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« Concerns when booking travel in 2023 (including inflation’s impact on
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» Expectations of support from travel providers. . .
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INFLATION AND TRAVEL IN 2023

Inflation is impacting 80% of travellers’ plans in 2023
Figure 50: Impact of inflation on travel plans, 2023

Figure 51: Impact of inflation on travel plans (select), by
gender, 2023

Older consumers are less concerned about inflation’s
impact on travel plans

Figure 52: Impact of inflation on travel plans, by age, 2023
South Asian consumers are travelling no matter what
Figure 53: Impact of inflation on fravel plans (select), South
Asian consumers vs overall, 2023

Figure 54: Lynx Air Instagram post, June 2023

Figure 55: SellOffVacations.com Instagram post, May 2023
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The majority of Canadians are seeking relaxation
Figure 56: Travel goals in 2023, 2023

Figure 57: Travel goals in 2023 (select), by gender, 2023
Travel goals skew with age

Figure 58: Travel goals in 2023, by age, 2023

Figure 59: Hotel Figueroa Instagram post, June 2023
Needing a break from (in-person) work

Figure 60: Workplace location, 2023

Figure 61: Relaxing is one of my travel goals of 2023. by
workplace location, 2023

Quebecers are motivated somewhat differently

Figure 62: Travel goals in 2023 (select), English-speaking vs
French-speaking Quebecers, 2023

Figure 63: Air Transat Instagram post, June 2023

South Asian consumers’ travel goals are multiple

Figure 64: Travel goals in 2023 (select), South Asian

consumers vs overall, 2023

TRAVEL INSPIRATION

Word of mouth and previous experience still top the list
Figure 65: Travel destination inspiration, 2023

Figure 66: Travel destination inspiration, by age, 2023
Figure 67: Travel destination inspiration (select), by gender
and age, 2023

South Asian consumers are seeking inspiration in many
places

Figure 68: Travel destination inspiration (select), South Asian
consumers vs overall, 2023

Quebec trusts travel advisors
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Figure 69: Inspiration for my next trip came from a travel

advisor recommendation, Quebec vs overall, 2023

ATTITUDES TOWARD TRAVEL

* Spending on travel is intentional
Figure 70: Attitudes towards travel (% any agree), by age,
2023

« Consumers are craving support and have high expectations
Figure 71: Aftitudes towards travel (% any agree), 2023

« Certain consumers are concerned about the environment
Figure 72: "I am more concerned with the environmental
impact of travel than before” (% any agree), by age and
gender, 2023
Figure 73: Iberostar Instagram post, May 2023

« Better financial situations mean desire for travel insurance
Figure 74: “Travel insurance has become more important to
me since COVID-19" (% any agree), by perceived financial
status, 2023

*  Wi-Fi and cell service quality matters
Figure 75: "Poor Wi-Fi or cell service can ruin a vacation” (%
any agree), by age, 2023
Figure 76: Air Transat Instagram post, May 2023

* South Asian consumers are intentionally spending
Figure 77: Top places of birth of recent Canadian immigrants,
2021
Figure 78: Attitudes towards travel (% any agree), South Asian

consumers vs overall, 2023

APPENDIX — DATA SOURCES AND ABBREVIATIONS

e Data sources

» Consumer survey data

« Consumer qualitative research
- Abbreviations and terms

> Abbreviations

+ Terms
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