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Figure 33: Consumption frequency of different types of
beverages, December 2018
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Figure 34: Consumption frequency of ambient lactobacillus
drinks — selected frequency, by age, December 2018
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Figure 42: Attitudes and habits — purchase habits, December
2018

CONSUMPTION PURPOSE

More of a functional drink
Figure 43: Consumption purpose, December 2018
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- Females are more driven by casual purposes
Figure 44: Consumption purpose, December 2018
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Figure 58: Total market volume of chilled lactobacillus drink,

Ching, 2013-23 .
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