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Desire to view all accounts in a single app creates
opportunity for Open Banking
Figure TI: Attitudes towards money management apps, 2022
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All-digital challenger banks have struggled for main
account share
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Expansion of high-street banking apps has limited third
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management apps
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High inflation is driving the need for budgeting tools
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Figure 18: Payment preferences, by age, 2021

Younger consumers are using apps to track their spending
Figure 19: Methods of managing finances, 2022
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Figure 20: Tred Connect app
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Apple expands payment offering with Pay Later

Figure 21: Apple Pay Later
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Figure 22: lemonade insurance app
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Figure 23: Rita app
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USE OF FINANCIAL APPS

Financial services providers increasingly embracing apps
Figure 24: Use of financial apps, 2022

Under-35s are driving the use of payment apps

Digital banking apps closing the gap amongst younger
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More under-35s are using cryptocurrency exchanges than
investment apps

Figure 25: Use of financial apps, by age, 2022

Over half of 18-34 year olds are using two or more financial
apps

Figure 26: Repertoire of financial app usage, by age, 2022
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REASONS FOR USING FINANCIAL APPS

Payments and transfers dominate app use

There is room to expand app use for more complex tasks
Figure 27: Reasons for using financial apps, 2022

Aim new features at technologically-engaged younger
consumers

Figure 28: Reasons for using financial apps, 2022

The wide range of features on offer is driving daily app
usage

Figure 29: Daily use of financial apps, by age, 2022

FINANCIAL APP SECURITY

Fingerprint scanners lead the way, but consumers must be
given choice

Figure 30: Financial app security preferences, 2022
Biometric logins can offer convenience and security in
managing money

Figure 31: Attitudes towards financial app security, 2022

SATISFACTION WITH MOBILE BANKING APPS

Strong app satisfaction sets the bar high for new entrants
Figure 32: Overall satisfaction with mobile banking apps,
2022

Satisfaction with payments and security is very high

There is room for improvement in savings and budgeting
tools

Figure 33: Satisfaction with mobile banking apps, by function,
2022

KEY DRIVER ANALYSIS FOR DIGITAL BANKING APPS

Promote payments and security to older consumers
Prioritise savings and budgeting tools

Monitor in-app investment tools

Customer service app tools will grow in importance
Figure 34: Key drivers of overall satisfaction with mobile

banking apps, December 2022

ATTITUDES TOWARDS MONEY MANAGEMENT APPS

Keep users engaged with apps or risk deletion

Figure 35: Attitudes towards money management apps, 2022
Desire to view all accounts in a single app creates
opportunity for Open Banking

Figure 36: Attitudes towards Open Banking, by age, 2022
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« Opportunities for paid in-app features amongst younger
customers
Figure 37: Paying for money management apps, by age,
2022

» Enhance sustainability tools with rewards and cashback
offers
Figure 38: Sustainability and financial apps, by age, 2022

« Older demographics will need convincing on apps as
branches close

Figure 39: Bank apps versus branches, by age, 2022

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

+ Abbreviations

» Consumer research methodology

APPENDIX - KEY DRIVER ANALYSIS
* Methodology

* Interpretation of results
Figure 40: Overall satisfaction with Mobile Banking Apps -
key driver output — 2022

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1156819/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Money Management Apps - UK - 2023
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now


	Money Management Apps - UK - 2023
	Report Price: £2195 | $2995 | €2600
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	Market Background
	Market Drivers
	Competitive Strategies and Launch Activity
	Use of Financial Apps
	Reasons for Using Financial Apps
	Financial App Security
	Satisfaction with Mobile Banking Apps
	Key Driver Analysis for Digital Banking Apps
	Attitudes towards Money Management Apps
	Appendix – Data Sources, Abbreviations and Supporting Information
	Appendix – Key Driver Analysis

	About Mintel


