figure 51: Vehicle ownership, by race, October
2018-December 2019

Figure 52: Number of vehicles in Black households, indexed to
total, December 2019

Figure 53: Black consumers’ purchasing time frame, indexed
fo total, December 2019

reports.mintel.com

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/986944/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Black Consumers' Loyalty in Automotive: Incl Impact of COVID-19 - US - April 2020
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	The Impact of COVID-19 on Black Consumers’ Loyalty in Automotive


	Black Consumers' Loyalty in Automotive: Incl Impact of COVID-19 - US - April 2020
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	The Market – What You Need to Know
	The Black Population by the Numbers
	Market Overview
	Driving Loyalty Behaviors – What You Need to Know
	Driving Loyalty Behaviors
	The Consumer – What You Need to Know
	Black Car Owners
	Understanding Black Consumers’ Automotive Loyalty
	Black Consumers and Car Culture
	Classifying Car Owners
	Brand Impact on Black Consumer Loyalty
	Appendix – Data Sources and Abbreviations
	Appendix – Market Overview
	Appendix – Driving Loyalty Behaviors
	Appendix – The Consumer

	About Mintel


