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This report looks at the following areas:

 Share of Canadians who claim to order groceries and meals from
foodservice online and use meal kits.

» Motivations for using and not using online ordering services and meal kits.

» Openness to innovative technology related to delivery such as autonomous
vehicles or drones.

* The potential impact of inflation on the growth of these sectors from
consumers’ point of view.

- Opportunities to better connect with younger consumers, and with dads.

* Examples of meal kits sold at retail that address premiumization, simplicity
and internationally-inspired flavours.

The pandemic led to many changes in consumers’ habits as lockdowns came
info force. Three years on, the question is what changes have stuck, and which
ones haven't. In this regard, the usage of online ordering at grocery and
foodservice, as well as meal kits, merits attention. Findings show that from
consumers’ perspective online ordering continues to be a viable option. As
grocers have made investments in the space, many shoppers have adopted
the behaviour of having groceries delivered or picking them up some of the
fime. There remains ample room for growth in the meal kit space, and while
there are prospective headwinds around cost, the percentage of Canadians
who claim to use meal kits has remained steady versus 2021,

This Report looks the perceived usage of online ordering at grocery and
foodservice and, beyond that, what the drivers of usage and non-usage in
addition to attitudes Canadians hold toward these spaces. Consumer
feedback is broken out by different demographics as warranted to show who
are more and less likely fo use the services discussed as well as how views differ
in order to inform more targeted messaging and innovation.
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“While the pandemic may
have accelerated the usage
of online ordering and meal
kits, the end of lockdowns
does not portend these
industries’ demise. A broader
share of consumers claim they
are ordering groceries online
as the ubiquitous adoption of
mobile technology enables
new behaviours and habits.”
- Joel Gregoire, Associate
Director for Food & Drink
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OVERVIEW

What you need to know
This Report looks at the following areas:
Definition

Delivery services

EXECUTIVE SUMMARY

Top takeaways

While providing the ability to order groceries online is
important, in-store experiences remains central to success
Tech and delivery are intertwined, making grocery delivery
more than a passing fad for Canadians

Meal kits have ample room to grow

Consumer Trends

More Canadians claim they are shopping for groceries
online in this post-pandemic era

Figure 1. Change in the usage of delivery and pickup services
and meal kits, by location, 2023

Third-party online restaurant delivery services are
particularly popular with younger adults

Figure 2: Usage of delivery and pickup services and meal kits,
by age, 2023

Younger adults are looking for more visually engaging
experiences when it comes to meal kit cooking instructions
Figure 3: Attitudes toward meal kits (% agree), by age, 2023
Competitive strategies

Younger adults are more likely to use online services, but an
aging population represents a potential opportunity

Figure 4: Percentage of Canada’s population aged 0-14 and
65+,1988-2068"

The better the in-store experience, the less likely consumers
are to shop online

Figure 5: Reasons for not ordering groceries online, 2023
Convenience and new ideas are the main areas of value for
meal kits

Figure 6: Reasons for using meal kits, 2023

Market predictions

High inflation makes Canadians warier of paying extra for
convenience

Figure 7: Canadian year-over-year consumer price index
(annualized inflation rate) for all items and food from retail,
by month, 2019-23
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* Investments in online-ordering infrastructure supports future
growth
Figure 8: Outlook for delivery services and meal kits, 2023-28
« Opportunities
* Looking further out, innovations in autonomy and Al have
the potential to drive growth in delivery
Figure 9: See instant home delivery in action, 2023
 Electrification of vehicles limits the environmental impact of
food delivery
Figure 10: Infroducing the Amazon Rivian Van | Amazon News,
2022
* Meal kits elevate at-home meal occasions during economic
uncertainty
Figure 1: Longo’s Garlic Spiced Salmon One-Pan Meal Kit
(Canada), 2022

MARKET DRIVERS
« High inflation adds to the spotlight on price being a barrier

for delivery and meal kits
Figure 12: Canadian year-over-year consumer price index
(annualized inflation rate) for all items and food from retail,
by month, 2019-23
Figure 13: Issues that affect Canadians, 2023
Figure 14: Responses to inflation, 2023
Figure 15: Dollars spent af food services and drinking places
in Canada, 2019-23

» Meal kits can be positioned as a low-waste,
environmentally-friendly meal solution
Figure 16: Environmental issues of concern when buying food
and drinks in store, 2019 & 2021
Figure 17: Goodfood's planet-friendly meal kits leave no food
waste for racoons, 2023
Figure 18: Environmental inifiatives that resonate when
shopping for food and drink (top 3 net), 2021

» Canada’s aging population can provide added opportunity
for delivery
Figure 19: Distribution of Canadian population by age, 2017 vs
2021
Figure 20: Percentage of Canada’s population aged 0-14
and 65+, 1988-2068"
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COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

Partnerships are important to the development of online
grocery shopping in Canada

Will the development of advanced Al and autonomous
vehicles end the gig-economy?

Figure 21: See instant home delivery in action, 2023

Figure 22: Gatik and Loblaw make history with first fully
driverless deployment in Canada, 2022

Electrification enables delivery services to become more
environmentally friendly

Figure 23: Introducing the Amazon Rivian Van | Amazon News,
2022

As delivery services propagate, it's important for
foodservice operators to ensure that their in-store guests
feel valued

Meal kits can help elevate eating occasions while also
helping households save

Figure 24: Duso’'s Home Chicken & Mushroom Pasta Supreme
Chef Meal Kit (Canada), 2023

Figure 25: Specially Elected Truffle & Porcini Mushroom
Macaroni & Cheese (US), 2021

Figure 26: Longo’s Garlic Spiced Salmon One-Pan Meal Kit
(Canada), 2022

Figure 27: Great to Go from market District Shrimp and Grifs
Meal Kit (US), 2022

Figure 28: Taco Bell Crunchy & Soft Taco Dinner Kit (US), 2021
Meal kits can provide ultra-simple meal solutions

Figure 29: Blue Hill Bay Smoked Ahi Tuna Poke Bowl (US), 2021
Figure 30: Greenfield Natural Meat Co Natural Turkey &
Cheese Lunch Kit (Canada), 2022

Figure 31: Bremer Gyro Sandwich Kit (US), 2022

Meal kits allow consumers to savour foods and flavours from
across the globe

Figure 32: Street Kitchen Sweet & Sour Meal Kit (US), 2023
Figure 33: Step Tikka Masala Sauce Kit (Canada), 2023
Figure 34: PC President’s Choice Korean Taco Kit (Canada),
2022

Figure 35: HelloFresh Moo Shu Beef Bowls (US), 2021

Figure 36: Local Crate Thai Chicken Noodle Bowls with
Peanut Sauce Meal Kit (US), 2022

Figure 37: Wicked Foods (Canada), 2021

Figure 38: Rancho Bueno Pollo Asado Taco Kit (US), 2021
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THE DELIVERY SERVICE AND MEAL KIT CONSUMER - FAST
FACTS

USAGE OF DELIVERY/PICK-UP SERVICES AND MEAL KITS

« Usage of delivery and pickup services remain robust
Figure 39: Usage of delivery and pickup services and meal
kits, 2020 & 2023
Figure 40: How consumers shop for groceries, 2023

* Unsurprisingly, young adults are more likely to use
technology to get food
Figure 41: Usage of delivery and pickup services and meal
kits, by age, 2023
Figure 42: Usage of delivery and pickup services and meal
kits, mothers vs fathers vs overall, 2023
Figure 43: Usage of third-party online restaurant delivery

service, by location, 2023

CHANGE IN USAGE OF ONLINE SERVICES AND MEAL KITS

« Usage of grocery delivery is accelerating
Figure 44: Change in the usage of delivery and pickup
services and meal kits, 2023
Figure 45: Using delivery directly from a restaurant and third-
party online restaurant delivery service more often, by
generation, 2023
Figure 46: Using delivery services and meal kits more often,

mothers vs fathers vs overall, 2023

REASONS FOR ORDERING GROCERIES ONLINE

* Ease is the most important reason why consumers shop for
groceries online
Figure 47: Reasons for ordering groceries online, 2023
Figure 48: Reasons for ordering groceries online, by age,
2023
Figure 49: Reasons for ordering groceries online, mothers vs

fathers vs overall, 2023

REASONS FOR NOT ORDERING GROCERIES ONLINE

« Skepticism over quality and an affinity for grocery shopping
in-store are the main barriers to online adoption
Figure 50: Reasons for not ordering groceries online, 2023
Figure 51: "I prefer to see my food before buying it” as a

reasons for not ordering groceries online, by age, 2023
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ATTITUDES TOWARD ONLINE GROCERY ORDERING

» While most Canadians believe online grocery shopping is
here to stay, costs are a hurdle to growth
Figure 52: Affitudes toward online grocer shopping, 2023
Figure 53: Attitudes toward online grocer shopping (%
agree), by age, 2023
Figure 54: Attitudes toward online grocer shopping, South
Asian and Chinese consumers vs overall, 2023

REASONS FOR USING MEAL KITS

« Convenience and ideas for meals are meal kits’ main value
propositions

Figure 55: Reasons for using meal kits, 2023

REASONS FOR NOT USING MEAL KITS

 Price is by far the biggest impediment to using meal kits
Figure 56: Reasons for not using meal kits, 2023

+ Beyond price, the importance of different barriers varies
Figure 57: Reasons for not using meal kits, by age, 2023
Figure 58: Reasons for not using meal kits, mothers vs fathers
vs overall, 2023

Figure 59: Reasons for not using meal kits, by location, 2023

ATTITUDES TOWARD MEAL KITS

* Food inflation makes meal kits a harder sell
Figure 60: Aftitudes toward meal kits, 2023

* Younger adults are more likely to want tech incorporated
into their meal kit experience
Figure 61: Attitudes toward meal kits (% agree), by age, 2023
Figure 62: Attitudes toward meal kits (% agree), Chinese
Canadians vs South Asians vs overall, 2023
Figure 63: Attitudes toward meal kits (% agree), mothers vs
fathers vs overall, 2023

REASONS FOR USING RESTAURANT DELIVERY SERVICES

» Restaurant delivery’s success is based the rise of smart
phones
Figure 64: Reasons for using restaurant delivery services,
2023

* Younger adults are more likely to point to ease, variety and
rewards as usage drivers
Figure 65: Reasons for using restaurant delivery services, by
age, 2023

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1158671/

Delivery Services and Meal Kits - Canada - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Figure 66: Reasons for using restaurant delivery services,

mothers vs father vs overall, 2023

REASONS FOR NOT USING RESTAURANT DELIVERY SERVICES

» Price is clearly the biggest barrier for restaurant delivery
Figure ¢7: Reasons for not using restaurant delivery services,
2023
Figure 68: Reasons for not using restaurant delivery services,
by age, 2023

ATTITUDES TOWARD ONLINE ORDERING FROM RESTAURANTS

*  Without well-developed online platforms takeout programs
are likely to suffer
Figure 69: Attitudes toward online ordering from restaurants,
2023
Figure 70: Taco Bell Instagram post, 2022

+ If online ordering isn't made easy, money is being left on the
table
Figure 71. Attitudes tfoward online ordering from restaurants (%
agree), by age, 2023
Figure 72: Aftitudes tfoward online ordering from restaurants

(% agree), mothers vs fathers vs overall, 2023

APPENDIX - DATA SOURCES AND ABBREVIATIONS

¢ Data sources

« Consumer survey data

« Consumer qualitative research
- Abbreviations and terms

+ Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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