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"While half of consumers believe that taking on debt is a
bad decision, US consumers continue to add to the overall
debt total. Most are confident in their ability to make debt
payments, but financial services are still charged with
providing additional education to help consumers
understand what and when they need to pay back."
- Jennifer White Boehm, Associate Director Financial Services
This report looks at the following areas:
•
•
•

Consumers see hierarchy of debt
Half of consumers still see debt in a negative light, no matter the type
Nearly half of consumers significantly stressed by their debt

Paying down debt is a top financial priority, and FSIs (financial service institutions) can make it easier
by providing new technology and ways to make consumers feel more in control of their debt payment
strategy.
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Figure 12: Total number of consumer credit cards and outstanding balances, 2012, 2015
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Young consumers have more debt now than a year ago
Paying down debt is a financial priority for most

Secured Debt Ownership
More than half of consumers own secured debt
Figure 21: Secured debt ownership, August 2017
Older men and women more likely to have secured debt
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Unsecured Debt Ownership
Credit card, student loan debt most prevalent among consumers
Figure 27: Unsecured debt ownership, August 2017
Credit card debt increases as student loan debt is paid down
Figure 28: Unsecured debt ownership – Student loan and credit card debt, by age, August 2017

Use of Credit
Consumers most likely to add to their debt for large purchases
Figure 29: Use of credit vs cash/check, August 2017
Credit is used for every day, while loans are preferred for car purchases
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Hispanic Millennials twice as likely to take out a loan for unexpected payments
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Debt Payment Habits
Less than half of consumers pay their debt in full each month
Figure 32: Monthly debt payment, August 2017
Lower income consumers more likely to budget for debt payments
Figure 33: Budgeting for debt, by household income, August 2017
Young consumers more likely to only pay the minimum on their credit card
Figure 34: Paying the minimum balance on credit card debt, by age, August 2017
Younger consumers burdened with more debt than a year ago
Figure 35: Increase in debt vs prior year, by generation, August 2017

Debt Prioritization
Consumers keep repayment costs in mind when prioritizing debt
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Figure 36: How consumers prioritize debt payments, August 2017
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Hispanic, Black consumers more concerned about remaining debt amount
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Half of consumers still see debt in totally negative light
Figure 41: Belief taking on debt is a bad decision, by parental status and age of children in home, August 2017
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