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This report looks at the following areas:

- Consumers’ perceptions of different smartphone brands.

< Marketing activities that can increase consumers’ favourability towards
smartphone brands.

< Consumers’ usage frequency of wearable devices.

+ Reason for using smartwatches/wristbands.

- Usage scenarios of wearable devices consumers would be interested in.

» Consumers’ attitudes towards smartphones and wearable devices.

After experiencing a sharp decline in 2022, China’s smartphone market did not
show the expected recovery in the first half of 2023. In the face of economic
uncertainty, some slight progress is not enough to persuade consumers to
change their smartphones. Extended replacement cycles and consumers’ more
rational spending attitudes have prompted smartphone brands to shift their
focus to the premium market in order to maintain their position in this highly
mature market. However, Mintel's data shows that most domestic brands have
yet to shake off their stereotypes and establish themselves as premium options
in the minds of consumers.

Meanwhile, the overall wearables market is still struggling to recover from the
downturn, as consumers tend to reduce spending on non-essential digital
products under financial pressure. Mintel's data suggests that TWS earbuds
have the highest penetration rate among wearables. However, active usage of
wearable devices remains relatively low, with only 41% of smartwatch owners
using the device once or more a day, making it the most frequently used
wearable device. To increase adoption and usage, wearable device brands
must demonstrate to consumers the necessity of these devices in their everyday

lives.
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“Consumer delays in
smartphone replacement
amid economic volatility and
extended smartphone
lifecycles are impacting
China's smartphone market. In
striving to create a premium
image, domestic brands can
strategically leverage
sustainability and cultural
resonance to positively shape
consumer perceptions.”

- Toby Xu, Research Analyst
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favourability, respondents aged 18-29, by monthly personal
income, 2023
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Premium co-branding strategy appeals to affluent
consumers in their 30s

Figure 29: Smartphone brand activities to increase consumer
favourability, respondents aged 30-39, by monthly personal
income, 2023
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Young and elderly consumers show different usage patterns
Figure 37: Selected reasons for using smartwatch/wristband,
by age, 2023

Young generations in tier 1 cities consider smart as trendy
things

Figure 38: Selected reasons for using smartwatch/wristband
among respondents aged 18-29, by city tier, 2023
Wearables that can be used independently of smartphones
interest middle-aged consumers in tier 1 cities

Figure 39: Using smartwatch/wristband to replace
smartphones in certain scenarios, respondents aged 30-49,
by city tier, 2023

Professional support to affluent families in tier 2 or lower

cities
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Figure 40: Using smartwatch/wristband to better attend to
the safety and health of family members, by city tier and
monthly household income, 2023

Smartwatch can highlight connected scenarios to attract
consumers

Figure 41: Reasons for using smartwatch/wristband,
smartwatch owners vs smart wristband owners, 2023
Figure 42: Reasons for using smartwatch/wristband, high-
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INTERESTED USAGE SCENARIOS OF WEARABLE DEVICES

Consumers demand more connectivity between wearables
and other devices

Figure 43: Interested usage scenarios of wearable devices,
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Figure 44: TURF analysis of interested usage scenarios of
wearable devices, 2023

Wearables offer pet owners a convenient alternative to
smartphones

Figure 45: Selected interested usage scenarios of wearable
devices, by living situation, 2023

Catering to the preferred usage scenarios of wearables for
young consumers in different city tiers

Figure 46: Selected interested usage scenarios of wearable
devices, respondents aged 18-29, by city tier, 2023
Potential of smartwatch as a key component in connectivity
ecosystem

Figure 47: Interested usage scenarios of wearable devices,
smartwatch owners vs non-smartwatch owners, 2023

Smart wristband owners seek practical value in data
monitoring

Figure 48: Interested usage scenario of wearable devices,
smart wristband owners vs non-owners of smart wristbands,
2023

ATTITUDES TOWARDS SMARTPHONES AND WEARABLES

Leveraging branding to differentiate in the premium market
Figure 49: Attitudes towards smartphones and wearables,
2023

Consumers value more natural and interactive control

methods
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