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Discounters gain as cost of living crisis bites

Figure 22: Format where the most is spent, 2017-22

Key financial updates from food and drink retailers in Q1
Aldi reports record Christmas sales as the rising cost of
living impacts shoppers

Morrisons profits reports a 15% drop in full-year profits
Tesco keeps profit guidance unchanged

Mark and Spencer reports strong results during the
Christmas period

Ocado posts a loss of £500 million as retail sales dip

Lidl Christmas sales grew nearly 25%

NON-FOOD SHOPPING BEHAVIOUR

Following weak Q1 comparatives non-food stores settle into
volume decline

Figure 23: All non-food store-based retail sales (excluding
fuel), non-seasonally adjusted year-on-year performance by
value and volume, 2022-23

Fashion the standout non-food performer as post-pandemic
recovery hits its stride

Figure 24: All store-based fashion retail sales (excluding fuel),
non-seasonally adjusted year-on-year performance by value
and volume, 2022-23

Figure 25: Mintel Fashion Tracker: personal fashion purchases
in the past three months, 2017-22

Home retail hit by brought forward demand and big-ticket
caution

Figure 26: All store-based household goods retail sales
(excluding fuel), non-seasonally adjusted year-on-year
performance by value and volume, 2022-23

Health and beauty: A mixed but resilient performance
Figure 27: All store-based health and beauty retail sales
(excluding fuel), non-seasonally adjusted year-on-year
performance by value and volume, 2022-23

Figure 28: BPC Tracker: shopping behaviour, 2017-22

Key financial updates from non-food retailers in Q1

Crew Clothing reports total store sales up 15%

Primark sales over the period is expected to reach £4.2
billion

Mark and Spencer reports strong results during the
Christmas period

Dr Martens reports 9% rise in its total revenue
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Plus
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Figure 32: Very Everyday Range, 2023
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* Under Armour reveals plans to open 3 stores across the UK

¢ Amazon Fresh stores to feature manned checkouts

« Arena Online launches the first Al-powered florist in the UK
Figure 34: Arena Online, Al advisor Daisy, 2023
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SPECIAL FOCUS: THE FUTURE OF FASHION AS SEEN BY A GEN
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* Why Gen Zs are key for the future of fashion
 Sustainability: My dilemma by a Gen Z
« Three 2022 findings which back up this scenario
* How this will influence the future of fashion in 2030
* Aslower fashion model emerges

Figure 36: Uniglo Repair Studio, Regent Street, 2022
« Rising rental market
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« Tracing the makers

Figure 38: Martine Jarlgaard, production fracing, 2022
* Inclusivity and diversity: My dilemma by a Gen Z
« Three 2022 findings which back up this scenario
* How this will influence the future of fashion in 2030
* Immersive individualized ads
+ Tech will make brands accountable
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Figure 39: Paynter, small batch jacket, 2022
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