
This report looks at the following areas:

•• The impact of inflation and economic pressures on the baby durables
category

•• What baby durables items parents buy
•• Where and how baby durables items are purchased
•• Parents’ desired product attributes for baby durables items
•• Behaviors and attitudes toward shopping for baby durables

Total retail sales of the baby durables category were estimated at $10.7 billion
at current prices in 2022, up 5% versus the previous year. However, this uptick in
market value is largely driven by inflation as parents spend more and get less
for their dollar. Overall market growth has been stagnant in recent years due to
lower birth rates in the US – a trend only exacerbated by the pandemic. In the
years ahead, slow growth is expected to continue, though there may be more
new parents in the market coming out of the peak pandemic era.

While the baby durables market will weather economic challenges due to its
essential nature, economic pressures will see consumers prioritize value.
Notably, most parents are unwilling to sacrifice quality, safety and durability,
suggesting that promotions and savings will play a critical role in shopping
decisions as parents get more intentional about their spending. In the current
environment, mass merchandisers and other value-focused outlets will be
uniquely positioned to deliver category growth as a mix of low prices, wide
variety of products and convenient shopping options will win with budget-
conscious parents.
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“Baby durables products are
essential, but the category
has faced slow growth amid
low birth rates in recent years.
While economic pressures will
bring an increased focus on
value, parents continue to
prioritize safety, quality and
durability.”
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Analyst – Retail &
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• What you need to know
• This Report looks at the following areas:
• Definition
• Market context

• Top Takeaways
• Consumer trends
• Safety and quality are leading attributes of baby durables

items
Figure 1: TURF Analysis – Important attributes of baby durable
items; attitudes toward safety of baby durables, 2022

• Parents are informed and proactive shoppers
Figure 2: Attitudes toward baby durable product research,
2022

• Community is an important aspect of the process
Figure 3: Trusted sources of information, 2022

• The shopping process is ripe for a refresh
Figure 4: Approach to acquiring baby durable items, 2022

• Competitive strategies
• Baby superstores bet on brick-and-mortar with new

flagship stores
Figure 5: Babies “R” Us, Babylist plan new flagship stores

• Cybex leverages tech to communicate safety features
Figure 6: Cybex promotes safety features through “TechTalk”
series

• Babylist reinvents the baby registry
Figure 7: Babylist reinvents the baby registry experience

• Market predictions
Figure 8: Total US sales and fan chart forecast of baby
durables market, at current prices, 2017-27
Figure 9: Baby durables outlook, 2023-28

• Opportunities
• Foster a sense of community
• Revamp the registry process
• Deepen the value proposition through loyalty programs and

sales events

• Inflation drives temporary sales boost amid lukewarm sales
outlook
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Figure 10: Total US sales and fan chart forecast of baby
durables, at current prices, 2017-27
Figure 11: Total US sales and forecast of baby durables, at
current prices, 2017-27

• Secondhand market poised for growth in the future
Figure 12: GoodBuy Gear estimates the size of the baby
resale market

• Birth rates tick up from pandemic low but remain depressed
• Legislation on reproductive rights is expected to have an

impact
Figure 13: Annual births, 2010-21

• Family dynamics are shifting
• Digital native parents comprise most of the target market

Figure 14: Parents of children under age 5, by generation,
2022

• Parents are having children later in life
Figure 15: Birth rates, by age of the mother, 2011, 2016 and
2021

• Families are more diverse than ever
Figure 16: Households with related children under 18 in the
household, by race and Hispanic origin of householder, 2021
Figure 17: Demographic characteristics of same-sex
households with own children, 2021

• Economic pressures strain parents’ finances
Figure 18: Consumer price index change from previous
period, 2007-23

• Baby durables products subject to stringent regulations
Figure 19: Consumer reports covers the Safe Sleep for Babies
Act

• Competitive Strategies
• Baby superstores get back to brick-and-mortar

Figure 20: Babies “R” Us, Babylist open new flagship stores
• Cybex promotes safety features through its new TechTalk

series
Figure 21: Cybex “TechTalk” series

• Market Opportunities
• Create community with parents
• Refresh registries

Figure 22: Babylist reinvents the baby registry experience

MARKET DRIVERS

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES
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• Unlock value through loyalty programs and promotions

• Parents focus on the basics
Figure 23: Durable baby items used, by parental experience,
2022

• Ample opportunity to engage new and experienced parents
Figure 24: Ergo Baby invites parents to help inform designs

• What to expect in the current market
• Parents will spend more intentionally amid inflation

Figure 25: Walmart Baby Days sales event
• Return to on-site work has the potential to create additional

needs
Figure 26: Durable baby items used – Baby activity and
feeding items, by employment work-from-home status, 2022
Figure 27: Baby Brezza highlights time-savings features

• Quality, safety and durability are top priorities, but details
still matter
Figure 28: TURF Analysis – Important attributes of baby
durable items, 2022
Figure 29: UPPAbaby promotes warranty features

• Flexible, multi-use products are a key area for
differentiation
Figure 30: Important attributes of durable baby items, by
parental experience, 2022
Figure 31: Bugaboo, Graco and Joie global design flexible
options

• There’s still room for innovation and premium features
Figure 32: Newton Living, Owlet Care, Safety 1st demonstrate
practical innovation

• Family lifestyle informs purchase habits
Figure 33: Important attributes of baby durable items, by
location, 2022
Figure 34: Baby Zen strollers offers solutions for urban parents

• Most parents shop for new baby durable items
Figure 35: Approach to acquiring baby durable items, 2022

• Alternative acquisition options are an area of opportunity
Figure 36: Behaviors and attitudes toward purchasing baby
durables – Shopping alternatives, 2022

THE BABY DURABLES CONSUMER – FAST FACTS
DURABLE BABY ITEMS USED

IMPORTANT ATTRIBUTES OF BABY DURABLE ITEMS

SHOPPING APPROACH
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• The next generation of baby registries
Figure 37: Target + Bump Club and Beyond host Baby
Registry 101 series

• Secondhand shopping options create value
Figure 38: Goodbuy Gear highlights the benefits of
secondhand baby shopping

• Create inclusive shopping experiences across channels
Figure 39: Approach to acquiring baby durable items, by
race and Hispanic origin, 2022

• Parents are omnichannel shoppers
Figure 40: Shopping acquisition method for baby durables,
by household income, 2022

• eCommerce supports the research process
• Social commerce is an area of opportunity

Figure 41: Attitudes toward online shopping for baby
durables, by gender of parent, 2022

• Evolving the in-store experience
Figure 42: buybuy Baby hosts in-store registry event

• Mass merchandisers and Amazon continue to dominate
Figure 43: Retailers shopped and shopping method, 2022

• Amazon drives ecommerce for the category
• Other retailers grow as baby superstores decline

Figure 44: Retailers shopped, year-over-year comparison,
2017-22

• Lower-income parents lean on value-based retailers
Figure 45: Retailers shopped, by household income, 2022

• Parents look to a variety of sources for information
Figure 46: Trusted sources of information, 2022

• Getting family and friends involved
• Physicians and pediatricians add credibility

Figure 47: Miku appoints pediatrican as Chief Medical
Officer

• Dads look to social media to help them build confidence
Figure 48: Trusted sources of information, by gender of
parent, 2022
Figure 49: Munchkin Inc parenting podcast features dads

• LGBTQ+ parents seek community

SHOPPING METHOD

RETAILERS SHOPPED

TRUSTED SOURCES OF INFORMATION
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Figure 50: Trusted sources of information, by sexual
orientation, 2022

• Parents are informed and conscientious consumers,
especially when it comes to safety

• Product reviews add important context to supplement
research
Figure 51: Behaviors and attitudes toward purchasing baby
durables – Research and safety, by family structure and
parental experience, 2022
Figure 52: Consumer Reports offers unbiased product ratings

• Some parents need more research support
Figure 53: Babylist, Baby Bjorn foster connections between
new and experienced parents

• Opportunity to capture true customer loyalty
Figure 54: Behaviors and attitudes toward shopping
experience, 2022

• In their own words: parents share their trust in brands
• Enable parents to give back to their community
• Black parents are engaged and excited about baby

shopping
Figure 55: mater mea + buybuy Baby partner to create
community for Black families

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations

Figure 56: Total US retail sales and forecast of baby durables,
at inflation-adjusted prices, 2017-27
Figure 57: Average spending on baby durables per child
under age 1, 2017-22

• Market Share
• Sales of baby durables by company

Figure 58: Multi-outlet sales of baby durables, by leading
companies and brands, rolling 52 weeks 2022-23

BEHAVIORS AND ATTITUDES TOWARD PURCHASING BABY
DURABLES

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE MARKET
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• Market Drivers
• Birth data

Figure 59: Annual births and general fertility rate, 2010-21
Figure 60: Birth rates, by age of mother, 2010-21
Figure 61: Births, by age of mother, 2021
Figure 62: Average age of mother at first birth, 2021
Figure 63: Average age of mother at first birth, by race and
Hispanic origin, 2021
Figure 64: Births, by race and Hispanic origin of mother, 2020
and 2021
Figure 65: Fertility rates and birth rates, by race and Hispanic
origin, 2020 and 2021
Figure 66: Births, by live-birth order and age of mother, 2021

Figure 67: Repertoire analysis of retailers shopped, by
household income, 2022

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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