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* Price and taste remain cost of entry for new brand trial drink categories, smaller

» Breaking the routine . ..
competitors are gaining

market share at the expense
of the big national brands
that have long held dominant
positions. The success of
challenger brands is being
driven by a new generation of
shoppers, more open to new
ideas in general and far more
inclined to believe that small
food and drink brands do a
better job of meeting their
needs."
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Figure 10: Multi-outlet share of condiments, rolling 52 weeks
2018 and 2019
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» Alocal focus most likely to be compelling
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Figure 16: Interest in ethical food and drink claims, by age,
October 2019
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» Store brands a factor in complex competitive landscape
Figure 17: Food and drink interests, October 2019

» Younger shoppers more likely to view small brands as
authentic
Figure 18: Food and drink interests, by age, October 2019

BRAND PURCHASE MOTIVATIONS

» Price and taste remain cost of entry for new brand trial
Figure 19: Brand purchase motivations, October 2019
* Wider range of factors key for younger shoppers

Figure 20: Brand purchase motivations, by age, October 2019

BRAND SHOPPING BEHAVIORS

« Breaking the routine

» Advantage goes to small brands in new brand trial
Figure 21: Brand shopping behaviors, October 2019

« Younger shoppers a little more likely to buy on impulse
Figure 22: Brand shopping behaviors, by age, October 2019

NEW PRODUCT/BRAND DISCOVERY

* In-store presence essential for driving product discovery
Figure 23: New product/brand discovery, October 2019

* In- and out-of-store channels key to reaching younger
shoppers
Figure 24: New product/brand discovery, by age, October
2019

ATTITUDES TOWARD FOOD AND DRINK BRANDS

» Consumers increasingly hold brands accountable
Figure 25: Attitudes toward food and drink brands, October
2019

* Young shoppers far more likely to see value in small brands
Figure 26: Attitudes toward food and drink brands, by age,
October 2019
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perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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