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"Most Canadians planning on purchasing a vehicle in the
next three years are considering sedans or SUVs (Sports
Utility Vehicles). Parents in particular are more likely to
consider SUVs, minivans, wagons/hatchbacks and full-size
vans, which are typically synonymous with ‘family
vehicles’. "
- Andrew Zmijak, Research Analyst

This report looks at the following areas:
•
•
•

Family cars should provide a lot
Viewpoints on family vehicle characteristics differ by gender
Minivans lack appeal

Additionally, most intend to use the next vehicle they purchase for things such as shopping, running
errands, road trips, commuting to work, driving for pleasure and for driving their family. According to
Canadians, safety, comfort and reliability are the top family vehicle characteristics. Parents are more
likely to exhibit a greater interest towards features that revolve around interior room and convenience
features. Consequently, Canadians will likely seek a variety of features to meet their diverse
requirements when choosing a family vehicle.
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Marketing and Advertising
Spotlighting vehicle awards and recognitions
Figure 8: Mazda CX-5 – The Trail Ahead, Mazda Canada, October 2018
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Vehicle Type Consideration
Sedans and SUVs top the list
Figure 15: Vehicle type consideration, September 2018
Women lean towards crossovers, men towards coupes and sports cars
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Younger cohorts more likely to consider ‘sporty’ vehicles
Figure 17: Vehicle type consideration (select), 18-44s vs over-45s, September 2018
Asian Canadians also more inclined to choose a sedan
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Parents more likely to consider SUVs and minivans
Figure 19: Vehicle type consideration, parents vs non-parents, September 2018
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Vehicle Usage
Consumers intend to use their vehicles for a combination of factors
Figure 20: Main use of next vehicle, September 2018
Use differs by age
Figure 21: Main use of intended vehicle, 18-44 vs over-45s, September 2018
Parents intend to use their vehicles for daily activities
Figure 22: Main use of intended vehicle, parents vs non-parents, September 2018
Figure 23: Intention of using next vehicle to drive family, by vehicle type, September 2018

Family Vehicle Characteristics and Desired Features
Safety, comfort and reliability are paramount to consumers
Figure 24: Family vehicle characteristics (% agree), September 2018
Women are more practical, while men like their toys
Figure 25: Family vehicle characteristics (% agree), by gender, September 2018
Figure 26: Desired features, by gender, September 2018
Safety features are key among consumers
Figure 27: Desired features, September 2018
Younger drivers more likely to think a family car should be ‘high tech’
Figure 28: Family vehicle characteristics, 18-44s vs over-45s, September 2018
Interior space and accessibility are also key to younger groups and parents
Figure 29: Desired features, 18-44s vs over-45s, September 2018
Figure 30: 2018 Lincoln Navigator: Uncharted Waters, Lincoln, January 2018
Figure 31: Desired features, parents vs overall, September 2018
Higher income groups desire safety features and easy access
Figure 32: Desired features (select), household income of $100,000 or more vs overall, September 2018

Attitudes towards Family Vehicles
Most believe family vehicles should suit long road trips
Figure 33: Select attitudes towards family vehicles (any agree), September 2018
Tech features are important to most
Figure 34: Tech-related attitudes towards family vehicles (any agree), September 2018
Style is important
Figure 35: Select attitudes towards family vehicles (any agree), September 2018
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Data sources
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Abbreviations

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

