
This report looks at the following areas:

•• Demographic and market factors impacting the lifestyles of Generation Z
•• Generation Z’s priorities for the next year, and next five years
•• Financial responsibility of Generation Z’s lifestyles
•• Social lives of Generation Z
•• Generation Z’s view on tradition
•• Generation Z’s outlook for their own and the world’s future

Despite media perceptions that Generation Z are the greenest generation yet,
living more sustainably is actually near the bottom of their priority list for the
next year. While one in five Gen Z consumers are focusing on being more
sustainable, improving appearance, travelling abroad and pursuing hobbies
are all of higher priority. Gen Zers are multi-faceted young adults and are just
as interested in typical things that young adults before them were, such as
looking good and having fun.

The rising cost of living will have a varied impact on Generation Z. Many Gen
Zers will be partially insulated from the more significant impacts of high
inflation as their parents are still responsible for spending on housing, energy
and food and drink costs. Indeed, Gen Z generally report fewer inflation-
related concerns and report healthier financial situations than Millennials and
Generation X.

However, this will not be the case for all. Financially independent Gen Zers with
lower incomes and little or no savings, as well as students who are heavily
reliant on maintenance loans, which have fallen behind levels of inflation, will
feel a significant strain on their finances and lifestyle.

Generation Z are, though, gaining more financial independence by the year,
with significant increases in responsibility for paying for their own clothes,
toiletries and beauty products and holidays in the last year. This opens up
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“Generation Z expect to
experience a number of major
life events in the next five
years. Brands need to provide
Gen Zers with a sense of
control and support them with
short- and long-term goals
including a strong focus on
improving their finances, their
physical and mental health
and connections with loved
ones.”
– Francesca Smith, Senior
Research Analyst
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opportunities for brands across these sectors to continue to understand, and
provide, what the Gen Z consumer is looking for.
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Figure 11: Issues faced by Gen Z consumers in the last two
months, UK, 2023

• Consumers’ financial wellbeing has fallen, and consumer
spending will be curbed
Figure 12: Household financial wellbeing index, 2016-23

• Unemployment is at a near-50-year low
Figure 13: Unemployment rate for 16-24 year olds and 16-64
year olds (seasonally adjusted), UK, 2013-22

• University students are among the hardest hit
• The first generation to have grown up online

• Gen Z are among the most content with their life
Figure 14: Life satisfaction, by generation, 2022

• Gen Z males are more satisfied than females
Figure 15: Life satisfaction, by generation and gender, 2022

• Gen Z have four key priority areas
Figure 16: Gen Z priorities for the next 1two months, 2022

• Gen Z are prioritising their physical and mental wellbeing
• The (not-so) sustainable generation?

• Gen Z are on the brink of making major life decisions
Figure 17: Gen Z’s plan for the next five years, 2022

• Career is the top priority for Gen Z
Figure 18: Gen Z planning to get a job/a new job in the next
five years, by employment status, 2022

• The rise of the side hustle
• Marriage and children are on the cards for a fifth of Gen Z

women
Figure 19: Gen Z’s that plan to get married or have a/another
child in the next five years, by gender, 2022

• Gen Z are assuming more financial responsibility by the
year
Figure 20: Gen Z financial responsibility, 2022

• Gen Z women are more financially self-sufficient and are
influencing fashion and beauty brands
Figure 21: adidas Sportswear label, 2023

• TikTok boosts beauty sales
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Figure 22: Gen Z paying for selected categories themselves,
by gender, 2022

• Parents protect some Gen Zers from rising cost of living
Figure 23: Who pays for Gen Z’s utility bills, by housing
situation, 2022

• Flexible payment options and set-jetting appeal to the Gen
Z traveller

• The next generation of foodies
Figure 24: Social activities of Generation Z, 2022

• Online socialising is the norm for Gen Zers
Figure 25: Gen Z online behaviours and enjoyment of alcohol,
2022

• Brands need to cater to Gen Z’s varied relationship with
alcohol

• Competitive socialising taps into experiential leisure trend

• Gen Z appreciate celebration of milestones
Figure 26: Gen Z views on traditions, 2022

• Gender stereotypes are getting old…
• …but the value of marriage is not completely lost on Gen Z

• Gen Z are optimistic about their own future…
Figure 27: Gen Z’s outlook for the future, 2022

• …but the global outlook weakens
Figure 28: ‘I am optimistic about the world’s future’, by
financial situation (net), 2022

• Brands need to provide Gen Z with security and control over
their futures
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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