
This report looks at the following areas:

•• The luxury travel habits and intent of both the general population and
affluent/high-net-worth consumers.

•• The attitudes and demographics of luxury travel segments within the
general population.

•• What luxury travelers look for in a destination and in vacations in general.
•• The role luxury travel advisors are seen to have and could have.
•• Attitudes about luxury travel and trust in providers.

A growing share of travelers are takings trips that include a luxury element; 59%
say they have taken such a trip in the past five years. More importantly, despite
inflation putting pressure on household budgets, nearly all of these travelers
(58%) reported taking a luxury trip in the past 12 months, a significant increase
from 2021. Luxury travel is also recovering among the core target audience of
high-net-worth individuals, with 55% of luxury travelers in this category having
taken a luxury trip in the last year.

These numbers show that interest in luxury travel remains high and illustrate the
resiliency of the industry. Truly, the worst of the industry’s challenges are in the
past; concerns about COVID-19 had limited older affluent travelers’ luxury trips,
and government restrictions had closed off some traditional luxury destinations
and limited luxury travel arrivals from abroad. With all of these areas loosening,
as well as inflation not meaningfully affecting the highest earners and top
spenders, the industry as a whole is poised for solid growth.

That said, demographics present a possible challenge not to the industry per
se, but to the status quo of luxury providers. Some of the long-held clarion calls
of luxury travel, such as multi-stop excursions and cruises, are more popular with
aging consumers, and providers will have to pivot to target generations
younger than Baby Boomers.
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travel sector has continued
undeterred by inflation, and
with more destinations
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positive.”
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Luckily, younger generations are increasingly resourceful in including premium
and luxury elements into their travels, allowing them to dip their toes in the
market. As Millennials and Gen Z accumulate more wealth, experience with a
luxury provider can draw them to spend with that provider in the future.
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• Brands need to spark more interest among wealthier
consumers
Figure 9: Luxury travel intent, Genpop vs AHNW, 2021-22

• The $75K-$100K household income bracket more open to
adding luxury
Figure 10: Luxury travel intent demographics, Genpop, 2022

• Millionaires are on the rise globally
• Inflation is declining, but remains a stubborn hurdle

Figure 11: Effect of inflation on travel plans, Genpop vs AHNW,
2022
Figure 12: Annual and monthly changes in Consumer Price
Index, 2007-2022

• Travel employment improves, but luxury providers can still
stand out

• International travel continues to improve

• Bidboost could make premium air travel more accessible
• Crystal rebrands and takes a more individualized approach
• Explora Journeys looks to cultivate the next cruise audience
• Odyssey adds travel advisor services to its loyalty structure

• What kinds of luxury travelers are there?
• What inspires travelers to choose a destination?
• What kinds of vacations are travelers drawn to?
• What’s the goal of luxury travel?
• What role do advisors play?
• Are luxury trips worth saving for?
• Travelers have questioned travel brands’ competence. Does

that worry carry over into luxury?
• Is sharing luxury travel experiences with others important?
• Have sustainability concerns reached the luxury sphere yet?

Figure 13: Luxury travel segments – Genpop, 2022
• Factors
• Luxury travel segments
• Extravagantly Engaged (42%)

Figure 14: Extravagantly Engaged segment profile, index to
all, 2022

• Occasional Opulents (30%)
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Figure 15: Occasional Opulents segment profile, index to all,
2022

• Baroque Bystanders (29%)
Figure 16: Baroque Bystanders segment profile, index to all,
2022

• Presentation matters for the Genpop, but AHNWs need
more convincing
Figure 17: Luxury destination inspiration sources, Genpop vs
AHNW, 2022

• Destination marketing requires a balanced approach
Figure 18: Luxury destination inspiration sources, by luxury
travel segment, 2022

• Social media should be used to build a relationship
Figure 19: Luxury destination inspiration sources, by
generation, 2022

• Wealthy travelers seek new to them, Genpop looks for
improvement
Figure 20: Luxury travel destinations, Genpop vs AHNW, 2022

• Engaged need reassurance in far-flung locales, Bystanders
want tradition
Figure 21: Luxury travel destinations, Genpop vs AHNW, 2022

• Primary goals of luxury trips are different between
populations
Figure 22: Luxury travel goals, Genpop vs AHNW, 2022

• Extravagantly Engaged have more varied goals for luxury
travel
Figure 23: Luxury travel goals, by luxury travel segment, 2022

• Make wellness an access point to attract luxury travelers
Figure 24: Luxury travel goals, by generation, 2022

• Advisor expertise is an asset that needs to be touted
Figure 25: Travel advisor demands, Genpop vs AHNW, 2022

• Different net-worth groups have different demands for
advisors

• While inflation remains high, advisors are seen as mere
booking engines by the Genpop

LUXURY DESTINATION INSPIRATION

LUXURY DESTINATIONS

LUXURY GOALS

LUXURY TRAVEL ADVISORS
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Figure 26: TURF Analysis – Advisors for luxury travel, Genpop,
2023

• Upgraded lodging is important to well-off travelers
Figure 27: TURF Analysis – Advisors for luxury travel, AHNW,
2023

• Trust is a web
Figure 28: Travel advisor demands, by luxury travel segments,
2022

• Genpop would rather travel now than travel better
Figure 29: Attitudes toward luxury travel, Genpop vs AHNW,
2022

• The Engaged’s all-or-nothing attitude means premium
providers lose out
Figure 30: Attitudes toward luxury travel, by luxury travel
segment, 2022

• Luxury advisors need to improve outreach with AHNWs
Figure 31: Attitudes toward trust, Genpop vs AHNW, 2022

• Advisors can make Bystanders feel like experts
Figure 32: Attitudes toward trust, by luxury travel segment,
2022

• Group luxury can attract more Genpop travelers
Figure 33: Attitudes toward the nature of travel, Genpop vs
AHNW, 2022

• Facilitate shareable experiences for the Extravagantly
Engaged
Figure 34: Attitudes toward the nature of travel, by luxury
travel segment, 2022

• Sustainability matters more to everyone
Figure 35: Attitudes toward sustainability, Genpop vs AHNW,
2022

• Sustainability is decidedly the future of luxury travel
Figure 36: Attitudes toward sustainability, by luxury travel
segment, 2022

• Consumer survey data

ATTITUDES TOWARD LUXURY TRAVEL

ATTITUDES TOWARD LUXURY TRAVEL PROVIDERS

ATTITUDES TOWARD THE NATURE OF TRAVEL

ATTITUDES TOWARD SUSTAINABILITY
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• Abbreviations and terms
• Abbreviations

• TURF Methodology
Figure 37: TURF Analysis – Trip planning elements desired
from travel advisor/agent, 2022
Figure 38: TURF Analysis – Trip planning elements desired
from travel advisor/agent, by AHNW, 2022
Figure 39: AHNW demographics, 2022

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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