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Heartlanders are more likely to travel further for essential
shopping

Figure 24: Heartland and Coastal consumer groups,
shopping distance, November 2019

Shopping in the Heartland is driven by location and price
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Americans tuned in to news coverage over pop culture
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important topics followed, November 2019

PERCEPTIONS OF COMMUNITY

Americans lack a sense of community
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For White Heartlanders, society is changing too quickly
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Heartland adults report higher levels of distrust in
government

Figure 39: Heartland and Coastal consumer groups,
organizational trust, November 2019

Corporations are seen as more trustworthy than government
Figure 40: Heartland and Coastal consumer groups,
organizational trust, November 2019

eCommerce retailers may want a specific Heartland
strategy

Figure 41: Heartland and Coastal consumer groups,
organizational trust, November 2019

Trust in media does not come easy for Americans, especially
Heartlanders

Figure 42: Heartland and Coastal consumer groups,
organizational trust, November 2019

Figure 43: Heartland and Coastal consumer groups,

organizational trust, November 2019
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Figure 44: Heartland and Coastal consumer groups,

organizational trust, November 2019

KEY TRENDS - WHAT YOU NEED TO KNOW

Surroundings: Urban anxiety vs Heartland growth

MINTEL TREND DRIVERS: SURROUNDINGS

What's Happening Now

Urban rewilding is the response to urban anxiety

Figure 45: The Wild Mile Chicago Press Coverage, June 2018
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Brands reimagine their Heartland headquarters

Figure 47: Low aerial view of new Walmart Home Office
building, May 2019

What's Happening Next

United States of relocating

Crisis of affordability will motivate Americans to move
Coastal areas will face the brunt of climate change effects
A push for innovation jobs in the Heartland

Heartland and Coastal likely to grow even more similar
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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