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New tech needs to halt hacker damage

Figure 43: Consumer attitudes toward emerging technology,
September 2019

Established Millennials are interested in new shopping tech
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Figure 44: Consumer aftfitudes toward shopping with
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» Consumers look forward to the future
Figure 45: Consumer attitudes toward future technology, by
age, September 2019
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September 2019
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Figure 47: Interest in tech solving environmental impact of
packaging/delivery, by age, September 2019
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