
This report looks at the following areas:

•• Impact of economic factors on consumers’ transportation habits
•• Usage of alternate transportation services and personal vehicles
•• Important factors when choosing how to get somewhere
•• Perceptions of various transportation methods
•• Attitudes toward transportation methods

While nearly a quarter of consumers believe alternate transportation (eg
ridesharing, public transportation) will be the most popular way to get around
in the future, personal cars will still remain the preferred choice among most
consumers. However, as negative economic conditions and barriers in the
automotive industry persist, it is expected that consumers will continue to look to
alternate transportation services to accommodate their travel needs. As these
negative influences ease, alternate transportation methods will serve as a
compliment to personal vehicle ownership rather than a total replacement.
Auto brands and retailers have an opportunity to leverage the perceptions of
personal vehicles by highlighting aspects of reliability, convenience and safety
– aligning with the factors consumers consider most when trying to get
somewhere. Growth in the transportation industry lies in targeting emerging
consumer segments, such as younger and multicultural consumers, as they seek
new transportation methods and consider personal vehicle ownership.
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“Current economic and
automotive market conditions
have presented some
challenges for car ownership,
driving some consumers to
turn to alternate means of
transportation.”
– Gabe Sanchez, Automotive
Analyst
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• What you need to know
• This Report looks at the following areas
• Definition
• Market context

• Top takeaways
• Consumer trends
• Younger consumers are the most likely to have used

alternate transportation
Figure 1: Alternate transportation usage, by generation, 2022

• Reliability, convenience and safety are core considerations
among consumers
Figure 2: Factors driving transportation choices, by
generation, 2022

• Personal cars hold highest perceptions
Figure 3: Perceptions of transportation modes, 2022

• Consumers look to transportation to maintain cleanliness
practices
Figure 4: Attitudes toward transportation – Cleanliness, by
generation, 2022

• Millennials are most interested in new modes of
transportation
Figure 5: Attitudes toward transportation – Future, by
generation, 2022

• Competitive strategies
• Auto brands leverage brand heritage, history

Figure 6: Honda highlights its history and innovations
• Uber taps automakers for specialized vehicles

Figure 7: Uber working with automakers to design lower-cost
ridesharing vehicles

• Auto manufacturers look to alternate mobility
Figure 8: Bugatti introduced its first electric scooter

• Market predictions
Figure 9: Role of transportation outlook, 2023-28

• Opportunities
• Drive interest by offering month-to-month subscription

programs for personal vehicles
• Position car sharing or car rentals as part of the

experience; create experiences
• Promote sustainability efforts
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• Develop partnerships with other services to improve
perceptions, borrow equity

• Continue to improve and educate consumers on safety
practices

• Consumer confidence, inflation and unemployment drive
consumers to be more critical of their spending
Figure 10: Consumer Sentiment Index and unemployment,
2000-23

• Gas prices could push consumers to alternate modes of
transportation
Figure 11: US gasoline and diesel retail prices, 2007-23

• Prices of new and used vehicles present barriers, driving
consumers to affordable modes of transportation
Figure 12: Consumer Price Index, new vehicles and used
vehicles – Seasonally adjusted, 2018-23

• Emerging consumer segments present opportunities
transportation industry
Figure 13: Population, by generation, 2017-27
Figure 14: Population by race and Hispanic origin, 2017-27

• E-BIKE tax credit proposed

• Auto brands leverage history, personal connection to drive
interest in personal vehicle ownership

• The opportunity: Leverage long-standing expertise to
create an emotional connection
Figure 15: Honda highlights its history and innovations

• Uber taps auto manufacturers to develop ridesharing
vehicles

• The opportunity: Introduce new offerings to drive interest,
improve service
Figure 16: Uber working with automakers to design lower-cost
ridesharing vehicles

• Auto manufacturers invest in electric scooters, bikes
• The opportunity: Introduce consumers to the brand with

affordable, new offerings
Figure 17: Bugatti introduced its first electric scooter

• Car-free communities emerge
• The opportunity: Leverage the emergence of car-free

communities

MARKET DRIVERS

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

Role of Transportation - US - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1157861/


Figure 18: Community with car-free zones announced in
Houston area

• Consumers’ interest in personalization highlights
opportunity

• Position car sharing or car rentals as part of the experience

• Younger consumers are driven to various modes of alternate
transportation
Figure 19: Alternate transportation usage, by generation,
2022

• Women look to their personal vehicles; public
transportation must improve perceptions
Figure 20: Lyft highlights safety checklist
Figure 21: Alternate transportation usage, by gender, 2022

• Access drives usage for consumers across areas
Figure 22: Alternate transportation usage, by area, 2022
Figure 23: Attitudes toward personal vehicles – Benefits, by
area, 2022

• Multicultural consumers gravitate to alternate
transportation
Figure 24: Alternate transportation usage, by race and
Hispanic origin, 2022

• Reliability, convenience and safety are core factors driving
transportation choices
Figure 25: Factors driving transportation choices, by
generation, 2022

• Consumers won’t compromise core factors, regardless of
financial stability
Figure 26: CTA highlights short and long term transit passes
Figure 27: Factors driving transportation choices, by financial
situation, 2022

• Hispanic, Black consumers prioritize price and convenience
equally
Figure 28: MBTA highlights delay and speed limit reports
Figure 29: Factors driving transportation choices, by race and
Hispanic origin, 2022

• Personal cars lead in terms of perceptions; alternate
mobility provides an opportunity

THE CONSUMER – FAST FACTS
METHODS OF TRANSPORTATION USED

CHOOSING HOW TO GET SOMEWHERE

PERCEPTIONS OF TRANSPORTATION METHODS
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Figure 30: Mercedes-Benz highlights a commitment to
recycled materials
Figure 31: Automakers introduce last-mile transportation
offerings
Figure 32: Perceptions of transportation modes, 2022

• Ridesharing challenges public transportation in terms of
consumers’ perceptions
Figure 33: Perceptions of transportation modes – Shared,
2022
Figure 34: Perceptions of transportation modes – Shared, by
gender, 2022

• Car sharing services have room to grow in terms of
perceptions
Figure 35: Perceptions of transportation modes – Personal,
2022
Figure 36: Perceptions of transportation modes – Personal, by
generation, 2022

• Consumers are interested in cleanliness practices, policies
Figure 37: Attitudes toward transportation – Cleanliness, by
generation, 2022

• Millennials are most open to new modes of alternate
transportation
Figure 38: Attitudes toward transportation – Future, by
generation, 2022
Figure 39: Attitudes toward personal vehicles – Benefits, by
generation, 2022

• Multicultural consumers look to the future
Figure 40: Attitudes toward transportation – Future, by race
and Hispanic origin, 2022

• Consumers’ feelings toward personal vehicles vary
Figure 41: Attitudes toward personal vehicles – Feelings, by
generation, 2022

• Data sources
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations

ATTITUDES TOWARD TRANSPORTATION

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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