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"The retail scene is evolving and there has been a
significant behavioural shift in how consumers are
choosing to shop. Online retail has continued to grow and
shopping centres and town centres are experiencing
particularly troublesome falls in retail footfall."
- Sarah Alhadeff, Retail Analyst

This report looks at the following areas:
•
•

The future of British high streets
Shopping centres turn into lifestyle destinations

The leisure industry continues to grow, posing a challenge for retailers as consumers are increasingly
favouring spending money on ‘doing things’ rather than material possessions. As a result, shopping
locations that can be seen as destinations as well as offering an interesting array of retailers and
products will continue to be highly attractive shopping destinations despite these behavioural shifts.”
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Shopping Locations Visited
Majority have visited a town centre/high street
Figure 30: Shopping locations visited in the last 6 months, April 2019
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High streets attract an older, female demographic
Figure 31: Shopping locations visited in the last 6 months, by age, April 2019
Yorkshire a hotspot for garden centre visits
Figure 32: Shopping locations visited in the last 6 months, by region, April 2019
City commuters provide a boost to travel hubs
Figure 33: Shopping locations visited in the last 6 months, by region, April 2019
Men are more likely to visit just one location
Figure 34: Repertoire of shopping locations visited in the last 6 months, by gender, April 2019

Frequency of Visits
42% visit a town centre/high street once a week or more
Figure 35: Frequency of visits, by shopping location, April 2019
Outlet villages most likely to be visited once a year
Figure 36: Frequency of visits, by shopping location, April 2019
High streets are also the most recently visited
Figure 37: Shopping locations visited in the last 6 months, versus locations visited most recently, April 2019
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Over half go with a specific store in mind
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Figure 38: Reasons why they visited a shopping location, April 2019
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59% are at least satisfied with their most recent visit…
Figure 39: Satisfaction with shopping location most recently visited, April 2019
…but range of shops needs to be prioritised
Figure 40: Key drivers of overall satisfaction with shopping location most recently visited, April 2019
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Figure 44: Factors that would encourage shoppers to visit one shopping location over another, April 2019
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Appendix – Data Sources, Abbreviations and Supporting Information
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Data sources
Abbreviations
Consumer research methodology
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