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“Convenience continues to be a driving force for the deli
and hot food counter sector in Ireland, with growth
expected to continue into 2019. Moving forward, an
increased focus on delivering more health and veggie/
vegan-friendly options at counters could help to drive
footfall further.”
– Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:
Sales of food via deli and hot food counters continued to grow between 2016 and 2019, with Irish
consumers shown to use them during their lunch hours. However, increased erosion of the traditional
‘lunch hour’ has put more time pressure on the eating experience and moving forward convenience will
be a key driver.
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Figure 22: Types of retailers where consumers have bought items from a hot food counter in the last month, NI and RoI, April 2019
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Meal Occasions
Six in 10 use deli and hot food counters for lunch
Figure 35: Meal occasions for which consumers have visited deli and hot food counters, NI and RoI, April 2019
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Men more likely to visit for breakfast; women for lunch
Figure 37: Consumers who have visited deli and hot food counters for breakfast or lunch, by gender, NI and RoI, April 2019

Attitudes towards Deli and Hot Food Counters
RoI consumers more willing to wait for counter food
Figure 38: Agreement with statements relating to deli and hot food counters, NI and RoI, April 2019
Patience comes with age, as mature consumers more willing to wait at counters
Figure 39: Agreement with the statement ‘It is worth waiting longer at deli counters for a made-to-order sandwich/meal than buying
pre-packaged’, by age, NI and RoI, April 2019
Strong demand for healthier and more diet-specific food options
Figure 40: Agreement with selected statements relating to healthy/diet-restrictive foods at deli and hot food counters, NI and RoI, April
2019
Offering a dine-in experience
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Figure 41: Agreement with the statement ‘More stores with deli and hot food counters should offer sit-in areas to eat’, by age, NI and
RoI, April 2019
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Consumer research
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Data sources
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