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“The Internet of Things offers insurers a huge opportunity
to develop much needed regular touchpoints with their
policyholders. This could in turn help to improve customer
retention by moving the focus of communication away
from the annual policy renewal."
– Paul Davies, Senior Financial Services Analyst

This report looks at the following areas:
•
•
•

Making the most of the IoT
The importance of trust
Providers and data sharing

The emergence of the internet of things gives insurers a new way to predict and evaluate risk, calculate
pricing and potentially prevent some claims from arising. Perhaps even more significantly, it provides
insurers with an opportunity to improve engagement levels and boost retention.
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Multiple product owners most open to sharing data
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Transparency can help to instil trust
Figure 25: Types of information that consumers would like insurers to share, May 2017
Over a quarter of Millennials interested in ethical stance
Figure 26: Types of information that consumers would like insurers to share, by generation, May 2017

Appendix – Data Sources, Abbreviations and Supporting Information
Abbreviations
Consumer research methodology
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