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This report looks at the following areas:

- Customizable options
* Less sugar
* Meat alternatives

This Report examines consumer attitudes, behaviors and trends toward eating
healthy at restaurants. It explains how restaurants are menuing healthy items
using the Mintel Menu Insights (MMI) database. It also examines how consumers
feel about eating healthy while dining out and desired healthy menu items and
attributes. To learn more about overarching trends in health and fitness, please
look to Mintel's Health and Wellbeing Reports. This Report builds off of Healthy
Dining Trends — US, March 2019, along with iterations going back to 2009.
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Figure 36: Healthy item interest, by gender and age, race/
Hispanic origin and parental status, January 2020

» Hispanics are interested in healthier beverages
Figure 37: Healthy item interest, by race/Hispanic origin,
January 2020

« Millennials show the greatest interest in low-carb,
vegetarian and gluten-free options
Figure 38: Healthy item interest, by generation, January 2020
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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