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"Consumer spending on health-related services and
products increased significantly from 2013-18, and a
slowdown is nowhere in sight."
Marissa Gilbert, Associate Director - Health &
Wellness

This report looks at the following areas:
•
•
•

Demand on doctors is too much
Retail health clinics lack prestige in consumers’ choice for care
More treatment sources for mental health and exhaustion are needed

Health management is universal, with many people placing significant pressure on medical
professionals to guide their health and wellbeing through product recommendations and ailment and
wellbeing care. With the foreseen doctor shortage and a broadening definition of what qualifies as a
health and wellness provider, there’s an opportunity for market players to position themselves as go-to
sources for health management.
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Search approach aligns with lifestage routines
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Figure 37: Correspondence Analysis – Symmetrical map – Healthcare provider interest, by ailment, June 2019
Correspondence Analysis Methodology
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Figure 38: Healthcare provider interest, by ailment, June 2019
Age dictates provider choices
Figure 39: Healthcare provider interest, by any ailment (net), by age, June 2019
Parents are heavy health provider users; cater to their kids
Figure 40: Healthcare provider interest, by any ailment (net), by parental status, June 2019

Appendix – Data Sources and Abbreviations
Data sources
Consumer survey data
Direct marketing creative
Abbreviations and terms
Abbreviations

Appendix – The Market
Figure 41: Total US retail sales and forecast of health and vision, at inflation-adjusted prices, 2013-23

Appendix – The Consumer
Figure 42: Health solution criteria, by ailment type, June 2019
TURF Analysis Methodology
Figure 43: Table – TURF Analysis – Health solution criteria, June 2019
Figure 44: TURF Analysis – Health solution criteria, June 2019
Figure 45: Table – TURF Analysis – Health solution criteria, June 2019

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

