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This report looks at the following areas:

e The impact of COVID-19 on consumer behavior and the lawn and garden
category

* How the market will fare the post-COVID-19 slowdown

« Consumer drivers for participating in the lawn and garden market

< Usage of lawn and garden products by key consumer segments

Sales growth in the lawn and garden market is historically fied to housing
market growth. Low interest rates spurred a wave of home buying over the past
year; however, the economic fallout from the COVID-19 pandemic will cause
many prospective buyers to put theirhome-buying aspirations on hold,
adversely impacting lawn and garden product sales. Despite this, the
pandemic has also spurred an interest in home-grown food production for
greater self-sufficiency. This is evidenced by dozens of news articles that detail
unprecedented demand for seeds and garden plants.

The market is slowly but assuredly innovating safer, more environmentally
friendly products and this will be a critical strategy for sustained growth. In
particular, consumers are concerned about the safety of lawn chemicals, but
also feel that they have few alternatives. Brands that crack the code of safe
and effective products will reshape the category for the next generation of
consumers.
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“These are uncertain times.
COVID-19 casts a shadow
over a category with slowing
sales growth, not to mention
the health and safety of
consumers. But there is also
space for the category to
reinvent itself around better
health, sustainability and
nutrition for humans as well as
plants.”

- Jamie Rosenberg, Senior
Global Analyst
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* Low interest rates drove up homeownership, but COVID-19
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« There is a return to the suburbs, but lot size is still declining
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« Scotts regains lost sales and share
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Scotts is buoyed by diversification

Spectrum Brands sees big declines in sales and market
share

Advancing technology will save time, resources and reduce
human error

Evolving sensor technology will optimize water and fertilizer

use

COMPANY AND BRAND SALES OF LAWN AND GARDEN
PRODUCTS

Scotts regains lost sales and share

Figure 14: Multi-outlet sales of outdoor/lawn fertilizer and
weed killer, by leading companies and brands, rolling 52
weeks 2019 and 2020

WHAT'S HAPPENING

Scotts is buoyed by diversification

Scotts is targeting organic gardeners with safer products
Spectrum Brands sees big declines in sales and market
share

Spectrum is at a lawn and garden crossroads

WHAT TO WATCH

Advancing technology will save time, resources and reduce
human error

Automated weeding will save time and backs

Figure 15: Interested in robots that pull weeds, by age,
January 2020

Commercial weeding robots could migrate to the consumer
sphere

Figure 16: R2Weed?2 from Nexus Robotics

Evolving sensor technology will optimize water and fertilizer

use

THE CONSUMER - WHAT YOU NEED TO KNOW

More than one third of consumers do no lawn or garden
work

Renters are an under-targeted consumer segment
Lawn maintenance the most frequent task; hardscaping
requires a professional

Use of professionals grows with age and income

Big box stores are still the top retailers, but losing share

Health, beauty and food are top of mind for consumers
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LAWN AND GARDEN PARTICIPATION

More than one third of consumers do no lawn or garden
work

Figure 17: Participation in lawn and garden work, January
2020

Figure 18: Would do more lawn and garden projects if | had
more time, by age and parental status, December 2017
Non-participants tend to be either younger or older
consumers

Figure 19: Not involved in lawn or garden work, by select age

and homeownership status, January 2020

ENTHUSIASM AND SKILL

Renters are an under-targeted consumer segment
Figure 20: Enthusiasm toward gardening, by rent condo/
apartment, January 2020

Most people describe their gardening skills as basic to
intermediate

Figure 21: Gardening skills, January 2020

There is an opportunity o reach men seeking gardening
expertise

Figure 22: Gardening skills, by age and gender and
enthusiasm segments, January 2020

Dads enjoy gardening most

Figure 23: Gardening enthusiasm, by parental status, January
2020

LAWN AND GARDEN ACTIVITIES

Lawn maintenance the most frequent task; hardscaping
requires a professional

Figure 24: Lawn and garden activities, DIY vs hired a
professional, January 2020

Use of professionals grows with age and income

Figure 25: Use of professionals, by age and income, January
2020

Consumers hire pros for their knowledge, and to save time...

Figure 26: Reasons for using lawn and garden professionals,
January 2020

...but they also want to save their backs

Figure 27: Use professionals due to physical needs/
limitations, by age, January 2020

PURCHASE LOCATIONS

Big box stores are still the top retailers, but losing share
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Figure 28: Retailers shopped for lawn and garden products,
December 2017 and January 2020

« Age dictates where consumers shop
Figure 29: Shop at Walmart and gardening store, by age and

income, January 2020

LAWN AND GARDEN BEHAVIORS

* Health, beauty and food are top of mind for consumers
Figure 30: Lawn and garden behaviors, January 2020

« Community gardens appeal to apartment dwellers
Figure 31: Would use a community garden, by housing type,
January 2020
Figure 32: Don't have space for a garden, by housing status,
January 2020

ATTITUDES TOWARD LAWN CARE AND GARDENING

» Consumers are concerned about health, sustainability and
costs
Figure 33: Lawn and garden aftitudes and interest in
innovations, January 2020

« Concern about chemicals is widespread, especially among
parents
Figure 34: Concern about chemicals in lawn products, by
parental status, January 2020

* Young, upper-income consumers want to improve their skills
Figure 35: Would like fo improve their lawn and garden skills,

by age and income, January 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

+ Data sources
« Sales data
« Consumer survey data

+ Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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