
This report looks at the following areas:

•• Trends in ownership of technology products.
•• Recent buying activity and buying intentions regarding technology

products.
•• Online activities undertaken on technology devices.
•• Consumer attitudes towards technology.

The proportion of males aged 25-44 who view having the latest technology as
a sign of success, declined 14 percentage points, from 60% in December 2021
to 46% in April 2023. This represents a changing attitude towards status and
technology that is being driven by the cost of living crisis as well as changing
attitudes towards sustainability and a perceived lack of innovation in some
categories.

Faced with squeezed budgets, consumers have been forced to make tough
choices regarding tech purchases. Fewer now see the latest tech as a sign of
success, while fewer consider it worthwhile to spend extra for sustainably made
technology devices.

The tech industry faces a significant challenge if the core target demographic
of young males are less likely to view technology as a sign of success. A lack of
perceived innovation in areas such as smartphones, have made getting the
latest device less notable. While breakout technologies such as AR and VR
headsets have struggled to really engage consumers.

The launch of the new Apple Vision Pro headset has the potential to be a
game changer for wearable technology. But the device isn’t available until at
least 2024, is very expensive, and currently lacks apparent utility for consumers.
A more fundamental question will be whether consumers will be willing to wear
the devices in public and, if not, will a significant proportion of consumers be
willing to part with so much money without the added status it would bring.
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"As fewer young males view
the latest technology as a sign
of success, the technology
sector finds itself at a
crossroads. There is huge
interest in potentially game-
changing breakout
technologies, such the Apple
Vision Pro headset."
- Thomas Slide, Category
Director – Media and
Technology
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• Cost of living crisis reduces the view of technology as a
status symbol
Figure 12: Attitudes towards technology and the environment,
2021, 2023

• Target consumer willingness to use smartphones in stores
Figure 13: Attitudes towards technology, 2023

• Young males stop seeing technology as a sign of success
Figure 14: Attitudes towards technology, 2023

• Interest in digital events declines as face-to-face
interaction returns
Figure 15: Attitudes towards technology, 2023

• Tech Obsessives represent a shrinking target group for tech
brands
Figure 16: Consumer segmentation analysis, 2023

• The demographics of the consumer segments
Figure 17: Consumer segmentation analysis, by age and
gender, 2023

• Smartphone ownership amongst 65+ shows signs of decline
Figure 18: Smartphone ownership*, by age, 2018-23

• Average age of iOS owners increases
Figure 19: Smartphone operating system, by age, 2022 and
2023

• 5G uptake plateaus
Figure 20: Current 5G status, 2021-23

• Retail apps are widely used by the over-55s
Figure 21: Types of smartphone app used in the last 3 months,
2022-23

• Over half of smartphone users send money via apps
Figure 22: Smartphone activities, 2022-23

• Smartphone purchases and planned purchases decline
Figure 23: Smartphone purchases in the last 3 months and
purchases planned for the next 3 months, 2019-23

• Smartwatch ownership stabilises but there is growth
potential for over-55s
Figure 24: Ownership of wearables, 2018-23

• Purchasing of wearables drops back to pre-Christmas levels
Figure 25: Recent purchasing of wearable technology,
2019-23

SPECIAL FOCUS – SEGMENTING THE TECHNOLOGY MARKET

TRENDED DATA – SMARTPHONES

TRENDED DATA – WEARABLES
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• Tracking exercise and diet declines for consumers aged
55-64
Figure 26: Usage of a device, by age, 2021-23

• Generation Z plan to buy wireless over-ear headphones
despite overall decline
Figure 27: Planned purchases of wearable technology,
2019-23

• Gaming hardware ownership remains stable
Figure 28: Ownership of gaming hardware, 2018-23

• Purchasing of gaming consoles declines
• Low-cost gaming alternatives could impact console

purchases
Figure 29: Gaming technology products purchased in the last
3 months, 2019-23

• Actual purchases of virtual reality headsets are below
planned purchase levels

• Consumers held back on purchasing gaming hardware in
the three months to April 2023 compared to what they
actually planned to purchase in January 2023.

• Demand for static games consoles remains
Figure 30: Planned purchases of gaming technology
products, 2019-23

• Ownership of computers has plateaued in the past year
Figure 31: Ownership of computers, 2012-23

• Standard laptops show an uptick in sales
Figure 32: Ownership of computers, by form factor, 2017-23

• Computer purchases drop following Christmas peak…
Figure 33: Computing purchases made in the last 3 months,
2019-23

• …and consumers are taking a cautious approach with future
purchases
Figure 34: Planned purchases of laptops and tablets, 2019-23

• HD and UHD TV ownership remains stable
Figure 35: Household ownership of HD and UHD TVs, 2016-23

• Planned and actual purchases of UHD TVs drop
Figure 36: Purchases and planned purchases of 4K/8K Ultra-
High-Definition TV, 2019-23

TRENDED DATA – GAMING

TRENDED DATA – COMPUTERS

TRENDED DATA – TV AND MEDIA DEVICES
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• Smart speaker ownership rises but steps back for the
over-65s
Figure 37: Household ownership of devices, 2017-23

• Apple Siri is widely used amongst Generation Z
Figure 38: Use of voice-activated smart assistants, 2021-23

• Use of devices to track exercise and diet has risen
Figure 39: Digital activities, 2020-23

• Abbreviations
• Consumer research methodology

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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