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There are four ways Hispanics relate to automotive brands
Figure 17: Hispanic automotive attitudinal segments, February
2020
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Figure 18: Profile of Worry-free Drivers, February 2020
Brand Partners (24%)
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Who are they?

Figure 20: Profile of Brand Loyalists, February 2020

Brand Learners (25%)

Who are they?

Figure 21: Profile of Brand Learners, February 2020
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WHAT'S DRIVING BEHAVIOR
Figure 26: Mintel Trend Drivers

¢ Trend Driver: Value

* Using the internet to reshape value and loyalty with it
Figure 27: Cargurus.com Facebook post, March 2020
Figure 28: TrueCar.com online ad, February-March 2020

¢ Trend Driver: Experiences

* Using down-to-earth experiences to drive engagement
Figure 29: Attitudes toward experiences with car, Hispanics
indexed to all, October 2018-December 2019

¢ Trend Driver: Technology

» Using technology to start the conversation
Figure 30: Vehicle most recently acquired — features, by
Hispanic origin and household income, October
2018-December 2019

THE CONSUMER - WHAT YOU NEED TO KNOW
* Loyalty is fragile

« Hispanics lag for owning SUVs and pickup trucks
» Hispanics are not as attached to their cars
« There isn't one single factor that would prompt Hispanics to

look elsewhere

HISPANICS’ LOYALTY IN CONTEXT

= Are Hispanics brand loyal?
Figure 31: Hispanics' car brand purchases — second most
recently acquired brand, by most recently acquired, October
2018-December 2019

» Loyalty helps create a positive narrative around the brand
Figure 32: Hispanics' attifudes toward car brand preferences
and expectations, indexed to all, February 2020

« Brand reputation keeps brands in the consideration set
Figure 33: Hispanics’ attitudes toward automotive brand
perceptions, indexed to all, February 2020

« Price x brand = value
Figure 34: Hispanics’ attitudes toward price vs brand,
indexed to all, February 2020

» Hispanics want to see more before pledging loyalty
Figure 35: Hispanics' attitudes toward automakers, indexed to
all, February 2020
Figure 36: Vehicle Hispanics most recently acquired — new vs
used, indexed to all, October 2018-December 2019
Figure 37: Place where Hispanics serviced/repaired vehicle,
indexed to all, October 2018-December 2019
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TYPES OF VEHICLES OWNED

Hispanics aren’t following general market car buying trends
Figure 38: Types of vehicles Hispanic households have,
indexed to all, February 2020

Can different car types drive loyalty?

The case of SUVs

Figure 39: Hyundai Facebook post inviting for a test drive,
January-February 2020

The case of pickup trucks

Figure 40: Toyota Facebook post for Tundra 1794 Edition
CrewMax, January-February 2020

The case of minivans

Figure 41: Chrysler Facebook post for Pacifica Hybrid,
February-March 2020

Figure 42: Types of vehicles Hispanic households have, by
aufomotive attitudinal segments, February 2020

Figure 43: Types of vehicles Hispanics households have, by
language spoken at home and household income, February
2020

EMOTIONAL CONNECTION TO THEIR CARS

Hispanics lack an emotional connection with their cars
Figure 44: Hispanics” emotional connection fo cars, indexed
to all, February 2020

Figure 45: Hispanics’ emotional connection to cars, by
automotive attitudinal segments, February 2020

Older Hispanics are more appreciative of their current
vehicles

Figure 46: Hispanics' desire to keep their cars longer, by age,
February 2020

Passion for driving makes loyalty difficult

Figure 47: Hispanics’ auto brand switching motivators, by
driving enjoyment, February 2020

Spanish-dominant Hispanics embrace fluidity of US auto
market

Figure 48: Hispanics’ closeness to their vehicles, by language

spoken at home, February 2020

SWITCHING MOTIVATORS

It's about creating curiosity

Hispanics are a forgiving bunch

Figure 49: Hispanics” auto brand switching motivators,
indexed to all, February 2020
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Figure 50: Hispanics’ auto brand switching motivators, by
automotive attitudinal segments, February 2020

The arrival of children prompts Hispanics to re-evaluate car
brands

Figure 51: Lifestyle change as Hispanics’ brand switching
motivator, by presence and age of children in the household,
February 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Consumer survey data
Terms

A note about acculturation

APPENDIX - DEMOGRAPHICS

There are 61 million Hispanics in the US

Figure 52: Population, by race and Hispanic origin, 2014-24
The Hispanic market is young

Figure 53: Hispanic share of total US population, by age, 2018
Hispanics live in larger households

Figure 54: Average number of people per household, by race
and Hispanic origin, 2018

Figure 55: Households with related children, by race and
Hispanic origin of householder, 2018

Hispanics overindex for living in urban areas

Figure 56: Hispanics' share of total population in urban,

suburban and rural areas, 2016

APPENDIX - CONSUMER DATA

Figure 57: Vehicle most recently acquired — new vs used,
Hispanics by household income, October 2018-December
2019
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