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This report looks at the following areas:

How inflation and shifting family dynamics impact family activities
+ Digital, screen-free, and out-of-home activities parents have done with
their children

Motivations for family activities

Attitudes toward family entertainment

Types of experiences parents want for their children

As families continue to return to more prepandemic activities, they are now
faced with the challenge of navigating increased prices across categories. For
some families, this will impact the types of activities they do and content they
consume; /1% agree inflation makes it difficult to do the family activities they
want to do, and 69% are staying home more often to save money. That said,
nearly half (48%) are not willing to cut back on their family entertainment
budget. This likely means some parents may look fo cut back spending in other
categories to ensure they don't have to adjust their family approach. This will
be based on several factors such as shifting family dynamics and financial
stability.

Additionally, how and where families look for and engage with different
activities will shift as technology and personal interests evolve. As such, parents
will be looking for activities and content that are offered across channels and
that provide both monetary and emotional value.
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“The activities and
experiences families can
enjoy together are evolving
due to emerging technology
and in-person offerings. For
parents, it's less about the
quantity of time with their kids
and more about having
quality time and shared
experiences. Brands must
offer experiences and content
that align with parents' goals
involving their children.”

- Vince DiGirolamo, Reports
Director
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FAMILIES BY THE NUMBERS

* There are 63.1 million parents living with kids under 18
Figure 5: Parents with coresident children under 18, by age of
parent, 2020

+ Moms are more likely to be solo parents
Figure 6: Parents with coresident children under 18, by living
arrangement of parent, 2020

* Number of households with children continues to decline
Figure 7: Households, by presence of own children, 2011-21
Figure 8: Average age of mother at first birth, 1990-2020

+ Families are becoming more diverse
Figure 9: Households with related children under 18 in the
household, by race and Hispanic origin of householder, 2021
Figure 10: Fertility rates and birth rates, by race and Hispanic
origin, 2020 and 2021

IMPACT OF INFLATION

* Families feel the pinch of inflation
Figure 1l: Consumer Price Index change from previous period,
2007-23
Figure 12: Consumer Sentiment Index, 2007-23
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Figure 13: Parent attitudes toward inflation, 2023

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

Hyper Fatigue

Figure 14: Aspen Institute Project Play

Figure 15: Avrom Farm Party offers family friendly acftivities
Enjoyment Everywhere

Figure 16: Paddington Bear immersive experience opened in
May 2023

Experience is All

Figure 1/7: Museum of Ice Cream offers interactive experience

FAMILY ENTERTAINMENT - FAST FACTS
DIGITAL ACTIVITIES AS FAMILY ENTERTAINMENT

Digital activities are integral to family life

Figure 18: Family digital activities, 2023

Moms and dads may take different approaches to
interacting with kids

Figure 19: Family digital acftivities, 2023

Figure 20: Sesame Workshop promotes outdoor activities on
social media

Figure 21: Nickelodeon’s Slimetime NFL broadcast
Animated content tops the list of family fare; some
preferences change as kids get older

Figure 22: Types of shows/videos parents watch with their
kids, by age of child, 2023

Figure 23: Bob's Burgers and Bluey showcase relatable

characters and topics

SCREEN-FREE FAMILY ACTIVITIES AT HOME

Away from screens, outdoor and active play top the list
Figure 24: Screen-free at-home family activities, 2023
Moms more likely than dads to engage in screen free
activities

Figure 25: Screen-free at-home family activities, by gender
of parent, 2023

Figure 26: LEGO showcases dads in social content

Make believe play dwindles after age five

Figure 27: Screen-free, at-home family activities, by age of
child, 2023

Figure 28: Sur La Table offers summer series for kids and teens
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FAMILY OUTINGS

Dining in a restaurant is the top out-of-home activity for
families

Figure 29: Family outings in past 12 months, 2023

Figure 30: 99 Restaurants, AMC Theatres, and Museum of
Science look to appeal fo parents in various ways

Moms and dads can have differing approaches when they
leave the home

Figure 31: Family outings in past 12 months, by gender of
parent, 2023

Figure 32: Disney Parks leverages real parents to offer advice

and share personal experiences

FAMILY ACTIVITY MOTIVATIONS

Parents want shared moments with their kids
Figure 33: Correspondence Analysis — Symmetrical map —
Motivations for Family Activities, 2023

ATTITUDES TOWARD FAMILY ENTERTAINMENT

Screen time is a concern, but a necessary part of parenting
Figure 34: Parent attitudes toward screen time, 2023

Value comes from exposing kids to new experiences

Figure 35: Parent aftitudes toward value in family

enfertainment, 2023

ENCOURAGING NEW EXPERIENCES

Parents want their kids to be exposed to more

Figure 36: Types of new experiences parents want their kids
fo have, 2023

The stakes are higher for moms

Figure 37: Types of new experiences parents want their kids
to have, by gender of parent, 2023

Multicultural families are interested in exposing kids to
different cultures

Figure 38: Types of new experiences parents want their kids
to have, by race and Hispanic origin, 2023

Figure 39: Sesame Street aims fo support parents and

educate kids on the significance of Juneteenth

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources
Consumer survey data
Abbreviations and terms

Terms
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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