
This report looks at the following areas:

•• Social media engagement and usage.
•• Content creation and the term ‘content creator’.
•• Following and engaging with social media influencers.
•• The impact of influencers on purchases across categories.
•• Engaging with products and brands over social media.
•• Responding to brands’ social media posts.
•• Consumers’ attitudes towards social media.

While social media was initially conceptualized to be a place for social
networking, now, these platforms serve a set of purposes as diverse as
Canada’s population itself. Whether purchasing a piece of clothing, watching
a gamer playing God of War on a Twitch live stream, learning how to build a
bookshelf, wishing a friend ‘happy birthday’ or looking up an influencer’s review
of a beauty product, social media is the place to be. Social media is where
things get done. Old, young or anything in between, almost the entire
Canadian population uses at least one social media platform.

While social media giant Facebook maintains its place as the most popular
site, with half of consumers (51%) posting on it in the past six months, its grip on
the market is decidedly associated with age and gender and is on the decline
(with only 34% of consumers 18-24 having posted on it in the past six months). In
its place, consumers are enthusiastically turning to platforms like Instagram,
YouTube and TikTok to engage with brands and influencers, and to create
content.

Two thirds of consumers (65%) and a staggering 92% of 18-34 year olds follow
a social media influencer. This Report defines an influencer to be someone not
known to the user in real life (ie a blogger or celebrity). Arguably, dreams of
influencing and monetizing content help younger consumers combat the
fatigue felt due to current economic and social pressures. Besides the lottery,
there are few other (legal) ways of attaining success as quickly as going viral.
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While ‘content creator’ and ‘influencer’ are titles that young people aspire to
(50% of men aged 18-34 agreed that they wished they were an influencer),
only 17% of consumers actually agreed that they were a content creator. Not all
content is created equal.
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• Friends and family come first
Figure 9: Types of content engaged with on social media,
2022

• Challenging news, Netflix and cable
• Enormous gender differences

Figure 10: Types of content engaged with on social media,
men vs women, 2022

• Age drives multiplicity of content engaged with
Figure 11: Types of content engaged with on social media, by
age, 2022

• Les Québécois interagissent avec moins de contenu
• (Quebec engages with less content)

Figure 12: Types of content engaged with on social media,
Quebec vs overall, 2022
Figure 13: Types of content engaged with on social media
(select), English-speaking Quebecers vs French-speaking
Quebecers, 2022
Figure 14: Brick Warehouse Instagram post, January 2023

• Daily use by platform: Facebook still has it
Figure 15: Daily social media usage, 2022

• Significant interplay of age and gender
Figure 16: Daily social media usage, men vs women, 2022
Figure 17: Daily YouTube usage, by age and gender, 2022
Figure 18: Daily social media usage, by age, 2022
Figure 19: Daily Facebook and TikTok usage, by age, 2022

• Facebook then Instagram reign supreme
Figure 20: Social media activities done in the past six months,
2022
Figure 21: Social media activities done in the past six months,
men vs women, 2022

• Facebook is underperforming among younger Canadians
Figure 22: Social media activities done in the past six months,
by age, 2022

• Creeping, lurking or posting?
Figure 23: Social media activities done in the past six months,
by those who visit/use each platform daily, 2022

• Parents create more content

FAST FACTS: SOCIAL MEDIA TRENDS AND A SPOTLIGHT ON
CONTENT CREATORS
SOCIAL MEDIA ENGAGEMENT AND USAGE

CONTENT CREATORS AND CONTENT CREATION
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Figure 24: Social media activities done in the past six months,
mothers vs fathers with children under 18 in the household,
2022

• South Asian consumers are above-average content creators
Figure 25: Social media activities done in the past six months,
(South Asian vs Overall), 2022

• Content creator is a contentious title
Figure 26: ‘I am a content creator’ (% any agree), by type of
content created over social media in past six months, 2022
Figure 27: Attitudes regarding content creation (% any
agree), men vs women, 2022
Figure 28: Attitudes regarding content creation (% any
agree), by age, 2022

• Content creators: hacking the system

• Influencers are everywhere
Figure 29: Chiara Ferragni Instagram post, January 2023
Figure 30: Statistics Canada Twitter post, April 2021
Figure 31: Influencer followers vs non-influencer followers, by
age, 2022
Figure 32: Influencer categories followed, 2022

• Younger consumers like influencers in all categories
Figure 33: Influencer followers vs non-influencer followers,
women vs men, 2022

• Gendered differences continue through categories followed
Figure 34: Categories of influencers followed, women vs men,
2022

• Having children means…following influencers?
Figure 35: Categories of influencers followed, moms vs dads,
2022

• I want to be an influencer when I grow up!
Figure 36: “I wish I was an influencer” (% any agree), by age
and gender, 2022
Figure 37: “I wish I had more followers on social media” (%
any agree), by age and gender, 2022

• Influence is not even
Figure 38: Tamu McPherson Instagram post, December 2022

• Influencer endorsements impact purchases across
categories

FOLLOWING SOCIAL MEDIA INFLUENCERS

ENGAGING WITH SOCIAL MEDIA INFLUENCERS
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Figure 39: Impact of influencer’s endorsement on purchasing
habits, 2022
Figure 40: bridget Instagram post, December 2022

• Increased interest in influencer live streaming
Figure 41: “I like to watch influencer live streams” (% any
agree), by age and gender, 2022

• Seeking value above all else
Figure 42: Engagement with brands over social media in past
six months, 2022

• Brands need a strong social media presence
Figure 43: “I expect brands to have a strong social media
presence” (% any agree), by age, 2022
Figure 44: Duolingo Instagram post, January 2023

• Age and gender distinctly impact engagement with brands
Figure 45: Engagement with brands over social media in past
six months, by age, 2022
Figure 46: Engagement with brands over social media in past
six months, men vs women, 2022

• Free stuff?
Figure 47: Kylie Cosmetics Instagram post, December 2022

• Higher-income households still like a deal
Figure 48: Engagement with brands over social media in the
past six months (select), by household income, 2022

• Lost in translation
Figure 49: Engagement with brands over social media in the
past six months (select), English vs French-speaking
Quebecers, 2022

• Fathers are engaging with brands
Figure 50: Engagement with brands over social media in the
past six months (select), dads vs moms, 2022

• (Don’t just) smash that ‘like’ button: beyond social media
engagement rates
Figure 51: Actions taken in response to brands’ posts over
social media in the past six months, 2022
Figure 52: Actions taken in response to brands’ posts over
social media in the past six months, by age, 2022

• Young women responding in droves

ENGAGING WITH PRODUCTS AND BRANDS

CONSUMERS’ RESPONSES TO BRANDS’ POSTS
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Figure 53: Actions taken in response to brands’ posts over
social media in the past six months (select), by age and
gender, 2022
Figure 54: “Reviews on social media are helpful in choosing a
product/service” (% any agree), by age and gender, 2022

• It’s a fine balance
Figure 55: Attitudes towards social media (% any agree),
2022

• Sneaking in sponsored posts: reviews and collaborations
Figure 56: Attitudes towards social media (% any agree), by
age, 2022
Figure 57: Green Giant Instagram post, November 2022
Figure 58: Meredith Duxbury Instagram post, January 2023
Figure 59: “Collaborations between influencers and brands
appeal to me” (% any agree), by age of children in
household, 2022

• Social media is serious stuff
Figure 60: Attitudes regarding social media networks (% any
agree), by age, 2022

• Let me just check my phone first

• Data sources
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations

ATTITUDES TOWARDS SOCIAL MEDIA

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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