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This report looks at the following areas:

« P&C insurance ownership

+ Bundling and switching behaviors
« Drivers to switching insurers

* Attitudes foward P&C insurance

Elevated inflation and rising interest rates have burdened households for the
better part of the year now, heavily straining many consumers' budgets. These
pressures have strained carriers as well, as elevated inflation means providers
paying out in claims, and increasing interest rates means the overall cost of
doing business is also higher. With carriers feeling the pinch of these economic
and market conditions, the rise in business costs will be passed down onto
policyholders in the form of premium hikes, leading many to rethink their
coverage and shop around for more affordable rates amid an uncertain

economic environment.

While carriers' retention rates will be challenged in 2023, providers still have
the tools fo mitigate defection — primarily through the growing adoption and
inferest in usage-based insurance among younger cohorts especially. Forty
percent of Millennials alone have used either behavioral-based or mileage-
based insurance. Additionally, nearly 35% of consumers having indicated a
willingness to share auto/home data for a policy discount — another validator
for carriers to confinue leaning into telematics and encouraging further
adoption to boost customer loyalty.
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“With an economic downturn
possible in 2023, this year is
shaping up to be an extension
of the carriers' headwinds
faced in 2022. While inflation
is projected to cool
throughout 2023, interest rates
will remain elevated, limiting
new business growth across
auto and home insurance
lines.”

— Amr Hamdi, Senior Finance
Analyst
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* Top takeaways
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« P&C insurance ownership is largely tied to lifestage
Figure 1: Current property and casualty insurance ownership,
by generation, 2023

* Minorities are less likely to hold auto and homeowners
policies
Figure 2: Current property and casualty insurance ownership,
by race and ethnic origin, 2023
Figure 3: Nationwide diversity and inclusion partnerships,
2023

* Providers still have a wellspring of opportunity with
Millennials that do not bundle policies
Figure 4: Bundling habits over time, by generation, 2021-23
Figure 5: Progressive UBI paid Instagram ad, 2023

« Customer acquisition remains heavily tied to quality
customer service
Figure 6: Top factors when choosing a P&C Insurer, 2023
Figure 7: The Hartford direct mail piece, 2023

« Competitive strategies

 Insurers showcased the benefits of their usage-based
offerings - from savings to greater customer autonomy
Figure 8: UBI marketing spend across top four carriers, 2023
Figure 9: USAA SafePilot paid Facebook ad, 2023
Figure 10: Progressive snapshot paid Facebook ad, 2023
Figure 11: Allstate paid Facebook video ad, 2023

* Getting insured in a little over a minute with Lemonade
Figure 12: Lemonade paid Facebook ad, 2023

* Amica shows off its award-winning claims chops, strikes
partnership with Canopy Weather
Figure 13: Amica paid Facebook ad, 2023
Figure 14: Amica desktop display ad, 2023
Figure 15: US tornadoes between January and February,
2008-23

* Market predictions
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Figure 16: Category outlook, 2023-28

« Opportunities

» Home insurers can boost retention via the growing adoption
of smart home devices
Figure 17: Ownership and interest in smart home devices,
2023
Figure 18: Use of smart home device for a discount, 2023
Figure 19: Hippo paid Facebook ad, 2022
Figure 20: State Farm and Ting partnership, 2023

* As weather-related catastrophes keep rising, the

parametric insurance opportunity only grows stronger

MARKET SIZE

* P&C insurance carriers experienced significant growth in
2021
Figure 21: P&C insurance industry income analysis, in current
dollars, 2016-21

« State Farm remains the king of P&C insurance
Figure 22: Top 10 writers of property and casualty insurance,

by direct premiums written, 2022

MARKET DRIVERS

« Rising rates and inflationary pressures remain headwinds
for carriers
Figure 23: Federal funds effective rate, 2022-23
Figure 24: Vehicle miles traveled, year-to-date, 2017-23

* Weak housing demand will threaten new acquisition in 2023
Figure 25: 30-year fixed mortgage rate, 2008-23
Figure 26: Home purchase fime line, 2022

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

* Lemonade makes insurance purchase as quick as ordering
pizza
Figure 27: Lemonade paid Facebook ad, 2023

« Carriers spotlighted their usage-based offerings in a variety
of ways
Figure 28: State Farm paid Facebook video ad, 2023
Figure 29: Progressive snapshot paid Facebook ad, 2023
Figure 30: Allstate paid Facebook video ad, 2023

= Amica highlighted its best-in-class claims handling across
homeowners
Figure 31: Amica paid Facebook ad, 2023

» The embedded insurance opportunity remains ripe for auto

insurers

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1157869/

Property and Casualty Insurance - US - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

THE P&C INSURANCE CONSUMER - FAST FACTS
INSURANCE OWNERSHIP

« Auto insurance is the most popular P&C policy
Figure 32: Current P&C insurance ownership, 2023
* Auto insurance is less commonly owned among those
residing in urban areas
Figure 33: Current P&C insurance ownership, by area, 2023
« P&C insurance ownership is largely tied to lifestage
Figure 34: Current property and casualty insurance
ownership, by generation, 2023

SWITCHING BEHAVIORS
+ Auto

« Twenty-seven percent of consumers switched auto insurers
in the past two years
Figure 35: Likelihood to switch auto policies, 2022
Figure 36: Farmers insurance paid Facebook ad, 2023

* Gen Zers are the group most likely planning to switch auto
insurers
Figure 37: Likelihood to switch auto policies in the past two
years, by generation, 2022 and 2023
Figure 38: Interest in UBI, by generation, 2023
Figure 39: State Farm Drive Safe and Save paid Facebook
ad, 2023

¢ Home

* Homeowners policyholders are the least likely to switch
providers, but Millennials are the least loyal
Figure 40: Likelihood to switch home/condo policies, by
generation, 2023

* Renters

* Nearly 40% of renters have switched providers in the past
two years
Figure 41: Likelihood to switch renters policies in the past two
years, 2022 and 2023

BUNDLING HABITS

+ Sixty-five percent of consumers hold multiple policies with a
single provider
Figure 42: Bundling habits over time, 2020 to 2023

ATTITUDES TOWARD SWITCHING PROVIDERS

e Unsurprisingly, price remains king when it comes to P&C
switching
Figure 43: Causes of P&C switching, 2023
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¢ Claims handling and customer service satisfaction are
critical motivators in switching providers
Figure 44: Motivators to switch P&C providers in the future,
2023
Figure 45: USAA paid twitter ad, 2023

* Younger generations place a higher importance on life
events and economic conditions when considering a
provider switch
Figure 46: Motivators to switch P&C providers in the future,
2023
Figure 47: State Farm Simple Insights, renter to
homeownership fransition, 2023

P&C INSURANCE PURCHASE CHANNELS

« Auto coverage is most likely purchased with an agent over
the phone or in person
Figure 48: Auto insurance purchase channel, 2023

* Homeowners lean heavily on agents, while renters are
prefer digital channels
Figure 49: Homeowners and renfers insurance purchase
channel, 2023

« Gen Z and Millennials lean on mobile apps for their
insurance needs
Figure 50: Homeowners insurance purchase channel, by
generation, 2023
Figure 51: Geico live agent chat email, 2022

MOBILE USAGE FOR P&C INSURANCE

* Mobile app adoption continues to grow year after year
Figure 52: P&C mobile usage over time, 2020 to 2023
Figure 53: Geico paid Facebook ad, 2023

INTEREST IN NONTRADITIONAL PROVIDERS

> Younger consumers’ interest and adoption of insurtechs
continues to grow
Figure 54: Insurtech usage and interest, by generation, 2022
and 2023

= Nearly thirty percent of consumers would buy P&C coverage
from a tech company
Figure 55: Interest in buying insurance from a tech company,
by age, 2022 and 2023
Figure 56: Amazon Pharmacy direct mail piece, 2023
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TELEMATICS INTEREST AND ADOPTION

» Mileage-based insurance usage grew while behavior-
based slightly declined, and the opportunity to further
adoption remains strong
Figure 57: Usage-based insurance adoption over time,
2021-23

* Gen Zers lean more toward mileage-based insurance, older
generations prefer behavior-based

Figure 58: Usage and interest in UBI, by generation, 2023

FACTORS WHEN CHOOSING A P&C INSURER

* Nearly half consider bundle discounts when seeking an
insurer, but Gen Zers place a higher importance on sign-up
discounts
Figure 59: Importance of discounts when choosing a P&C
Insurer, by generation, 2023
Figure 60: USAA paid Facebook ad, 2023

« Despite digital solutions not being a priority, providing them
is an expectation at this point - especially for younger
generations
Figure 61: Importance of digital claims and purchasing

processes, by generation, 2023

ATTITUDES TOWARD P&C INSURANCE

> Younger consumers are the least likely to consider bundle
discounts when buying multiple policies from the same
provider
Figure 62: Attitudes toward bundling, 2022
Figure 63: State Farm auto and renters bundle, direct mail
piece, 2023

> Nearly 30% of Gen Zers and Millennials would be willing to
pay more for a policy if the provider has a strong reputation
Figure 64: Attitudes toward P&C insurers, by generation, 2022
and 2023
Figure 65: The Hartford direct mail acquisition piece, 2023

« As telematics adoption grows, consumers are becoming
more comfortable sharing home or auto data if it means
more discounts
Figure 66: Interest in sharing home or auto data, by

generation, 2023

APPENDIX - DATA SOURCES AND ABBREVIATIONS

+ Data sources

* Consumer survey data
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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