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This report looks at the following areas:

« Impact of rising inflation on the bottled water market
< Consumers’ perception of premium bottled water

< Consumer interest in sustainable bottled water

« Still versus sparkling water occasions

 Functional water opportunities

Packaged water sales are on the rise despite increased economic uncerfainty
as consumers prioritize their health and wellness and refurn to prepandemic
events and activities. 83% of consumers agree that staying hydrated is one of

their most important health goals.

Increased sales of regular bottled water accounted for much of the category's
growth with consumers increasingly gravitating toward both ends of the water
price spectrum. Private label water sales soared in 2022, indicating strong
loyalty among category consumers and reflecting consumers’ view of bottled
water as a household necessity. 73% of consumers say they always keep bottled
warter stocked at home at all times. Premium lifestyle water brands also
experienced strong growth driven by consumer interest in water as a personal
luxury. Premium water’s expansion suggests new opportunities for water brands
that reflect consumers’ personal interests and aspirations.

Younger consumers’ interest in sustainability along with growing concerns
surrounding water conservation and home water filtration innovations may
challenge the packaged water category’s future as more consumers opt for
home-sourced water. Water product sustainability claims will retain younger
category purchasers and represent an area of opportunity given the strong
overlap between sustainability and luxury within the bottled water category.
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"Rising financial uncertainty
has not dampened bottled
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varieties
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Figure 21: Trended water consumption, 2020 and 2022
Asian consumers go green
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2020-22
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Figure 23: Water consumption, by financial health situation,
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Figure 24: Water consumption, by fitness segmentation, 2022

WATER BRAND PURCHASES

Premium water is an indulgence regardless of economic
situation

Figure 25: Water brand type purchases, by financial health
sifuation, 2022

Figure 26: Water brand type purchases, cross utilization table,
2022

Water reflects consumers’ status, values and aspirations
Figure 27: Water brand type purchases, by age and HH,
2022
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Sustainability and luxury overlap among athletes

Figure 29: Water brand type purchases, by fitness
segmentation, 2022

Figure 30: Water attitudes, any agree, by fitness
segmentation, 2022
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Packaging, liquid and action define sustainable water
Figure 31: Sustainable bottled water indicators, among
sustainable water brand purchasers, 2022

Highlight the amount of CO2 needed to produce bottled
H20

Figure 32: Sustainable bottled water indicators, by

generation, indexed against total, 2022

PREMIUM WATER INDICATORS

Luxury water is pure, sustainable, functional and
aesthetically appealing

Figure 33: Premium bottled water indicators, among premium
water brand purchasers, 2022

Unique bottle design captures Gen Zs' attention
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Figure 34: Premium bofttled water indicators, by generation,
indexed against total, 2022
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Figure 35: Premium bottled water indicators, by financial
health situation, 2022
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Premium sparkling water acts as an alcohol alternative
Figure 36: Correspondence analysis — Symmetrical map —

Beverage occasions, 2023

APPEALING FUNCTIONAL WATER CLAIMS

Build off water’s ultimate health halo

Figure 37: Appealing functional water claims, top three rank,
most appealing any appeal, 2022

Provide younger consumers sustained energy

Figure 38: Appealing functional water claims, fop three rank,

any appeal, by age and gender, 2022

WATER ATTITUDES

Bottled water remains a HH staple product

Figure 39: Water attitudes, 2022

Sustainability as status

Figure 40: Water attitudes, sustainability attitudes, any agree,
by water brand type purchases, 2022

Economic uncertainty is unlikely to deter bottled water
purchases

Figure 41: Water attitudes, any agree, by financial health
sifuation, 2022

Millennials seek plastic bottle alternatives

Figure 42: Water attitudes, any agree, by generation, 2022
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Data sources
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APPENDIX - THE MARKET

Figure 43: Total US retail sales and forecast of still and

sparkling water, at inflation-adjusted prices, 201/-27
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Figure 44: Total US retail sales and forecast of nonflavored
convenience/PET still water, at inflation-adjusted prices,
2017-27

Figure 45: Total US retail sales and forecast of flavored
convenience/PET still water, at inflation-adjusted prices,
2017-27

Figure 46: Total US retail sales and forecast of jug/bulk still
water, at inflation-adjusted prices, 2017-27

Figure 47: Total US retail sales and forecast of nonflavored
seltzer/sparkling/mineral water, at inflation-adjusted prices,
2017-27

Figure 48: Total US retail sales and forecast of flavored
seltzer/sparkling/mineral water, at inflation-adjusted prices,
2017-27

Figure 49: Total US retail sales of still and sparkling water, by
channel, af current prices, 2017-22

APPENDIX - KEY PLAYERS

Figure 50: Multi-outlet sales of still and sparkling water, by
leading companies, rolling 52 weeks 2021 and 2022

Figure 51: Multi-outlet sales of flavored convenience/bottled
still water, by leading companies and brands, rolling 52
weeks 2021 and 2022

Figure 52: Multi-outlet sales of nonflavored jug/bulk still
water, by leading companies and brands, rolling 52 weeks
2021 and 2022

Figure 53: Multi-outlet sales of nonflavored seltzer/sparkling/
mineral, by leading companies and brands, rolling 52 weeks
2021 and 2022
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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