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This report looks at the following areas:

» Teens are diverse and want the same from their clothing retailers
 Fashion is an expressive outlet
- Stay social

However, as teens are shopping with a limited budget, and are not necessarily
dedicating all of their discretionary dollars to fashion items, these offerings are
expected ot affordable prices. To keep up with teens’ dynamic fashion sense,
retailers must actively engage with their consumers where they spend their
fime: social media. Teenage shoppers are eager to socialize online and
engaging with them can provide fashion retailers with valuable insights into
current frends and desires, as well as promote offerings in a way that speaks to

the target consumer.

reports.mintel.com

"For fashion retailers,
appealing to the ever-
changing teen market is
challenging. Teenage
consumers are savvy, tfrendy,
and price conscious. They
have high expectations of
apparel brands and are
looking for a variety of styles
and sizes, as well as relevant
and poignant brand
messaging."

- Madelyn Franz, Research
Analyst
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SHOPPING BEHAVIORS

Teens prioritize affordability, but not necessarily at the
expense of style

Figure 15: Shopping behaviors, March 2019
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Casual is king, for now

Teens show off on social media

Figure 24: Style definitions, March 2019

Girls are interested in fashion
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Younger teens are searching for their signature looks
Figure 26: Style definitions, by age, March 2019

Black teens have a strong sense of personal style

Figure 27: Style definitions, by race and gender, March 2019

INTEREST IN RETAIL INNOVATIONS

Interest in retail innovations is somewhat limited

Figure 28: Interest in retail innovations, March 2019
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- Teens want to engage with brands, provided there is
incentive

* Methodology

Figure 29: TURF Analysis — Interest in retail innovations, March

2019

 Interest in innovation is driven by avid shoppers

Figure 30: Interest in retail innovations, by repertoire shopping

groups, March 2019
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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