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“Chinese luxury car buyers have divided opinions towards
cabin interior designs. Although they will welcome
creative designs, they fail to reach an agreement on a
specific direction. 30-39-year-olds prefer those
sophisticated cabin designs having a driver-facing central
console and real buttons; while younger generations
prefer simple and clear central consoles and touchscreens.
– Aaron Guo, Associate Director of Research
This report looks at the following areas:
•
•
•

What parts of interiors are worth investigating?
Sophisticated, driver-focused versus simple, clear cabin design
Are local start-ups and sub-brands challenging luxury car brands?

China replaced the US to become the world’s largest luxury car market in 2017. The domestic market
has been enjoying a much faster growth rate than the general passenger car market over the past
years, and is expected to continue its expansion at a CAGR (compound annual growth rate) of 15.6%
over the next five years. Even under such a period of prosperity, intense competition still exists. The
battle over the market leader position within BBA (short for Mercedes-Benz, BMW and Audi), and the
sales competition between tier two luxury brands, have all pointed out the importance of understanding
the market and consumers.
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Overall high acceptance with a practical demand
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Figure 31: Attitudes towards the selected interior design features, by different brand buyer group, March 2018

Self-driving Function Requirement
Overall high acceptance
Figure 32: Demand level for self-driving functions, March 2018
40-49-year-olds have the highest requirement on autonomous driving
Figure 33: Percentage of respondents who claim ‘it is a must’, by age, March 2018
Self-driving function preference related to income level
Figure 34: Percentage of respondents who claim ‘it is a must’, by monthly household income, March 2018

Meet the Mintropolitans
MinTs prefer driver-centred cabin designs
Figure 35: Attitudes towards selected interior designs, by consumer classification, March 2018

Appendix – Market Size and Forecast
Figure 36: Total market volume of luxury cars, 2013-23

Appendix – Methodology and Abbreviations
Methodology
Fan chart forecast
Abbreviations

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

