
This report looks at the following areas:

•• Types of frozen treats purchased
•• Frozen treat purchase location
•• Frozen treat attributes of interest
•• Frozen treat flavors of interest
•• Frozen treat occasions
•• Attitudes toward mix-ins and toppings

Frozen treat purchase remains nearly universal, with 94% of US adults buying
products in the category in the past six months. The category’s ability to retain
this audience amid times of rising food costs and increasingly strict eating
habits speaks to the power of enjoyment. Flavor and size outweigh price as a
frozen treat choice factor. Category players must adeptly navigate this
enjoyment benefit and avoid going too far into pure indulgence or treat
positioning, which can narrow relevance and limit consumption occasions.

While ice cream dominates purchase, frozen novelties surpassed ice cream
market share in 2021 and continues as the largest segment in 2022, controlling
50% of category sales. Novelties, which include ice cream sandwiches, bars,
cones and sundaes benefit from being seen as good for eating while alone,
which opens the segment up to a larger share of consumption occasions.
Further, their pre-portioned nature allows for a sense of responsible
consumption control. The segment is also a strong playground for flavor and
format innovation, which can drive purchase in service of exploration.

Mix-ins have been an area of innovation in the category over the past several
years, and while they garner interest, consumer response points to enjoyment in
personal customization. Keeping pure (mix-in free) options available will limit
alienation, and marketing efforts that guide customization can empower
shoppers through experimentation.
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“Frozen treats enjoy a place
of importance in the eyes of
US consumers. Even amid
price hikes and sugar
concerns, 94% of shoppers
purchase products in the
category, speaking to the
power of enjoyment. Brands
must capitalize on the value of
enjoyment but avoid going
too far into treat or
indulgence positioning, which
can limit relevant occasions.”
– Michele Scott, Associate
Director
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Dairy-based products continue to dominate interest. Lactose-free frozen treat
purchase behavior suggests an opportunity for the category. 34% of adults
18-24 claim to have purchased lactose-free options.
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• This Report looks at the following areas:
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• Top takeaways
• Consumer trends
• Frozen treats are nearly omnipresent in US freezers

Figure 1: Frozen treat purchase location – Net – Any frozen
treat purchase*, 2023

• Ice cream continues to lead category participation
Figure 2: Frozen treat purchase, 2022-23

• Top flavor categories of interest point to value of variety
Figure 3: Frozen treat flavors of interest, 2022-23

• Financial hardship leads to reliance on the basics
Figure 4: Frozen treat purchase, by financial situation, 2023

• Competitive strategies
• Affordability and assurance drive purchase intent

Figure 5: Frozen treat launches ranked by purchase intent,
2023*

• Popularity of chocolate speaks to the value of the familiar
Figure 6: Frozen treat launches ranked by the attribute “tasty,”
2023*

• Frozen treats can’t rest on laurels amid health- and cost-
conscious environment
Figure 7: Frozen treat launches, by fastest growing claims,
2021-23*

• Market predictions
• Inflation keeps dollar sales afloat amid sales stagnation

Figure 8: Total US sales and forecast of ice cream and frozen
novelties, at current prices, 2017-27
Figure 9: Category outlook, 2023-28

• Opportunities
• Make it OK to seek personal pleasure

Figure 10: Frozen treat statements – Occasion, 2023
• Empower consumers to share their creations

Figure 11: Frozen treat statements – Mix-ins, 2023
• Natural sugar seekers overindex in purchase of dairy-

lactose-free ice cream
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Figure 12: Frozen treat purchase – Dairy/non-dairy/lactose-
free, by sugar segmentation, 2023

• Inflation bolsters category gains
Figure 13: Total US sales and forecast of ice cream and
frozen novelties, at current prices, 2017-27
Figure 14: Total US sales and forecast of ice cream and
frozen novelties, at current prices, 2017-27
Figure 15: Total US sales and forecast of ice cream and
frozen novelties, at current prices, 2017-27

• Frozen novelties lead category sales and growth
• Ice cream performance melts

Figure 16: Talenti, Madagascan vanilla bean apple cider
float, 2023

• Frozen yogurt/non-dairy segment remains small, but
projected to see largest growth

• Sherbet/sorbets/ices have an enjoyment problem
Figure 17: Total US retail sales and forecast of ice cream and
frozen novelties, by segment, at current prices, 2017-27
Figure 18: Year-over-year change in total US retail sales and
forecast of ice cream and frozen novelties, by segment, at
current prices, 2018-27
Figure 19: Total US retail sales and forecast of ice cream and
frozen novelties, by segment share, at current prices, 2017-27

• Other channels gain on supermarkets
Figure 20: Total US retail sales and forecast of ice cream and
frozen novelties, by channel, at current prices, 2022-27
Figure 21: Year-over-year change in total US retail sales and
forecast of ice cream and frozen novelties, by channel, at
current prices, 2018-27

• Pursuit of health leads to more restrictive eating
Figure 22: Changes in eating habits, 2022
Figure 23: Changes in eating habits, 2022
Figure 24: Sugar segmentation, 2023
Figure 25: Attitudes toward health and indulgence, 2023

• Reduction in dairy consumption doesn’t mean the end of
frozen treats
Figure 26: Frequency of food behaviors – Limit your dairy
intake (eg milk from animals), 2023

MARKET SIZE AND FORECAST
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• Inflation will continue to favor spend on food at home,
pursuit of value
Figure 27: Changes in Consumer Price Indexes, legacy data,
2020 through 2023
Figure 28: Methods for saving money on food and drink, 2023

• Sales of ice cream and frozen novelties by company
• Froneri International controls one fifth of frozen treat sales

at MULO
Figure 29: Tillamook Wall Challenge, 2022

• Sales of ice cream and frozen novelties by company
Figure 30: Share of multi-outlet sales of ice cream and frozen
novelties, by leading companies, 52 weeks ending February
26, 2023
Figure 31: Multi-outlet sales of ice cream and frozen novelties,
by leading companies, rolling 52 weeks 2022 and 2023

• Company/brand sales by segment
• OREO introduction eclipses other strong frozen novelties

gains
Figure 32: Private label frozen novelties launches ranked
“exciting,” 2023*
Figure 33: Multi-outlet sales of frozen novelties, by leading
companies and brands, rolling 52 weeks 2022 and 2023

• Unilever is number one in ice cream
Figure 34: Multi-outlet sales of ice cream, by leading
companies and brands, rolling 52 weeks 2022 and 2023

• Oatly gains among a crop of frozen yogurt/non-dairy
declines
Figure 35: Multi-outlet sales of frozen yogurt/non-dairy, by
leading companies and brands, rolling 52 weeks 2022 and
2023

• Sleepy sherbet/sorbet/ices segment comes alive at MULO
Figure 36: Dole Whip, 2023
Figure 37: Multi-outlet sales of sherbet/sorbet/ices, by
leading companies and brands, rolling 52 weeks 2022 and
2023

• Affordability and trustworthiness drive purchase intent
Figure 38: Frozen treat launches ranked by purchase intent,
2023*

• Store brand equates to value, beware of shortcomings

KEY PLAYERS

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES
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Figure 39: Frozen treat launches ranked by the attribute
“good value,” 2023*

• Chocolate+ drives perceptions of good taste
Figure 40: Frozen treat launches ranked by the attribute
“tasty,” 2023*
Figure 41: Frozen treat launches, by leading flavors (inc.
blends), 2023*

• Fastest growing claims carry more luster than current
leaders’
Figure 42: Frozen treat launches, by leading claims, 2021-23*
Figure 43: Frozen treat launches, by fastest growing claims,
2021-23*

• Frozen treat consumption is nearly universal
• Dairy-based offerings garner the lion’s share of interest
• Ice cream shoppers increasingly rely on retail
• Amid cost-saving efforts, flavor and size outweigh price in

product choice
• There’s a social aspect to ice cream, novelties are more of a

solo endeavor
• While mix-ins are enjoyed, consumers like to add their own

• Any purchase
• 94% of US adults purchase frozen treats

Figure 44: Frozen treat purchase location – Net – Any frozen
treat purchase*, 2023

• Frozen treat format
• Ice cream continues to lead purchase, followed by frozen

novelties
Figure 45: Frozen treat purchase, 2023
Figure 46: Frozen treat purchase, 2022-23

• Sherbet/sorbet appeals to older shoppers, women
Figure 47: Frozen treat purchase, by gender and age, 2023

• Financial hardship leads to reliance on the basics
Figure 48: Frozen treat purchase, by financial situation, 2023

• Frozen novelties have a strong audience in natural
sweeteners seekers
Figure 49: Frozen treat purchase, by sugar segmentation,
2023

• Dairy/non-dairy/lactose free

THE ICE CREAM AND FROZEN NOVELTIES CONSUMER – FAST
FACTS

FROZEN TREAT PURCHASE
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• Dairy continues to dominate interest, non-dairy introduces
variety
Figure 50: Frozen treat purchase – Dairy/non-dairy/lactose-
free, 2023

• Younger shoppers gravitate toward lactose-free, newer
brands meet them there
Figure 51: Frozen treat launches featuring a low/no/reduced
lactose claim, 2022-23
Figure 52: Frozen treat purchase – Dairy/non-dairy/lactose-
free, by gender and age, 2023

• Moms are big fans of popsicles/fruit bars
Figure 53: Frozen treat purchase – Dairy/non-dairy/lactose-
free, by parental status, 2023

• Natural sugar seekers overindex in purchase of dairy-
/lactose-free ice cream
Figure 54: Frozen treat purchase – Dairy/non-dairy/lactose-
free, by sugar segmentation, 2023

• Retail frozen treat purchase on the rise
Figure 55: Frozen treat purchase location, 2023
Figure 56: Frozen treat purchase location, 2022-23

• Young men are strongest target for foodservice frozen treats
Figure 57: Frozen treat purchase location, by gender and
age, 2023

• Flavor leads frozen treat choice, size outweighs price
Figure 58: Frozen treat attributes of interest, 2023

• Enjoyment is a stronger sell than indulgence
Figure 59: Frozen treat statements – Indulgence, 2023

• Use sales to appeal to women
Figure 60: Frozen treat attributes of interest, by gender and
age, 2023

• Women want to feel their investment is worth it
Figure 61: Frozen treat statements - Indulgence, by gender
and age, 2023

• Nutritional value and environment influence natural sugar
seekers
Figure 62: Frozen treat attributes of interest, by sugar
segmentation, 2023

• Flavor rules, but price has outsized impact among
financially struggling

FROZEN TREAT PURCHASE LOCATION

FROZEN TREAT ATTRIBUTES OF INTEREST
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Figure 63: Frozen treat attributes of interest, by financial
situation, 2023
Figure 64: Frozen treat statements – Indulgence, by financial
situation, 2023

• Indulgence has slight edge over health
Figure 65: Frozen treat flavors of interest, 2023
Figure 66: Frozen treat flavors of interest, 2022-23

• Frozen novelties are a stronger playground for flavor
innovation
Figure 67: Frozen treat flavors of interest, by frozen treats
purchased, 2023

• Real fruit top choice for older women, co-branding appeals
to young adults
Figure 68: Frozen treat flavors of interest, by gender and age,
2023

• Moms lean into the convenience of indulgence and variety
Figure 69: Frozen treat flavors of interest, by parental status,
2023

• Even indulgence seekers want lower sugar options
Figure 70: Frozen treat flavors of interest, by sugar
segmentation, 2023

• Indulgence, variety and assurance soothe financial woes
Figure 71: Frozen treat flavors of interest, by financial situation,
2023

• Frozen treats bring people together, but we’re often alone
Figure 72: Correspondence Analysis – Symmetrical map –
Occasions, 2023
Figure 73: Occasions, 2023

• Ice cream has room to move from crowd-pleaser to people-
pleaser
Figure 74: Frozen treat statements – Occasion, 2023

• Younger consumers more open to smaller ice cream settings
Figure 75: Frozen treat statements – Occasion, by gender
and age, 2023

• Ice cream is a way for parents to connect with kids
Figure 76: Frozen treat statements - Occasion, by age of
children in the household, 2023

• Consumers willing to add their own mix-ins

FROZEN TREAT FLAVORS OF INTEREST

FROZEN TREAT OCCASIONS

ATTITUDES TOWARD MIX-INS AND TOPPINGS
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Figure 77: Talenti, Easter charcuterie board, 2023
Figure 78: Frozen treat statements – Mix-ins, 2023

• Interactivity/customization appeal to financially struggling
Figure 79: Frozen treat statements – Mix-ins, by financial
situation, 2023

• Nuts and swirls lead mix-ins of interest
Figure 80: Correspondence Analysis – Symmetrical map –
Toppings, mix-ins and add-ons, 2023
Figure 81: Toppings, mix-ins and add-ons, 2023

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Correspondence analysis methodology
• Abbreviations and terms
• Abbreviations

Figure 82: Average annual household spending on ice cream
and frozen novelties, 2017-27
Figure 83: Total US retail sales and forecast of ice cream, at
current prices, 2017-27
Figure 84: Total US retail sales and forecast of ice cream, at
inflation-adjusted prices, 2017-27
Figure 85: Total US retail sales and forecast of frozen
novelties, at current prices, 2017-27
Figure 86: Total US retail sales and forecast of frozen
novelties, at inflation-adjusted prices, 2017-27
Figure 87: Total US retail sales and forecast of frozen yogurt/
non-dairy, at current prices, 2017-27
Figure 88: Total US retail sales and forecast of frozen yogurt/
non-dairy, at inflation-adjusted prices, 2017-27
Figure 89: Total US retail sales and forecast of sherbet/
sorbet/ices, at current prices, 2017-27
Figure 90: Total US retail sales and forecast of sherbet/
sorbet/ices, at inflation-adjusted prices, 2017-27
Figure 91: US supermarket sales of ice cream and frozen
novelties, at current prices, 2017-27
Figure 92: US convenience store sales of ice cream and
frozen novelties, at current prices, 2017-27

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE MARKET
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Figure 93: US sales of ice cream and frozen novelties through
other retail channels, at current prices, 2017-27

Figure 94: Multi-outlet sales of ice cream and frozen
novelties, by leading companies, rolling 52 weeks 2022 and
2023

APPENDIX – KEY PLAYERS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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