
This report looks at the following areas:

•• Consumer experience of music concerts and festivals and future intentions.
•• The impact of the cost-of-living crisis on music concerts and festivals.
•• The future evolution of the live music experience.
•• Consumer preferences and opportunities for premiumisation and adding

value.

Despite the cost-of-living crisis, many music fans remain open to premiumised
live experiences: 46% of concert/festival-goers are interested in paying more
for tickets in VIP viewing areas closer to the stage or VIP styles of luxury seating;
34% would pay more for exclusive content about the artist/band; 39% would
pay more to get limited edition merchandise/collectibles.

For fans in more affluent financial circumstances, rising ticket prices will also
have relatively little impact on attendance. However, many of those feeling the
current economic squeeze are likely to pick and choose more carefully,
prioritising one or two events and reducing ancillary spend wherever possible.

As well as immediate cost-of-living challenges, there are two ongoing
problems for the live music industry, both of which could potentially act as
barriers to in-person attendance. Amid concerns over tickets being bought by
online bots and sold for inflated prices on resale websites, 36% of adults agree
that the hassle of buying tickets puts them off going to music concerts and
festivals. A third of adults are also put off going to concerts and festivals by
safety fears.

The emerging popularity of livestreaming during the pandemic appears to
have been unaffected by the reopening of in-person events. Livestreaming
offers future opportunities to reach new global markets, building fan bases and
ultimately feeding into personal attendance at events.
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“As the post-pandemic
bounce-back continues, music
fans are more hyper-engaged
than ever with major events
via expanding streaming
services and social media.
However, pressure on smaller-
scale grassroots concerts and
independent festivals is likely
to continue, intensified by
greater prioritisation among
many who are feeling the
cost-of-living pinch.”
- John Worthington, Senior
Analyst
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levels in 2022…
Figure 4: Experience of in-person music concerts in the past
12 months, 2022 and 2023

• …and festival penetration is broadly comparable with pre-
COVID levels
Figure 5: Experience of in-person music festivals in the past 12
months, 2023

• Livestreaming has been unaffected by the return of in-
person events
Figure 6: Experience of livestreamed music events in the past
12 months, 2022 and 2023

• Consumers have grown more cautious in 2023 due to cost of
living
Figure 7: Experience of music events in the past 12 months
versus intentions in the next 12 months, 2023

• Event-goers are likely to pick and choose more carefully
Figure 8: Impact of the cost-of-living crisis on attending live
music events, 2023

• Ticketing hassles and safety fears need to be addressed
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Figure 9: Attitudes towards buying tickets and personal safety
at live music events, 2023

• Apps can facilitate a more personalised event experience
Figure 10: Interest in the use of apps for live music concerts/
festivals, 2023

• Broader brush approach is popular
Figure 11: Interest in other activities at music festivals, 2023

• Cost-cutters and VIP viewers
• Getting exclusive

Figure 12: Interest in payment/premium options at live music
events, 2023

• Keeping it real
• On stream
• Celebrating the local
• Golden oldies

• Pent-up demand for live music unleashed from Q2 2022
onwards

• Major sell-out events returned…
• …but the grassroots sector continued to struggle
• Overall attendance numbers still down but rising ticket

prices took market value above pre-COVID levels
Figure 13: Market size for value of music concerts and
festivals, 2018-22

• The five-year outlook for music concerts and festivals
Figure 14: Category outlook, 2023-28

• Hyper-engaged fans ensure continued demand for must-
see events

• Ticket inflation will have mixed impacts
• Gig- and festival-goers are likely to pick and choose more
• Higher prices are expected to drive value growth despite a

likely drop in attendances
• Livestreaming is a growing new revenue source

Figure 15: Market forecast for value of music concerts and
festivals, 2018-28

• Forecast methodology

ISSUES AND INSIGHTS

MARKET SIZE AND PERFORMANCE

MARKET FORECAST
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• Post-pandemic bounce-back in live events cooled by cost-
of-living impact
Figure 16: Live events – Recent attendance and intention to
attend, 2019-23
Figure 17: Live events – recent attendance and intention to
attend, annual change, 2019-23

• Economic outlook slowly improving but inflation remains
stubbornly high
Figure 18: Household financial wellbeing index, 2016-23

• COVID and cost of living have polarised consumer spending
power

• Swifties take on Ticketmaster
• Greening the festival market

• Live Nation
• Festival Republic
• S.J.M. Concerts
• AEG Presents
• DEAG
• DHP Family
• Glastonbury Festival
• Raymond Gubbay Ltd

Figure 19: Leading companies in the UK music concerts and
festivals market, past 4 years’/latest turnover, 2018-21

• Technology offers new possibilities for the live music
experience

• New platforms can generate revenue for the grassroots
music scene

• Greener events for tackling the climate blues
• Lifestyle festivals

• Adspend remained well below pre-COVID levels in 2022
Figure 20: Total above-the-line, online display and direct
mail advertising expenditure on music concerts, 2019-22

• ABBA Arena has become the leading spender
Figure 21: Total above-the-line, online display and direct mail
advertising expenditure on music concerts, by top 10
advertisers in 2022, 2019-22

• Nielsen Ad Intel coverage

MARKET DRIVERS

KEY PLAYERS

LAUNCH ACTIVITY AND INNOVATION

ADVERTISING AND MARKETING ACTIVITY
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• Concert attendance returns to pre-COVID levels
Figure 22: Experience of in-person music concerts in the past
12 months, 2022 and 2023

• The majority of concert-goers attend one or two events a
year
Figure 23: Number of in-person music concerts attended in
the past 12 months, 2023

• Concert-going has a youth bias but over half of attendees
are over-35s
Figure 24: Demographic profile of music concert-goers, 2023

• Festival attendance is comparable with pre-pandemic
levels
Figure 25: Experience of in-person music festivals in the past
12 months, 2023
Figure 26: Number of in-person music festivals attended in
the past 12 months, 2023

• Festival attendance has a clearer male bias than concerts
• Older music lovers are under-represented at festivals

Figure 27: Demographic profile of music festival-goers, 2023

• Livestreaming has been unaffected by the reopening of in-
person events
Figure 28: Experience of livestreamed music events in the
past 12 months, 2022 and 2023
Figure 29: Experience of free versus paid livestreamed music
events in the past 12 months, 2022 and 2023

• Pay-to-watch livestreaming has a younger male bias
Figure 30: Demographic profile of livestreamed music
viewers, 2023

• Data on intentions suggests a mood of consumer caution
Figure 31: Intentions to attend/watch music events in the next
12 months, 2022 and 2023
Figure 32: Experience of music events in the past 12 months
versus intentions in the next 12 months, 2023

• Cost of living is likely to lead to behaviour changes…

MUSIC CONCERT PARTICIPATION

MUSIC FESTIVAL PARTICIPATION

LIVESTREAMED EVENTS

FUTURE INTEREST IN EVENTS

MUSIC CONCERTS AND FESTIVALS – BEHAVIOURS AND
PREFERENCES
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Figure 33: Impact of the cost-of-living crisis on attending live
music events, 2023
Figure 34: Impact of the cost-of-living crisis on attending live
music events, by age, 2023

• …but 40% of event-goers are now going to more live music
than pre-pandemic
Figure 35: Impact of the cost of COVID-19 on attending live
music events, 2023

• One in four adults expect to watch livestreamed events
more than in-person ones in future
Figure 36: Agreement with the statement ‘I expect to watch
livestreamed music concerts/festivals more than in-person
ones in the future’, by generation, 2023

• Ticketing hassles and safety concerns are growing barriers
to attendance
Figure 37: Attitudes towards buying tickets and personal
safety at live music events, 2023

• Strong interest in smaller-scale and day-only festivals
Figure 38: Attitudes towards day-only versus overnight music
festivals, and small versus large music festivals, 2023

• ‘Hybrid’ events will become the norm…
• …but the pure ‘unplugged’ experience will also gain greater

value
Figure 39: Interest in the use of technology to enhance live
music concerts/festivals, 2023

• Festival apps offer potential for a personalised
experience…

• …and can help to inform and drive greener choices
Figure 40: Interest in the use of apps for live music concerts/
festivals, 2023

• Mixed cultural content and wellness can broaden the
festival experience
Figure 41: Interest in other activities at music festivals, 2023

• Opportunities for more dynamic and flexible pricing
structures
Figure 42: Interest in payment/premium options at live music
events, 2023

• Low cost versus VIP

MUSIC CONCERTS AND FESTIVALS – ENHANCING THE LIVE
EXPERIENCE

MUSIC CONCERTS AND FESTIVALS – PAYMENT AND
PREMIUMISATION OPPORTUNITIES
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Figure 43: Music Concerts and Festivals – CHAID – Tree
output, 2023

• Adding value through exclusivity
• The uncertainties of recent years have raised awareness of

the value of event insurance

• Abbreviations
• Consumer research methodology
• CHAID methodology

Figure 44: Music Concerts and Festivals – CHAID – Table
output, 2023

• Market forecast and prediction intervals
Figure 45: Lower bound, central and upper bound forecast
for the value of music concerts and festivals, 2023-28

APPENDIX – DATA SOURCES, ABBREVIATIONS, AND
SUPPORTING INFORMATION

APPENDIX – FORECAST METHODOLOGY
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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