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Figure 9: Devices used to access the internet, by age,
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Tumultuous times bring heated discussions
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Consumer segmentation highlights key opportunities
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Key opportunity

Shopping, media prominent for most adults
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Figure 19: Reasons to use technology, by age, February 2019
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Personal views outweigh pop culture online

The dominance of social issues

Some media matters more than others

Lifestyle topics more rare

Figure 20: Online discussion topics, February 2019
Interests dictate discussions for men and women
Figure 21: Online discussion fopics, February 2019
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Key opportunity
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Figure 22: Video subscription behaviors, February 2019
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More calls for longer content

Figure 24: Podcast behaviors and video length preferences,
2018 and 2019
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THE ROLE OF TECH IN DAILY LIFE
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« Consumers want everything at their fingertips
Figure 25: The importance of fast internet, February 2019
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* Factors
Figure 30: Consumer segmentation, February 2019

» Media Movers (40%)

« Demographics

« Characteristics

* Opportunities
Figure 31: Consumer segmentation — Media Movers, by
demographics, February 2019

» Retro Recluses (32%)

« Demographics

« Characteristics

* Opportunities
Figure 32: Consumer segmentation — Retro Recluses, by
demographics, February 2019

» Social Searchers (28%)

« Demographics

« Characteristics

* Opportunities
Figure 33: Consumer segmentation — Social Searchers, by

demographics, February 2019
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+ Data sources
« Consumer survey data
+ Abbreviations and terms
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« Abbreviations

+ Terms

APPENDIX - THE CONSUMER

Figure 34: Daily social media usage, by gender, February

2019
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