
This report looks at the following areas:

•• Around three in four Canadians have auto insurance
•• Mobile app usage for auto insurance is low
•• Lower level of interest in smart home monitors
•• Lower usage of new devices
•• Generally high willingness to share data for lower premiums

The property & casualty (P&C) insurance industry is undergoing many changes
with the emergence of usage-based insurance, smart homes, the sharing
economy, on-going regulatory changes, climate change and other factors that
are influencing pricing and product offerings.

There are more than 207 private P&C insurers actively present in Canada. Auto
insurance is mandatory in Canada for automobile owners and although a few
of the provinces have government-owned auto insurance providers, the market
for auto insurance is competitive and large. Similarly, a generally solid housing
market is ensuring robust demand for home insurance, with around seven in ten
Canadians owning a home. But many auto and home insurance consumers are
unaware of the specifics of their policy options and may not have strong loyalty
towards their insurers.

This Report looks at ownership rates for auto and home insurance products,
choice of company, usage of and interest in smart home products and driving
tracking devices, willingness to share data, mobile app usage and general
attitudes towards these auto/home insurance products.
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• Desjardins giving consumers more options for their auto
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• Root Insurance (US): a new take on pricing
• Co-Operators expands digitally with Duuo

• Onlia launches safety movement and digital insurance
product in Ontario

• Ontario government launches public consultations on auto
insurance system review

• UK-based telematics program for new drivers launches in
Canada

• Desjardins giving consumers more options for their auto
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• Around three in four Canadians have auto insurance
• More than a third find their policy too expensive
• Mobile app usage for auto insurance is still low
• Lower level of interest in smart home monitors
• Lower usage of new devices
• Generally high willingness to share data for lower premiums

• Around three in four Canadians have auto insurance
Figure 12: Ownership of auto and home insurance, February
2019

• Increasing ownership among younger consumers
Figure 13: Insurance 101 – Renters Insurance, May 2015

• Home insurance is very age- and income-dependent
Figure 14: Ownership of homeowners/condo insurance, by
age and household income, February 2019

• Auto insurance ownership trends higher with age and
income
Figure 15: Ownership of auto insurance, by age and
household income, February 2019

• Asian Canadians have a lower ownership rate of home
insurance
Figure 16: Ownership of auto and home insurance, Asian
Canadians vs overall, February 2019

• No company dominates the market
Figure 17: Choice of provider for auto insurance, February
2019

• Regional differences in company choice
• Aviva, TD and RBC do better among younger consumers

Figure 18: Choice of provider for auto insurance (select),
18-44s vs over-45s, February 2019

• Satisfaction with auto insurance
• More than a third find their policy too expensive

Figure 19: Attitudes towards auto insurance, February 2019
• British Columbians least satisfied with their auto insurer

Figure 20: Agreement with attitudinal statements related to
satisfaction with auto insurance, BC and Quebec vs overall,
February 2019

• CAA customers are less likely to consider switching

THE CONSUMER – WHAT YOU NEED TO KNOW

OWNERSHIP OF AUTO & HOME INSURANCE

AUTO INSURANCE COMPANIES
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Figure 21: “I am considering switching my auto insurance
provider at renewal time” (% agree), overall vs select
companies, February 2019

• No company dominates the home insurance market
Figure 22: Choice of provider for home insurance, February
2019

• Regional differences in popularity for homeowners/condo
insurance

• Regional differences for renters insurance
• RBC, Aviva, TD more popular with younger, Intact with older

homeowners
Figure 23: Choice of provider for homeowners/condo
insurance, 18-44s vs over-45s, February 2019

• Digital insurer Sonnet reliant on younger renters
Figure 24: Choice of provider for renters insurance, 18-44s vs
over-45s, February 2019

• Attitudes towards home insurance
• Less than half would recommend their home insurance

company
Figure 25: Attitudes towards home insurance, February 2019

• Older consumers more likely to recommend company and
prefer to use brokers/ agents
Figure 26: Attitudes towards home insurance, by age,
February 2019

• Bundling discounts can be used to build loyalty

• Mobile app usage is low
Figure 27: App-related auto insurance behaviours, February
2019

• Providing a better digital on-boarding experience to
increase app purchases

• Young men are more digitally active
Figure 28: Auto insurance behaviours, February 2019

• RBC customers more likely to have used mobile app
Figure 29: “I have used the mobile app of my auto insurer” (%
agree), by company February 2019

• RBC customers more likely, “other” customers less likely to
have purchased via app
Figure 30: “I purchased my current auto policy using a mobile
device” (% agree), by company, February 2019

HOME INSURANCE COMPANIES

DIGITAL AUTO INSURANCE
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• Lower level of interest in smart home monitors
Figure 31: Attitudes towards home insurance, February 2019

• Around a quarter of 18-34s willing to install a smart home
device
Figure 32: Attitudes towards home insurance, by age and
gender, February 2019

• Young men also keener on mobile app usage
Figure 33: Home insurance app usage, by age and gender,
February 2019
Figure 34: “I purchased my current policy using a mobile
device” (% agree), by company, February 2019

• Lower usage of new devices
Figure 35: Usage and interest in devices, February 2019

• Men have a higher usage
Figure 36: Usage of devices (select), by gender, February
2019
Figure 37: Interest in devices (select), by gender, February
2019

• Increasing adoption rates of driving tracking devices
• Older consumers have a higher usage of established

products
Figure 38: Usage of devices (select), 18-44s vs over-45s,
February 2019

• Younger non-users are more interested in all products
Figure 39: Interest in using devices among non-users, 18-44s
vs over-45s, February 2019

• Parents have higher usage of smart home devices
Figure 40: Usage of devices (select), by parentage, February
2019

• Generally high willingness to share data for lower premiums
Figure 41: Willingness to share data in order to get a discount,
February 2019

• Older consumers more willing to share data
Figure 42: Willingness to share data in order to get a
discount, 18-54s vs over-55s, February 2019

• Parents with young children at home are more open to
data-sharing
Figure 43: Willingness to share data in order to get a
discount, by parental status, February 2019

TECHNOLOGY AND HOME INSURANCE

USAGE AND INTEREST IN DEVICES

WILLINGNESS TO SHARE DATA
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• Data sources
• Consumer survey data
• Abbreviations and terms

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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