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This report looks at the following areas:

What internet-connected devices are people utilizing?

How extensive is 5G adoption?

What mobile network providers and ISPs are people utilizing and what
might motivate them to switch?

What activities are consumers doing online and how do these inform what
types of internet service and access levels that they need?

How are consumers engaging with mobile hotspots and Wi-Fi while out in
public?

It is a common statement that access o the internet is a human right. After the
pandemic had fransitioned many Canadians to cloistered solitude with infernet
access being the only way to communicate with the outside world, keep
entertained and remain working, a large majority of Canadians seem inclined
fo agree. In fact, Canadians of all ages, genders, races and income levels
certainly feel that unlimited intfernet access is integral to maintaining their
lifestyles, with unlimited home internet being notably more crucial. Still, even
within their homes, Canadians value mobility. When it comes to internet-
connected devices utilized in the past 12 months, significantly more Canadians
had used smartphones and laptops than more fixed internet devices like
desktops or Smart TVs.

"l do feel the internet is a human right, at this point it is a necessity in all aspects
of life from accessing healthcare to education and social connection.”

— 25-34 year old, Ontario male

So who are Canadians choosing to access the infernet with? Well, Bell Canada
has the widest coverage with a quarter of Canadians reporting utilizing its
home internet service, significantly surpassing both Rogers and TELUS, though
activity is largely driven regionally, with brands like TELUS and Shaw popular in
the west, Bell popular in the east, and Ontario existing as a battleground
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“On the mobile front,
Canadians are adopting 5G
at a rapid pace. Faster and
stronger mobile networks
open up stronger capabilities
for consumers to do things like
game, download large files,
or stream on mobile devices,
as well as set-up and utilize
stronger hotspots.”

- Michael Lloy, Senior Tech
& Media Analyst
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between Bell and Rogers. Mobile network subscriptions are a bit more varied
and competition is tighter among the big three, but larger slivers of business
are also claimed by flanker brands, which are smaller mobile networks owned
by the big three that offer more affordable services.

When it comes to online activities, around 80% cite that they use if fo check
emails, work or search for information. Still, nearly fwo-thirds use it to access
social media and streaming, which is a high bandwidth activity, and a large
minority of consumers utilize it for things like gaming and downloading large
files, which more data and higher speeds are needed for. While many
consumers do these things at home, many also do them while on-the-go. Enter
mobile hotspots.

When no other ways to access mobile data on a device like laptops exist,
mobile hotspots allow consumers to set up private Wi-Fi networks from their
phones and, even when public Wi-Fi does exist, hotspots are significantly more
secure because they are encrypted and password-protected. A growing
number of consumers is becoming aware of this, with around two-thirds of
consumers having reported utilizing a hotspot over public Wi-Fi in the past and
40% doing so due to security reasons. With the onset of 5G unlimited data
plans, hotspots will only become more and more efficient, leading to even
more widespread usage of this means of accessing the infernet.
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OVERVIEW

* What you need to know

* Key issues covered in this Report

EXECUTIVE SUMMARY

* Top takeaways

+ Consumer trends

+ The pandemic has changed usage habits and needs
Figure 1: Attitudes towards unlimited internet (% agree), 2023

« Consumers still aren’t up-to-speed on internet speeds

* Network security is a growing concern for consumers

« Competitive strategies

» TELUS's Tech for Good program ensures connectivity is
accessible for everybody
Figure 2: TELUS Facebook ad, 2023

* Internet access is expanding across Canada
Figure 3: TELUS Facebook ad, 2023

* Canadians can look southward for a glimpse into the future
Figure 4: AT&T TikTok post, 2022

* Market Predictions

* A healthy economy remains distant as transportation costs
rise

* Household savings declined precipitously in Q12023

* Wi-Fi7 and 6G
Figure 5: Category outlook for accessing the internet,
2023-28

* Opportunities

* Brands need to convince consumers how faster internet
benefits them

 Either flanker brands need more flexibility or larger brands

need to be more affordable

MARKET FACTORS

« The inflation deceleration process has halted as prices rise
more swiftly

* A healthy economy remains distant as transportation costs
rise
Figure 6: Canadian Consumer Price Index, 2020-23

* Household savings declined precipitously in Q12023
Figure 7: Canadian household savings rate, Q1 2019-Q1 2023

» Canada’s aging population will likely put pressure on
younger Canadians
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Figure 8: Canadian population age projections, yearly,
2000-40

- Diversity among future generations is projected to increase
Figure 9: Proportion of visible minority in Canada, 1981-2040

COMPETITIVE STRATEGIES

» TELUS's Tech for Good program ensures connectivity is
accessible for everybody
Figure 10: TELUS Facebook ad, 2023

* Internet access is expanding across Canada
Figure 11: TELUS Facebook ad, 2023

* Canadians can look southward for a glimpse into the future
Figure 12: AT&T TikTok post, 2022
Figure 13: TP-Link Wi-Fi 7 Product Launch Event, 2022

* Data security is top of mind for consumers
Figure 14: Turn on Advanced Security for Rogers Ignite Internet
Using the Ignite Wi-Fi Hub App, 2022
Figure 15: TELUS Online Security with Coach Katie: App set up,
2023
Figure 16: Bell Canada password Facebook post, 2023

FAST FACTS: ACCESSING THE INTERNET
DEVICE USAGE

* Mobile devices are most commonly used to access the
internet
Figure 17: Internet-connected devices used in the past 12
months, 2023

* Age is a determining factor in device usage
Figure 18: Internet-connected devices used in the past 12
months, by age, 2023

» Canada’s minority demographics have slightly different
device access patterns
Figure 19: Infernet-connected devices used in the past 12
months (select), by race, 2023

* Newer Canadians are not using streaming devices
Figure 20: Internet-connected devices used in the past 12
months (select), newer Canadians vs overall, 2023

HOME INTERNET PROVIDERS

« Bell is Canada’s fop home internet provider
Figure 21: Home internet providers, 2023
Figure 22: Home internet providers, by region, 2023

* Younger, lower income and newer Canadian consumers use
Fido
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* Avariety of cost-saving measures would entice consumers
to switch ISPs
Figure 23: ISP switching moftivations other than price, 2023
Figure 24: TELUS TikTok ad, 2022

MOBILE NETWORK PROVIDERS

» b5G usage has increased significantly since mid 2022
Figure 25: 5G activity, 2022 vs 2023

* More consumers are more unsure of what 5G is than they let
on
Figure 26: | am aware that the 5G connection option on some
Wi-Fi networks is different from 5G mobile networks (%
agree), 2023

« Consumers are more open-minded about their mobile
providers
Figure 27: Mobile network providers, 2023
Figure 28: TELUS Instagram post, 2022

» Mobile network subscriptions also see different activity by
region
Figure 29: Mobile network providers, by region, 2023

» Younger consumers are driving flanker brand usage
Figure 30: Mobile flanker brands, by age, 2023
Figure 31: Lucky Mobile Instagram ad, January 2022

 Fido is the top mobile brand for newer Canadians
Figure 32: Mobile flanker brands, newer Canadians vs overall,
2023
Figure 33: Bell Let's Talk Diversity Fund — Moksha Canada
Foundation, 2022

* Wireless consumers most interested in incentives and
bundles
Figure 34: TELUS | Introducing Stream+-, 2022
Figure 35: Motivations to switch mobile network providers,
2023

ONLINE ACTIVITIES

* Most consumers are accessing the internet for work and
communication
Figure 36: Online activities typically participated in, 2023

« Older consumers engage in activities that need less data
Figure 37: Online activities typically participated in, by age,
2023
Figure 38: Bell Instagram post, 2023
Figure 39: Bell Twitter post, 2023
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Figure 40: TELUS Facebook post, 2022

Lower income Canadians still participate in high usage
online activities

Figure 41: Online activities typically participated in, by
household income, 2023

Over the course of the pandemic, unlimited home internet
has become a necessity

Figure 42: Attitudes towards data and the internet (% agree),
2023

Younger consumers were significantly more likely to report
needing unlimited internet

Figure 43: Attitudes towards data and the internet (% agree),
by age, 2023

South Asian consumers place higher value on mobile data
for their lifestyles

Figure 44: Unlimited data attitudes (% agree), Chinese and
South Asian consumers vs overall, 2023

Consumers frequently engage in high-usage mobile
activities and utilize data-tracking tools

Figure 45: Frequency of online activities (select), 2023
Figure 46: TELUS | Keeping your devices safe: downloading
and installing apps, June 2022

Younger consumers are more likely to stream mobile video
and download large files

Figure 47: Mobile usage activities (net any frequency), by
age, 2023

Figure 48: Bell Instagram post, February 2022

WI-FI VERSUS HOTSPOTS

When on-the-go, public Wi-Fi usage surpasses hotspots
Figure 49: Wi-Fi and hotspot usage, 2023

Younger consumers are more avid hotspot users

Figure 50: Wi-Fi and hotspot usage (net any frequency), by
age, 2023

Men are looking for wider network coverage at home
Figure 51: Using a wireless hotspot at home (net any
frequency), by age and gender, 2023

Figure 52: Utilize mesh or Wi-Fi extension devices (net any
frequency), by age and gender, 2023

Most Canadians agree extenders are effective, but can be
frustrating to set up

Figure 53: Wi-Fi aftitudes (% agree), 2023
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» Older and younger consumers both find smart home device
set-up frustrating

What's included

Executive Summary

Figure 54: Setting up and connecting new smart devices to

home networks is frustrating (% agree), by age and gender,

2023 Full Report PDF
« Consumers are starting to recognize the benefits of mobile
hotspots Infographic Overview

Figure 55: Hotspot attitudes (% agree), 2023
* Younger men are more security-conscious when it comes fo

Powerpoint Presentation

hotspot usage Interactive Databook

Figure 56: | use mobile hotspots over public Wi-Fi for security , -
Previous editions
reasons (% agree), by age and gender, 2023

* Minority consumers are significantly more concerned with
security than Canadians overall

Figure 57: | use mobile hotspots over public Wi-Fi for security

reasons (% agree), by race, 2023 Did you kn ow?
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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